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COLOMBIANS 
Careful cultivation 
Constant experimentation 

{ssure perfec 
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NATIONAL FEDERATION 
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ow to turn BLACK PEPPER 


CHICAGO + LOS ANGELES + ST. PAUL + MONTREAL *- TORONTO + HAVANA 


Black Pepper... Norda’s Black Thoughtfully prepared from the 
Pepper, will help you turn your very best East Indian pepper plants, 
products into gold, customer's cash Norda’s Black Pepper will give your 
... because Norda’s Oleo Resin specialties that spicy sharpness that 


Black Pepper is the season.ng that turns tasters into customers and cus- 
sells fine products. tomers into profits. 


Use Norda Black Pepper Resin and these other 
quality Oleo Resins in your fine products: 


Oleo Resin Capsicum N. F. (African) 
Extracted from Nigerian Peppers 


Oleo Resin Capsicum (Special Blend) 
. .. . Superb in Bite and Color 


Oleo Resin Red Pepper (American Capsicum) 
........ Mild in Bite, deep in Color 


Oleo Resin Celery 


Oleo Resin Celery (Special Blend) 


Oleo Resin Black Pepper 


For products that sell, and sell again, 
remember the name... NORDA. 


Send for catalogue, prices, and full information 
about Norda Essential Oils, Aromatic Chemicals, 
and Flavor Bases . . . send for them today. 


Nor da ESSENTIAL OL AND CHEMICAL COMPANY, INC. 


601 West 26th Street, New York 1, N. Y. 


MEXICO CITY * LONDON «+ PARIS 
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* CORRUGATED AND 
SOLID FIBRE BOXES 


* FOLDING CARTONS 


* KRAFT BAGS AND 
SACKS 


KRAFT PAPER 
AND SPECIALTIES 


PROTECT YOUR PRODUCT 


from Factory to Consumer 


Gaylord Protective Packaging assures a safer journey for your 
product from the moment it leaves your factory, through all the 


hazardous steps of distribution, down to the dealers’ shelves. 


It’s the kind of protection you should expect from your ship- 
ping container. When the dealer receives your product in first 
class condition, he feels more kindly toward you—and your 
product is placed on his shelves in a better competitive position. 


Result — greater sales. 


} cw, 


GAYLORD CONTAINER CORPORATION, General Offices: SAINT LOUIS 


New York @ Chicago @ San Francisco @ Atlanta @ New Orleans @ Jersey City @ Seattle ©@ Indianapolis 
Houston @ Los Angeles © Oakland @ Minneapolis @ Detroit @ Columbus @ Fort Worth @ Tampa e Miami 
Cincinnati @ Dallas * Des Moines @ Oklahoma City @ Greenville @ Portland @ St. Louis @ San Antonio 
Memphis @ Kansas City @ Bogalusa @ Milwaukee @ Chattanooga @ Weslaco @ New Haven @ Greensboro 
Appleton @ Hickory @ Sumter @ Jackson @© Omaha @ Mobile @ Philadelphia @ Little Rock e@ Charlotte 


r St. New York 5, N. Y. Subscr 
t 


iptions $3.00 a year 
949 at the Post ¢ e at 4 Y 


New York, N 
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YOUR CHAFF PROBLEM isn’t licked by pro- 
viding a cyclone separator for your Roaster 
only (or by the built-in Keenan of a 
“Thermalo” Roaster). You soon discover 
that your Cooler and Stoner have been con- 
tributing their full share of the chaff and 
dust which blanket your roof and pollute 
the atmosphere. To get entirely rid of the 
nuisance, you need 


BURNS 


KEENAN CYCLONE 
COLLECTORS 


on Cooler and Stoner fan outlets too. We 
say the KEENAN advisedly, because only 
the Keenan cyclone separator will do the 
job without reducing airflow volume to a 
point where Cooler and Stoner operating 
efficiency is impaired, or without boosting 
your power costs. 

The reverse vortex principle of Keenan 
operation not only eliminates back pres- 
sure (with no loss of separating efficiency ), 

BURNS CHAFF-REMOVAL SYSTEMS but, for any given power consumption, also 
enables the Keenan to do double the work 
of an ordinary cyclone of the same size. 
You are spared the expense of installing a 
larger motor or fan. 


for multi-roaster batteries, automati- 
cally remove chaff from the roaster col- 
lectors during operation and deposit it 
in storage receptacle or incinerator. 

Write for fully descriptive Bulletin 19R2. 


ABEZ Bryans Sows, Inc. 


MANUPACTURERS OF EQUIPMENT FOR ROASTING + TEA BLENDING Testi 
j SAMPLES OF TEA AND COFFEE « ROASTING COCOA BEANS * MAKING PEANUT BUTT 


Lith AVENUE AT 43rd STREET NEW YORK 18, 
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in MAKE THE MUCH BIGGER PROFIT PER 
POUND that this method of packing gives you. Give 
consumers what surveys* prove they want—Steepolator 
Coffee Bags that are used just like tea bags. 

Steepolator Coffee Bags contain 100% pure ground 
coffee. They're the quick, convenient way to make rich, 
full bodied coffee right in the cup with the true flavor 
and aroma of pot-brewed coffee. 
ae VACUUM-PACKED Steepolator Coffee Bags are 

“Surveys prove that over 2 

80% of consumers want the newest news in the consumer coffee field. Take ad- 
their favorite brand of coffee vantage of their acclaim by national magazine food 
way. Copy of certified sur. €ditors. Capitalize on the big advertising campaign 
veys available upon request. already under way in New England and soon expand- 
ing to make Steepolator Coffee Bags known to every 
housewife in the United States. 


TEST IT YOURSELF — 
GENEROUS FREE SAMPLE OFFER 


Prove to yourself, your customers, that coffee in Steepolator Bags is the 
new, smart way—the best way—to make coffee steeped to individual taste. Send 
us 5.6 pounds of your brand of coffee (whole bean roasted). 
We'll grind it and return it to you in 12 (1 case) vacuum- 
packed jars containing 20 Steepolator Bags each—no cost, 
of course. It’s “in the bag.” You'll like it! 


\ 

TEA BAGS 


Th fer good only 
Nor. 15, 1950, 


YOUR PRIVATE 
LABEL GOES ON THIS JAR. 


RAO inc 123 newbury St. Boston 16, Mass. 


4 COFFEE AND TEA INDUSTRIES 


ow 
PROFITS Je 
IN 
ack Fourotiee, 100, 
in Steepolataz 
a COFFEE BAGS d lik 
& 
\ 
he | \ 
\\\ 
— 
Ow 
ABE! 
Brice oA 


| e It’s not enough just to show 
a woman a new hat... 


y ... You’ ve got to tell her how 
that hat will flatter her face! 


PACK 


3. It’s not enough just to tell women 4. .. You’ve got to tell them what 
your coffee is “‘vacuum packed”... vacuum packing means to them! 


Tell your prospective customers that vacuum yn the early 1900's we 
packing coffee in cans is the sure way of retain- have been developing and 
ing its fresh flavor! building increasingly efficient 
closing machines and auxiliary 
and related equipment for 
lease to container users. 
As of January 1, 1951, this 
entire line will be made avail- 
able for sale as well as lease. 


For flavor is your coffee’s most precious quality. 
Protect your coffee’s flavor from enemy air by 
packing it under vacuum in cans by Canco! Use 
it as a big plus in your advertising—tell your 
customers the whole story behind the words 
“vacuum packed in cans”’! Details will be available 

shortly through our division 
offices in New York, Chicago 
and San Francisco. 


Keep your flavor! Keep your customets / 


fcanco) AMERICAN CAN COMPANY New York + Chicago « San Francisco 
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F. P. B. A. * 
Competition 


rirst Prize in Cosmetics Class 
to Gair for bright silver 
Playtex Mitt carton created 
for International Latex Cor- 
poration, Dover, Del. 
Honorable Mention to Gair 
for striking gold book carton 
produced for Max Factor, 
Hollywood, Calif. 


“Foiding Paper Box Association of America 
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SALES OF YOUR PRODUCTS WILL REALLY SOAR WHEN 
PACKED IN THESE BRILLIANT MULTI-COLOR FOIL CARTONS 


Ww’ a Gair-Reynolds foil package is dis- of your products...with Gair Foil Cartons. 


played on the dealer’s counter, showcase, Keep your package fresh looking, clean and 

shelf or in the window, a sensational sales sparkling. Yes, and here’s another sterling fea- 
impact is automatically created. In many in-  ture...FOIL WILL NOT SOIL. 
stances sales have doubled and tripled 
through the persuasive influence of 
these brilliant, multi-color foil cartons. 

There’s an effective range of color 
combinations for name and product 
reproduction in these glittering foils 
..definitely accentuated through the 
process of embossing...truly an aris- 
tocratic appearance with incompa- 
rable sales appeal. 

Speed up your sales...jump ahead 
of competition...step up the prestige 


Write for samples and information 


ROBERT GAIR COMPANY, INC. 


NEW YORK + TORONTO 
PAPERBOARD + FOLDING CARTONS «+ SHIPPING CONTAINERS 
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NOW 
MORE THAN EVER 
IS THE TIME TO 


SAVE 
WITH, 


CA8/NDA 


Luawoa 


AMBOIN Re 
wovo ReDONDO \e \\\O) 


LO8/TO 
BENGUELA 


THEY ARE s WEET AND THEY WILL 
BRING DOWN THE COST OF YOUR BL ENDS 


JUNTA DE EXPORTAGHO 
O CG, 4A , AL yA 


Head Office: 


Kua Agusta 27 Lisbon Portugal 4 
Br. branches : Cabo Ver. de e Jomeé e Angola 
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A MARK OF 
DEPENDABILITY 


CHAEFER 
KLAUSSMANN CO, INC. 


99 WALL STREET BOARD OF TRADE ANNEX 
NEW YORK 5,N. Y. NEW ORLEANS 12, LA. 


A SERVICE OF 
DEPENDABILITY 


MEMBER OF 


NGA 


Cottee Importers and Agents 
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Pardon our pointing — 
but here’s BIG NEWS! 


Next month, the Pan-American Coffee Bureau 
opens a new, all-out, all-color magazine campaign! 
Big, eye-catching advertisements will appear 

in large-circulation magazines read by 

millions of consumers, 


More! Our big-name radio campaign will be 
heard the year ‘round! 


Life, The Saturday Evening Post, 
This Week, American Weekly, | 
Parade—and many Sunday 
Supplements. Full-color 

advertisements in these important 
publications every month. 


Watch for this sweeping campaign 
Edwin C. Hill—on radio—91 


stations in ‘The Human Side 


in November and in the coming 
months. Read the advertisements. 
Listen to Edwin C. Hill. Then 

let us know what you think. 


of the News” every Monday, 
Wednesday and Friday. 


PAN-AMERICAN COFFEE BUREAU 


120 WALL STREET, NEW YORK 5, N. Y. 


BRAZIL ° COLOMBIA ° COSTA RICA ° CUBA ° DOMINICAN REPUBLIC 
EL SALVADOR GUATEMALA HONDURAS MEXICO VENEZUELA 
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YOURS for the asking 


The booklets listed } ‘ ain spectal 
ized, detatled n vAariol 
f This literature you f the 


Merely fill out the « 


73rd Year Formerly THE SPICE MILL Vol. 73, No. 10 


COLOMBIAN COFFEE MAI 
BOOKLFT 
Wall Map showing coffee districts, nun 
ber of trees, highways, railways, cableways, 
and various statistical information ( As k tor 
14-A). Revised pocket-size book! The 
Land of Coffee” including a section on 


“The How and Why of a Good Cup of 
Coffee.’ — from the National Fed ed Be) r a 


eration of Coffee Growers of Colombia, 
120 Wall St., New York 
and the flavor field 


9. -FLAVOR 

A handy Flavor Selector and Cost Ca! 
culator for the use of flavoring manufac 
turers. Also Catalog and Price List cover 
ing the complete range of essential oils, 
concentrates and flavor materials. Fritzsche OCTOBER 1950 


Bros., Inc., 76 Ninth Ave., New York 11 


ROASTING PLANT Coffee-Making School P h 

“offee-Making Schoo ondon tea auc 

The Case for the Regional Roasting "Cain's Coffee helped itself tem 
Plant” is the title of a new four-page, by teaching good brewing facts Japan's green tea output up 
two-color folder issued by Jabez Burns & 
Sons, Inc.. 11th Avenue at 43rd Street, Downward sales trend reversed Packaging do's, don'ts 
New York 18, N. Y. The folder dis- Quick shift in emphasis on 
cusses the advantages of plant decentrali- premium advertising did it The sense of taste 
zation in the coffee field and describes the A refreshing review of the flavor 
various types of regional roasting plants How coffee came to Texas field’s physiological foundation 
which can be set up to meet different Some history on how coffee 
needs—from the one-man-operated plant | won its place in America Anise and anise seed 
to the three-unit roaster battery plant 


ll SEALING TEXTBOOK Price controls are hinted 2 Spices help stop fat spoilage 


This little textbook on the sealing of cor- 

rugated and solid fiber containers has four 
hesives—Hand Sealing anc ‘ 
chapter : Ad 4 d ‘ g and Revised Senate coffee rport Marketing 
Automatic Sealing; 2. Gummed Paper Tape; On the menu 
3. Metal Stitches and Staples; 4. Metal | Brazil’s exportables shrinking Premiums 
Straps or Wire. The 36-page book is avail- Crops and countries 
able free from the Robert Gair Co., Inc., | Weigh air freight for coffee Pa sailing: 
East 44th S New NY. 

155 East 44th Street, N York 17, Tea sales to retailers up 8% The coffee outlook 
12 FILLING AND PACKAGING MACHINERY Penn ee Editorials 

For Silex ground and for pulverized Tea movements 
coffee, also for whole bean and steel! cut Trends in tea withering 
coffee. Filling machines, carton filling and ackette 
sealing machines, bag and envelope fillers Canada’s tea, coffee convention 
and sealers, Cellophane and pliofilm pack 
aging machines. Special bulletins for each 
type of equipment. Stokes and Smith Co 
Department S, Frankford, Philadelphia 24, 
Pa it er, ©. F. oimmor ca be 1S * aver nq Manager, D. M. 
13—corree, TEA Bats ly: Business Manager, E. Redmond; Circulati Vanager, E, Patterson. 

PACKAGING SERVICE 

Complete set of samples of stock tea, tea P ; 
balls and coffee cartons sent on request epresentatives: Chicago - eph Esler, 6241 N Be e: New Orleans Ww 
Label samples also available. Specialists in 
Tea and Coffee Packaging.  Rossotti Lith Che Grahame. Apartado 289: Ale de Filho, Rue 
graphing Co., Inc., North Bergen, N. J 


14 RESTAURANT COFFEE SERVICE 

Illustrated, 46-page catalog gives com 
plete and prices on coffee $3. 00 per year, U. 5. A. merica; $3.50 Canada 
makers of all types for use in hotels and $4.00 f ’ ce Mill 
restaurants. Parts and accessories also ful 
ly covered. Sieling Urn Bag Co., 927 W 
Huron St., Chicago 


Sees big iced coffee gains Departments 


Flavorettes 
Spice millings 
Tea merchandising committees News of key cities 


Mck 527 Dumaine St.: San Francisco Mare M. 461 Market St.; Mexico 


SPICE MILL PUBLISE 
106 Water St., New York 5, 


Please 


Pioneer Publication in Coffee, Tea, Spice, Flavor 


Signature 
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This “school”, worked into Cain's 


radio program without changing its pattern, sparked 


A good many years ago, Mark Twain said, “Everybody 
talks about the weather, but nobody does anything about 
it Then the air-conditioning people came along and dis 
proved his statement 

In a way. we might say that a similar condition has ex 
isted in the coffee roasting business. For many years, most 
cottce roasters have realized that one of the biggest draw 
backs to coffee Consumption ts the fact that too many hous¢ 


wives cither do not know or do not follow the proper m« 
theds ot making cotfec 

This not only hurts the flavor of the coffee they make 
but more important to us, tt hurts cotfce sales 

Yet, up to last spring, our company, like most cotte 
roasters, had done little to correct this situation. We spent 


thousands of advertising dollars cach year, urging housewives 
did virtually nothing to show 


to buy Cain's Cotfce, but we 
them how to g the maximum cnyoyment from. every 
pour 1 

Early this year, with the price of coffee soaring each 


Cans ¢ thee Making Sch / \parked tions tron 
Wel / lt weeks fuerte points not 

(FADE MUSIC COMPLETELY OUT BEHIND 
ANNOUNCER) 
Well, ladies welcome to the first Question and 
Answer Period on Cain's Cottee-Making School. Our 
first question today comes from a lady in Shawnec She 
writes Ive been listening to your in 
structions on how to make coffee, and T notice that you 
ilways say to use two level tablespoons full of Cotte: 
tor every cur Since use a standard coffee measure 
can you tell me how many of these | should use tor 
each cup Unquot« 

Were glad this lady sent in that question The reason 
sed tablespoons in giving you directions tor measut 
ing out coffee is because every home has tablespoons 
And every home does of have a standard cotfee measure 
Now. if you're Ike this lady and are lucky enough t 


offee-Making School 


wide response. It helped Cain’s Coffee—and all coffee. 


By R. J. CLEMENTS, President 


Questions sent by listeners were handled in follow-up sessions 


regular 15-minute 


ain’s ( offee Cea. 
Oklahoma City, Oklahoma 


month. we decided it was high time to do something about 
this situation. It seemed to us that there was never a better 
time to tell our customers and prospective customers how to 
make better cottec 

We were fully aware that in launching such a program 
we would bx helping our competitors as well as ourselves, 
but we felt confident that if we could increase coffee con 
sumption in the territory we serve by showing housewives 


how to make better coffee, we would get our share of the 


increased business. 

With this idea 
Runkle Co., was called in to discuss the problem and 
see which was the best way to accomplish our purpose The 
result of our thinking was Cain's Cotfee-Making School, 


in mind, our advertising agency, the 


Lowe 


which was incorporated as a feature on our regular 15 
minute datly radio program featuring Louise Massey and 
the Westerners. On this program we normally use three 
commercials During ‘Cottee-Making School” we 


dropped the middle commercial and used this time for our 


our 


have a standard coffee measure, just keep this in mind 
Your measure holds exactly two table 
spoons full of coffee. So. when you use it, simply measure 
out one level standard measure full of cotfee for each cup 
you make. Remember that level standard 
measure full of coffee for each cup 

Now, right here I went to caution you about something. 
If you're using Cain's Coffee for the first time, you will 


standard cottec 


one 


probably want to measure out a little less of it than the 
And the reason ts this. Cain's 
more 


cotfee you've been using. 
Cottec 
more strength than most cotfees 


fresh, it has flavor, 


So you naturally 


extra 


reaches you so 


of it. That's one of Cain's big selling points. Since 
it does have more flavor and strength, it goes further, 
and you get more cups from every pound. Yes, and 


that extra flavor means extra enjoyment as well as extra 
Cain's, try a 


economy. So if you aren't already using 

pound this week, And be sure to send for for your 
free COPY ot How to Make Better Cottfec Just send 
your name and address to Cain's Cottee care of 


Radio Station KVOO and your free copy will be mailed 


to you 


(BRING MUSIC UP FULL) 
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This script, Lesson No. 8 m Cain's Coffee -Making 

is typical of the sert Like the other lessons, 

eplaced the middle commercial in Cain's regular 


nite daily radio program 


ANNOUNCER: Well, here we are, ladies . 
to call todays’ Cain’s Coffee-Making School to order. 
Monday and Tuesday, if you remember, we took up the 
vacuum method of making coffee. And today, I promised 
you I'd give you some pointers on making drip coffee 
that have been tested and approved as best by the Na 


ready 


tional Coffee Association, 
LADY: 


Yesterday, you told us how to make vacuum cotfec 


Before we start, I'd like to ask a question 
and, today, you're going to tell us how to make drip 
Which method ts the best? 

Well, that’s 


If you follow the instructions we give 


cottee. 
ANNOUNCER: 


tirely up to you. 


madam left en 
ou, you 1] make re lly good cottee regardless ot the type 
ot cottee-maker you prefer Of course, you can't expect 
zood cup of coffee unless you use a high quality cotfec 
LADY 
because it has so much flavor 
ANNOUNCER 


nd everybody knows that the fresher coffee is, the morc 


I've certainly found that it pays to use Cain's 


That's because Cain's ts fresher 


tlavor it has. But, now let's get into today’s lesson 
And remember, this first step is particularly important 

making drip coffee. Always pre-heat the lower se 
tion of the drip maker with real hot water 

LADY: Why is that important ? 

ANNOUNCER: Well, if your hot coffee drips into 


i cool pot, part of the delicate flavor is lost 
measure Out the proper amount of Cain’s Drip Grind 


Now, you 


Cottee into the upper filter section. 


daily lesson on how to make better coffee. 

We did not want to disrupt the pattern of our regular 
program, nor did we want to make each lesson so long that 
our listeners would lose interest. Therefore, instead of 
trying to cover all the important points of making good 


cottce each day, we covered only a few things at a time 
First week 
During the first week, we devoted Cain's Coffee-Making 
School entirely to the basic brewing principles as outlined 


in the National Coffee booklet. Such thngs 
as “measure both coffee and water accurately each time, 


Association 


and other basic principles for making 
Then, 


we took up the various methods of making coffee, such as 


never boil coffee, 


cotfee were thoroughly covered. the second week, 


drip. percolator, | a and repeating the basi principles out 


lined the first week. Only one method was covered cach 

day, and on some methods, two days were required 
Following the completion of the School we had two weeks 

of questions and answers which were devoted to answering 


questions from our listeners that had not been clearly ex 


plained on previous lessons 
All lessons, except the question and answer sessions, 
were of a conversational style between the regular an 


nouncer and a lady who took the part of a 


pupil In 


OCTOBER, 


1950 


Here's the actual script of Lesson No. 8, typical of the series 


LADY:  (Interrupting—fast) Two level tablespoons 
of coffee to each cup! 
ANNOUNCER: © Correct! 


quired amount of fresh boiling water into the upper con 


Then, measure the re- 
tainer ; 
LADY: 
each cup! 
ANNOUNCER: (Slight laugh) 
today! Then, replace the cover and let it drip through 
And just as scon as it has completed dripping . . . te 
the upper container and place the pot with 
the cotfee on a low flame 
LADY:  (Interrupting—fast) 
ANNOUNCER: I thought I'd catch you there 
because you're leaving out a very important. step. 
LADY: What's that? 
ANNOUNCER 


is made by just a steady drip into the lower container with 


(Interrupting fast) Six ounces of water to 


You're on your toes 


move 


Then we drink it! 


Stirring. You see drip cottee 
no bubbling or percolating action that you'll find in the 
vacuum or percolater methods. So the stronger cotfee 


which dripped through first remains on the bottom. By 


stirring it, you get the same delicious flavor in every 
cuptul 

LADY: Well, Pll be! Um always learning something 
new 


And that’s all there is to the drip method of making 
And, folks don’t forget that we'll be glad 


to answer your questions. 


cottec 
If there's something we haven't 
covered thoroughly enough . . . or if you have some pat 
. drop us a post card care of this radio 
. and we'll try to answer them for you. Well, 
I hope you'll 


ticular question 
station 
that s all for today . . . so class ts dismissed. 
all be around for tomorrow's lesson on the steeping me- 
thod in Cain's Coffee-Making School, though same 


time... same station 


this way, we obtained a direct, entertaining approach and 
were able to anticipate many questions which the average 
listener might ask. 

On the second, third and fourth weeks, we offered the 
National Coffee Association booklet, to Make Better 
Coffee,” without any obligation and the response to this 
offer was very good. 


How 


We continued to receive requests tor 
this booklet many weeks after our school was completed 


In addition to the comments from grocers, we received 
quite a few letters from liseners, as well as several in 
quirics from other coffee roasters or their advertising 


agencies asking for details and s« ripts on our program 


Other roasters 


One of these cotfee roasters writes us that they intend 
to put a similar series on their television program this fall. 
ideal medium to demonstrate the 


We hope other 


Television would be an 
right and the wrong way to make coffee 
coffee roasters decide to do the same thing 
Naturally, it ts impossible to determine how much good 
our Cotfee-Making School did us 
so convinced it was worthwhile, we are seriously 


fall 


sales- wise However, 


we afr 


considering repeating the entire series again this and 


winter 
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THE INTANGIBLE FACTORS 
CAN NOT BE MEASURED 


In considering what we have to offer as 
a service to the green coffee buyer. we 
could outline the customary TANGIBLE 


claims as follows: 


a. A complete organization 
b. Dependable shippers 


c. Constructive service 


There are INTANGIBLE and even more 
important. factors that can not be 
measured, They can only be experienced 
through the use of our service. It is this 
INTANGIBLE element that makes 
“Ruffner” service of unusual value to any 


buver of green coffee. 


May we demonstrate what this could 


mean to vou? 


Ruffner, McDowell & Burch, Inc. 


NEW YORK: 98 Front Street CHICAGO: 408 W. Grand Ave. 
SAN FRANCISCO: 214 Front Street NEW ORLEANS: 419 Gravier St. 
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when you use your 


FRENCH MARKET 


How adownward sales 


trend was reversed 


This article, from Printer’s 
Ink, tells how a plus idea 


on premiums recouped 17% loss 


SAVE [4¢ POUND COFFEE 


By using COUPONS from 


FRENCH MARKET COFFEE 


for example- 


Get this Grand BUCKEYE ALUMINUM 


FRENCH FRYER 


for only $1 cash and 25 coupons from 
FRENCH MARKET COFFEE or TEA 
Retail Value—$2.19" 


by Shoppers Revered 


bor $1 
ath ond 25 French Market covpors you mabe @ great saving of $1.19 ever the regular reted 
price of this erticle, With packed every pound of delicious French Market cafiee 
vow need buy ony alittle mare than pounds to eccumdete the 25 coupons necessary te per 
hove the French Fryer 


3 COUPONS IN EVERY 


oF 


ARTICUS TO CHOOM 
\ Write or Phone Today 


FREE 


PREMIUM CATALOG 


New Orlelons 10 


AMERICAN COFFEE COMPARY 600 Megax 


Premium offer with a twist: This advertisement and the posters 
(top) told about customer savings per pound of coffee to stress 
maintenance of quality while competing with lower-priced brands. 
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A special promotion man was hired to get 
up these point-of-sale posters and out- 
side streamers —— and to sell merchants 
on the need for keeping them on dispiay. 


By DAVID MARKSTEIN 


In the Seasonal cycle of coffee sales January should be 
a peak month. That is why Lowry W. Snow, sales man 
ager of the American Coffee Co. in New Orleans, was so 
disturbed when he noted that the January, 1950, volume 
was 17 per cent under that for January, 1949 

American Cotfee Co. roasts and distributes French 
Market Coffee in New Orleans and surrounding parts 
It did not take much digging 


to discover the reason for the drop in sales volume at a 


of the southeastern states 


time when the figures should have been at peak 

‘It was the high cost of coffee,” Mr. Snow says. “Our 
problem was not that people stopped drinking coffee but 
All the brands that 


are competitive in price with ours felt the pinch. Two 


that they switched to cheaper brands 


or three roasters who had cheaper coffees were cleaning 
up 
Yet by the middle of April, the trend to lower sales had 
been so completely reversed that French Market. sales 
volumes Was up six per cert 
What brought about the change was a campaign which 
sold what housewives wanted at the time—savings. Ameri 
can Coffee Co. would not lower quality to compete with 
the cheaper coffees which were taking away its market, 
but a premium campaign was worked out by Mr. Snow 
and Robert Kottwitz, Jr. head of the agency bearing hts 
name, which handles French Market advertising. The 


campaign added a plus tdea to the standard premium 
promotion method. Instead of simply telling about the 
housewares and silverplate which were used as coupon 
redemption offers, American Coffee Co. stressed the sav 
ings the housewives got through the premiums 


For example, one advertisement was headlined Save 


14¢ a pound on coffee The subhead explained the bene 
fit offer 


coffee.’ 


by using coupons from French Market 

The ad proceeded to sell the merits of a featured 
premium offer. The body copy explained the promise 
of a 14¢-a-pound saving 
When you purchase this beautiful heavy aluminum 
French Fryer (complete with basket) from us for $1 cash 
and 25 French Market coupons you make a great saving 
of $1.19 over the regular price of this article. With 
three Coupons packed in every pound of delicious French 
Market coffee you need buy only a little more than eight 
pounds to accumulate the 25 coupons necessary to pur- 
(Continued on page 42) 
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Less coffee, more tea, 
more cacoa imported 
into U. S. in 1949-50 


In 1949-50 (July to June), the United States imported 
tor domestic Consumption eight per cent less coffee, 11 per 
cent more cacao beans, and 17 per cent more tea than in 
1948-49, according to the United States Bureau of the Cen- 
sus 

In terms of value, coffee was again the leading commodity 
imported into the United States in 1949-50, accounting for 
27 per cent of agricultural imports and 12 per cent of im- 
ports of all products. The quantity of coffee imported de- 
creased from 2,780 million pounds in 1948-49 to 2,568 
million pounds in 1949-50, whereas the corre sponding value 
increased 23 per cent from $709 million in 1948-49 to $870 
million in 1949-50 

In the prewar years (1935-39), the United States im 
ported an annual average of 1,838 million pounds of coffee 
for consumption valued at $140 million. The import valu- 
ation per pound of green coffee averaged 33.9 cents in 
1949-50, compared with 25.5 cents in 1948-49 and 7.6 
cents in the prewar period, 

Imports of coffee into the United States for consumption 
in 1949-50 were 40 per cent larger in quantity, 521 per cent 
greater in total value, and 346 per cent higher in valuation 
per pound than in the prewar period 

Tea imports into. the United States for consumption in 


1949-50 were 18 per cent larger in quantity, 163 per cent 


greater in total value, and 123 per cent higher in valuation 
per pound than in the prewar period. 

Cacao imports into this country for consumption in 1949- 
50 showed increases of 11 per cent in quantity, 318 per cent 
in total value, and 274 per cent in valuation per pound over 
prewar years. 

The quantity of tea imported into the United States for 
consumption increased 17 per cent from 89.2 million 
pounds in 1948-49 to 104.5 million in 1949-50, while the 
corresponding value increased 16 per cent from $43.5 mil- 
lion in 1948-49 to $50.5 million in 1949-50. In the pre- 
war period, the United States imported an annual average 
of 88.5 million pounds of tea valued at $19.2 million. The 
import valuation per pound of tea averaged 48.3 cents in 
1949-50, compared with 48.8 cents in 1948-49 and 21.7 
cents in 

The leading sources of United 
1949-50 and the amount contributed by each were as fol- 
lows: India 40.7 million pounds, Ceylon 35.2) million 
pounds, Indonesia 10.3 million pounds, Japan 4.5 million 


pounds, and 3.4 million pounds each from China, Taiwan 


prewar years. 


States tea imports in 


and Mozambique. 


Nicaragua considers coffee export tax for highways 


The government of Nicaragua ts considering a $3 ex 
port tax to be imposed on every bag of coffee when the 
selling price exceeds $30 a quintal. The revenue will 
help to finance completion of the Rama Highway. 

Coffee growers so far have not opposed the plan, b 
fcel should not bear the burden of 


that they alone 


construction 


they 


highway 
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How coffee came to Texas 


America’s love for coffee grew 


By MAYME GARNER MILLER 


(This story ws factual, says Mrs. Miller, a Texarkana, Texas, 
a minister's wife. She got the details from her grandmother, 
the Isaam 


who in turn got them from her grandparents 
Smiths, who came to Texas from Knoxville, Tennessee, m 
1825 with DeWutt’s colony, which settled at Gonzales.—Ed.) 


This is the story of W. W. “Coop” Smith, a poke of 
and Texas. Uncle “Coop,” of Tennessee back- 
ground, was among the first settlers in Gonzales Country. 

Uncle “Coop,” who did ox-wagon freighting for the 
little town of Gonzales, had heard that elsewhere goods 
had been traded for coffee which had been brought from 
New Orleans to Quintana on the Brazos. But the settlers 
in Green DeWitt’s colony at Gonzales, of British ancestry, 
were drinkers of tea and too busy at first with problems 
of frontier life to experiment with new foods. 


cottee 


Coffee from New Orleans 


Uncle “'€ oop” was freighting regularly between Indian 
ola, a little Gulf Coast town on Matagorda Bay, and Gon 
He carried out corn and skins to trade for goods 
Uncle could 


zales 
the people in Gonzales needed Coop” 
have been paid in paper money, but trade was better 
Currency was not very stable in those days, when the fall 
of the Alamo was a poignantly fresh memory 

On one trip to Indianola, Uncle “Coop” tied his oxen 
and joined the group of men loitering in front of the 
He always gathered news first and did his 
trading afterwards. This time, 
heard that the boat frem New Orleans had brought cottec 


general store 


among other items, he 


You can buy it right here at the store,” a thickly beard 


ed farmer announced Unless you want a hundred pound 


sack. That you get down to the docks.’ 

Uncle Coop bought a “mess” of cotfee as a special 
treat for his home tolks. He looked at it curiously. The 
storekceper said it was cotfee, but to all appearances it was 
only shelled-out green beans! Expensive, too, for such 


plain looking beans 

He debated with himself the tdea of buying a hundred 
pound bag. too. It was risky. Times had been hard since 
the fall of the Alamo and the Mextcan carrstas (Cart trains) 
But Uncle 


he bought a hundred 


were keen competition in freighting Coop” 
had the yen and he took a chance 
pound bag 

Back Mrs 
Smith, was enthusiastic over the poke of coffee and quickly 
To the hospitable early Texan 


in Gonzales, Uncle mother, Isaam 


Coop 


saw the makings of a party 


it was unthinkable that a treat should not be shared with 


one’s friends. She decided on a quilting bee 
By mid-morning of the appointed day wagons filled 


with families had arrived. Those on hand as early as nine 
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with the country. These settlers made it a tradition. 


W. W. "Coop" Smith 


o'clock had the priveledge of advising with Mrs. Smith on 
how to prepare the coffee. There were no recipes, no 
precedents, no information whatsoever on how to cook 
these peculiar looking beans. But, of course, everyone 
knew that beans had to be boiled 

Mrs. Smith had soaked the beans overnight, to make the 
cooking easier. And into the cast-iron bean pot hanging 
in the big open fireplace in the kitchen went the green 
Naturally, everyone 
with a ham, like any 


beans 
agreed, it was proper to boil them 


along with a choice ham 


other kind of beans 

Soon the aroma of boiling ham, mingled with some 
thing strangely different, tilled the air Outside, the men 
helped shuck a neighborly supply of corn, then sat around 
chewing tobacco and talking about the latest clashes with 
the Mexicans. 

The women got on with their quilting 
the minimum. Sometimes they left a second one in the 
frames, half finished, as a token of special appreciation 
But today interest in the coftec slowed 


One quilt was 


tor the hostess. 
down production and one carefully quilted coverlet was 
deemed suthcient 

Gradually, concern and misgiving crept over the gather 


ing. It was whispe red that the coffee was turning a bilious 
green. Soon everybody was in the kitchen, alive with 
curiosity 

“Those beans,” said the wife of the local smithy, “are 


still as hard as a mettle 

Maybe they should be parboiled,” another lady sug 
gested. Parboiling, they thought, was a good suggestion 
The cooking process started all over again. Came 
o'clock, two, still the beans weren't done. Guests drifted 
in, lifted the lid and peered into the pot, then drifted out 
agin, shaking their heads with misgiving 

What to do? 

At three o'clock a meeting was called to decide what to 
do. It was agreed that The 
stuff looked queer, tasted peculiar and was absolutely 
(This last, to Uncle 

A victim of lockjaw, he had expected to 


one 


something was wrong.’ 
unchewable. Coop.” was the bitter 
est pull of all 
mash his coffee with a fork and push it between his teeth 
on a knife.) 

It was decided, reluctantly, to throw the stuff out 

Mind where you throw it,’ Mrs. Smith cautioned. It 
might kill the hogs 

Isaam Smith apologized to his guests. “Guess we 
don't know to cook the stuff. You'd think tt 
food for the gods, considering all the to-do over it in other 


just 
how was 
parts of the country. Every letter trom Tennessee talks 
about coffee.’ 

Uncle “Coop.” remembering his hundred-pound bag, 
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thought dourly of getting up a Guadalupe River party 
the next day that would compare favorably with a certain 
Boston Harbor tea party 

But the coffee was spared a watery grave in the Guada 
lupe Uncle “Coop” was not that impulsive, and his 
caution proved to be wise Months later these settlers 
learned that you didn't eat coffee; you roasted and ground 
it to make a beverage. And what a beverage! A year later 
Uncle “Coop” was able to cash in on his investment 


The settlers really took to coffe They liked it so 
much they made it a habit, immutable and proudly tra 
ditional. They began their day at dawn to the sound 


of coffee-grinding out in the kitchen, and they ended the 
day by lamplight with a cup of the strong, steaming brew 

The habit was so fixed by the time of the Civil War 
that these Southwestern Texans had to have some sort of 
coffee, even though supplies were blocked by the conflict 
They invented substitutes of sorts, made from corn meal, 
parched swect potatocs, ryc and okra seed 

Precious pokeful 

Uncle “Coop” did manage to bring back a little from 
El Paso tor his kin once a year——a precious pokeful—but 
coffee was incidental to the serious business of freighting 
in war times. Procuring necessities for his people was a 
matter of patriotism with Uncle “Coop,” who would have 
heen serving in uniform but for the lockyaw 

With the end of the war, coffee imports began to arrive 
once more and again these people began their day with 
the invigorating brew. It became customary to leave the 
pot near the fire so that at any time during the day a cup 
ot cotfee was available. This custom still prevails in rural 


areas 


Texans have come “a tur piece” since those carly days 
of coffec-in-the-raw, but coffee has come right along with 


them every step of the way—from cast-iron bean pot to 


modern, streamlined coffee makers trom coffee in the 


kitchen to coffee in the parlor, in the thermos, in cates and 


bars 
In coastal cities, such as Houston and Beaumont, many 
business houses schedule “time out for coffee'’—daily 15 


minute periods both morning and afternoon 

Texans like their cups filled to the brim, steaming hot 
and plenty strong Mustache cups were always frowned 
upon, and as for the dems-taise, Uncle “Coop” Smith never 


heard of such a thing! 


Bantam vending unit makes coin-in-slot 
coffee service practical for small outlets 


A compact, shoulder-high version of its large dual auto- 
matic hot coffee vending machine is announced by Rudd 
Mcelikian, Inc., Philadelphia. These “double bantam” units 

which can be bought individually—allow offices, barber 
and beauty shops, bowling alleys, billiard parlors, gas sta- 
tions, launderettes, super markets and other types of outlets 
to install a low cost refreshment service. 

Small factories—taking the cue from larger plants —can 
provide on-the-job between-meal drinks for employes. 

The unit will dispense 100 cups of hot coffee and the 
same number of cups of Cocoa-Cola without refilling. 


Egypt restricts Yemenite coffee imports 


The Egyptian Ministry of Commerce and Industry has 
decided to restrict imports into that country of Yemenite 


cottce. High prices were indicated as the reason 
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Marketing 


advertising . . . merchandising . . . promotion 


Beech-Nut Coffee uses 
cartoons in new fall, 
winter advertising drive 


A novel series of 100-line cotfee advertisements has been 
launched by the Beech-Nut Packing Co, in 275 daily news 
papers and 25 Sunday supplements. The papers will carry 
the series through the end of the year. 

Beech-Nut officials said the campaign theme will be one 
never before used in promoting coffee. Each ad will 
feature a cartoon headlined “What a man will do for 


What a man will do for 


You can always de- = 


pend on the same rich eT 
Coffee satisfaction, 
pound after pound! 


Orip ond 
Reguier Grinds 
Vacuum poched 


= 
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One of the new cartoon-style Beech-Nut Coffee ads. 


Beech-Nut coffee’ and will show the man of the house 
cheerfully performing a normally distasteful task, like scrub 
bing the floor, because his day was begun with Beech-Nut 
Copy will point out, “You can always depend on the same 
rich coffee satisfaction, pound after pound 

Kenyon & Eckhardt, New York City, is the agency 


M. J. B. uses 203 newspapers in campaign 

The M. J. B. Co., San Francisco, will use 203 newspapers 
in ten western states, Alaska and Hawan for its fall cam 
1 to promote M J B. cottec The schedule calls for 


1,000-line two color insertions and 640-line black and white 
layouts during the 20-week campaign 
Batten, Barton, Durstine & Osborn, San Francisco, ts 


the agency 


Old Dutch Coffee signs for TV news program 
Old Dutch Coffee, Inc., has signed to sponsor for 13 
weeks WNBT's ‘News Review” program. The Peck Ad 


vertising Agency handles the account 


Standard Brands continues label offer on instant coffee 
Standard Brands will use newspapers to extend its free 
offer to send a jar of Chase & Sanborn Instant Coffee for 
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a label from any other brand. Currently in New England 
markets and Washington, D. C., the campaign will be 
spread market by market. 

The offer is similar to that used successfully for Instant 
Tender Leaf tea in seven marketing areas from Maine to 


Florida in June. 


Faye Emerson likes coffee—but which? 

Faye Emerson likes coffee, but you can have two opinions, 
each well-grounded, on which brand she goes for 

Over CBS-TV this past summer she has been plugging 
Snow Crop’s frozen cottce. In New York City subways she 
proclaims from car cards that “Faye Emerson says the best 
coffee at any price ts still Ehler’s Grade A Coffee 


Airline flies coffee from San Salvador to New Orleans 

An airline recently began an experiment in flying coffee 
in cargo ships from San Salvador to New Orleans The 
rate quoted by the airline on these coffee shipments 1s 


four cents per pound 


PACB’s fall and winter 
cotfee advertising drive 
to be most intensive vet 


The fall and winter advertising campaign of the Pan 
American Coffee Bureau will be the most intensive in the 
Bureau's history. Plans for the drive were revealed last 
month by Theophile de An 
drade, PACB president 

The campaign, featuring 
cotfee’s distinctive and ap 
petizing aroma and its. satis- 
fying flavor, will run monthly 
in fuH color in’ Life, The 
Saturday Evening Post, 
American Weekly, This 
Week, Parade and inde 
pendent Sunday supplements. 
Combined circulation will 


total nearly 35'/, million and 
will provide 85 per cent 


Theophile de Andrade 


family coverage in the United 
States 

The campaign has been planned to assure the heaviest con 
ntration of circulation in those areas with the heaviest 
concentration of population, Mr. Andrade pointed out 

In addition to its publication advertising, the Bureau will 
continue to sponsore Edwin C. Hill in “The Human Side ot! 
the News’ three times a week over 91 stations of the Ameri 
can Broadcasting Co. network. Nearly 5,000,000 adults 
per week will hear interesting and little known facts about 
cotfee over Mr. Hill's radio program 

The Bureau's publication and radio advertising will be 
upplemented by a consistent publicity program and by new 
educational material now being readied for distribution to 
cachers and school systems throughout the country 

Coffee is America’s favorite beverage by a wide margin,’ 
Mr. Andrade said “We are confident that the promotional 
ciorts of the Pan-American Cotfee Bureau, together with 
the splendid work done by the coffee roasters of the United 
States, will not only maintain but will increase coffee's popu 


larity with the American public 
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Coffee industry alert 
as price controls, other 


regulations are hinted 


Cotfee firms, along with all other companies, were 
ordered last month to preserve records on prices and 
costs for the period from May 24th to June 24th, in 
clusive. Presumably the order foreshadows some sort of 
price controls based on that period 

The order was issued by President Truman under the 
Defense Production Act of 1950, which became law 
earher in the month. The act authorizes priorities and 
allocations, bans hoarding and profiteering, grants re 
quisitroning powcrs, empowers financial aid for expan 
sion of production, authorizes price and wage controls, 
outlines machinery for labor mediation, spells out credit 
controls, encourages small business and provides for ex 
emptions from anti-trust laws 

Some of the people and agencies responsible for carry 
ing out the act have already been named. W. Stuart 
Symington has been appointed President Truman's de- 
fense coordinator. Prices and wages will be controlled 
by the Economic Stabilization Agency, priorities and allo 
cations by the National Production Authority, headed 
by W. H. Harrison, 

Voluntary price controls were reported in preparation 
by the government, to be applied when and if the need 
arises. It was indicated that the government expects to 


take the initiative in such controls, and that the companies 


IT’S THE MOORSPEED 
MODEL No. 30 COFFEE MILL 


A new type roller mill designed to in- 
crease profits through greater sales 


1—It grinds coffee GENTLY 

2—It does not heat it 

3—The natural quality and flavor is 

retained 

4—it will grind 4,000 Ibs. per hour 
The MOORSPEED Coffee Mill 330 as- 
sures you a FRESH GRIND EVERYTIME. 
No stale deposits because accumulation 
of preground coffee in grinding chamber 
is IMPOSSIBLE. 


SEND TODAY FOR 


OF ADELINE STREET 


INDUSTRIAL MACHINERY DIVISION 


comprising an industry should wait for a call from the 
government before deciding to set a price level. Other- 
wise the anti-trust laws might be a headache, despite the 
provision on exemptions in the Defense Production Act. 

General principles governing voluntary price controls 
were outlined last month by President Truman. He 1n- 
dicated that 

1. The May 24ta-June 24th is to be the base from 
which costs and prices will be measured 

2. Where costs have not risen, prices should not be in- 
creased. That ts, prices should not be increased even if a 
seller has a tight supply and faces a huge demand. 

3. Where costs have increased, price increases should 
not go beyond the amount of the rise in costs. In other 
words, a profit margin should not be applied to the rise 


in costs 


Cost increases 

1. Many businesses are enjoying large enough margins 
of profit, so they don't need to raise prices even though 
they incur higher costs. They should instead absorb cost 
increases out ot profits. 

5. Where price increases have already been made with- 
out being justified by higher costs, businessmen should 
reduce these prices immediately 

The Defense Production Act gives the president ex- 
tremely wide authority over every phase of business life, 
W. F. Williamson, executive vice president of the Na- 
tional Coffee Association, pointed out last month. Most 
of the “saving” clauses are so weak as to be almost en- 
tirely ineffective in placing practical limits on adminis- 
trative action, he said. 
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“We think this can be said with fair certainty—there 
will be no important developments under the act before 
the elections in November,” NCA commented in its week- 
ly letter. “The time in between will be devoted to the 
establishment of the machinery for control, but controls 
themselves will be treated with extreme caution. 

“This means, in effect, that there is almost certain to 
be a period of free operation until after the first of the 
year, anyway. Something might happen in December, 
but it seems quite unlikely. It is probably unwise, there- 
fore, to allow ourselves to be harassed at the moment, 
speculating on things that might happen.” 

NCA indicated it was watching the situation closely 
and would be able to advise promptly of any development 
likely to prove important to coffee operations. 

Some tentative actions have been visible so far, NCA 
pointed out, but allocations and inventory restrictions on 
certain types of materials are actually more helpful than 
otherwise to an industry such as coffee. For example, it 
is to the interest of the restaurant trade that manufacturers 
or wholesalers should not be permitted to “store” too 
much print cloth from which urn bags are made. 

‘As for possible restrictions on inventories of green 
coffee, we think these are not in sight,” NCA commented. 
“And if they were, most of us would find our principal 
difficulty in getting up to the amount allowed by the 


restriction.” 


Richard Steer to handle sales promotion, 
advertising for Holiday crystalline coffee 


Holiday Brands, Inc.. Boston, has announced the ap- 
pointment of Richard M. Steer as assistant to the presi 
dent. Mr. Steer will be in charge of ali sales promotion 
and advertising for Holiday, an instantly-soluble crystal- 
line coffee 

Mr. Steer graduated trom Bowdoin College with the 
class of 1937. Until now he has held an executive posi- 
tion in sales and marketing with LaTouraine Coffee Co., 
except for three years as a Navy lieutenant in the Pacific. 

Edward G. Hellier has been named production manager 
of the new Holiday plant at Walpole, Massachusetts 
This modern plant will use the exclusive, newly-patented 
high-vacuum process developed by the National Research 
Corp for making the new Holiday coffee. 

Mr. Hellier, a graduate of the Massachusetts Institute 
of Technology, was formerly director of the dehydration 
department of the National Research Corp 


Formula for coffee merchandising 


Here is a formula tor modern merchandising of store- 
ground coffee, as outlined by the IGA Merchandiser 

1. Order cotfee every week 

2. Turn over every two weeks 

> Never stock over three weeks 

1. Always mass display it 

5. Always custom-grind it at the moment of purchase 

6. Always sell oldest stock first 


Smaller 1950-51 Nicaraguan crop predicted 

Exportable coffee production in Nicaragua is forecast 
at 250,000 bags for the 1950-51 crop year, a decline of 25 
per cent below the record high 1949-50 exportable output 
of 335,000 bags but more than double the extremely small 
1948-49 outturn of 110,000 bags for export, according to 


the American embassy in Managua 
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developments among public feeding outlets 


“With restaurant business down, 
good coffee becomes more vital 
as key competitive weapon” 


A majority of restaurant men report less business this 
year than last, according to a report on two surveys conducted 
for the General Foods Corp. and the National Restaurant 
Association 

Commenting on. the report, a well-known roaster em 
phasized to this department that the condition makes good 
cottce more important than ever before as a key restaurant 
weapon in the competition for the consumers’ dollar 
cent of the restaurant 


last 22 


According to the report, 55 per 


men said business was not so good this year as 


per cent said it about the same, 16 per cent said it was 


better undecided 
The 


catering to the 


and 7 per cent were 


de lared 


restaurant 


hous¢ 


cottec 


cottec 


vood 


roaster that in thts situation 


market should sell 


brewing procedures above everything cls¢ 


The restaurateur he poinied out is looking about 
desperately for ways to hold his volume and to win new 
customers. What better way than to serve a superior cup 
of cottec 

He deplored the tendency in the coffee trade to give way 


The 


to give way to 


to a 14-ounce pack in place of the 16-ounce pack. 
temptation is strong,” he declared. “But 
it is foolhardy. The immediate result can only be a re- 
shuffling of accounts, with everybody ending up selling 
less. And the long-term results of any widespread practice 
of watering of coffee in restaurants can only be a weakening 


of the position of coffee in public favor.’ 


Restaurateur cuts price of coffee to 3 cents 

Bill Eder, of Crawfordsville, Indiana, has infla- 
tion in the eye and cut the price of a cup of coffee in his 
restaurant to three cents, according to an Associated Press 


looke d 


report. 

“Every time the price of coffee per pound goes up my 
price per cup goes down,” he announced. “Let's stop in- 
flation as of now 

Mr. Eder is reported as saying he's ‘coming out all right 


so far 


Big Chicago ad agency has “coffee breaks" 

One of the few large structures in the world devoted solely 
to advertising is the six-story, 110,000 square foot brown 
brick Chicago building which ts the new home of Foote, 
Cone & 


one of the top advertising 


Belding, country’s 
agencies 
When the 


and mid-afternoon, it’s the signal that the 
rolls and the like 


gong sounds in the building at mid-morning 


large basement 


cafeteria is open for coffee, 
Scully named service manager for Silex 
The appointment of George T. Scully as service 


for the Silex Co 


manager 


has been announced by M. G. Smith, 


president 


C. A. MACKEY & CO. 


Incorporated 
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Sees big gains in iced 
coffee consumption 


during past summer 


Total usage of cotfee during the summer of 1950 for 
consumption as iced cotfee may amount to about 90,000,000 
pounds. This estimate was reported last month by W. F 
Williamson, executive vice 
president of the National 
Cottee Association. Exact 
figures, he indicated, are un- 
derstandably hard secure 

An appreciation of the siz 
of this new business for cot 
fee can be had from the tact 
that the tonnage is almost 
identical with the total ton- 
nage for tea, he pointed out 
The growth in the popularity 
of iced coffee has been ac 
complished, however, without 
apparent injury to the iced 
W. F. Williamson ; 
tea business, he added, since 
tea tonnage has increascd slightly in the past two years. 

Mr. Williamson said the new business in iced coffee has 
been due almost entirely to salesmanship through advertis 
ing. He emphasized that more money was spent to adver- 
tise iced coffee during 1950 than at any time in history. It 
was always possible to enjoy iced coffee, he commented, but 
few consumers did until they were told of its merits through 
persistent advertising and sales promotion, 

Promoted originally to overcome a seasonal slump in the 
cotfee business, iced cotfee has gained in popularity until it 
has now become an important contender tn the summer 


beverage field. 


Can't talk a good beverage down 

A pamphlet on coffee which reads like a product of the 
dark ages but was printed in London in 1674 is reported 
in “The Folger Way,” house organ of J. A. Folger & Co 

The pamphlet was called (take a deep breath), “The 
Women's Petition Against Coffee. Representing to Pub- 
lick Consideration the Grand Inconveniences Accruing 
to Their Sex from the Excessive Use of That Drying, and 
Enfeebling Liquor.’ 

When the pamphlet was originally written, coffee drink- 
ing was relatively new in England and the money spent 
to import the exotic beverage was regarded as a drain on 
the national economy. Reaching typical (for that time) 
heights of frenzied wording, the author concluded the 
argument this way 

“Certainly our Countrymen’s pallates are becoming as 
Fanatical as their Brains: how else ts it possible they 
should Apostatize from the good primitive way of Ale 
drinking to run after such variety of destructive For 
raign Liquors, to trifle away their time, scald their Chops, 
and spend their Money, all for a little base, black, thick, 
nasty, bitter stinking nauseous Puddle water.” 

French importers to buy Brazil coffees 

French coffee importers have been officially advised that 
they are authorized to import coffee from Brazil under an 
existing financial agreement between the two countries. 
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TWO CHOICES 


There are two ways to 
reduce coffee costs. One 
Muller’s 
good chicory in your 
blend. The other 
price it beyond the wil- 


is to combine 
is to 


lingness — or ability — of 
Americans to buy. The 
first method will maintain 


your volume. The second 


E. B. MULLER & CO. 


165-167 Hudson St. 613-615 South Peters St. 
New York New Orleans, La. 
Factories in’ Michigan 


|F the FOOD Business is YOUR Business— 


we want you to know that it’s ovr business to 
to you each day the price and supply con 
t almost everything edible——quotations 
S00 items ranging from kohlrabi to Fast In 
spices Daily food features inclue Food 
Ne Highlight West Side Notes” and “Grocery 
Market Roundup Particular emphasis on Coftce 
Sugar, and Canned and Frozen foods. Ours ts 


the only daily food publication 


Other Daily Features 


xlude similar news treatment of Shipping, In 
surance, Textiles, Chemicals and Fuels—-as well as 
ill other important general news 
SPECIAL TRIAL SUBSCRIPTION 
The next 60 Issues for only S6 
Send Your Check Today W 
THE NEW YORK 


ournal of Lommerce 


53 Park Row, New York 15, N.Y. 


Revised Senate committee 
report on coffee is 
called “unacceptable” 


The revised Gillette report on coffee, as approved by 
the full Senate Committee on Agriculture and Forestry, 
is wholly unacceptable, the Special Commission on Cottee 
of the Organization of American States has declared. 

“While certain improvements were written into the 
new version the committee report, instead of cor- 
recting the misstatements of fact and eliminating — the 
unwarranted conclusions and recommendations, the new 
document only gives the appearance of doing so,” the 
“The same error and in- 


of 


Special Commission declared. 
jury, in text and tone, remain.” 

The Special Commission approved a memorandum on 
the situation submitted by Theophilo de Andrade, rep 
resentative of Brazil, Andres Uribe of Colombia, Roberto 
Aguilar of El Salvador, and Manuel Proto of Mexico 
The memorandum reviews objections to the original re 
port by the Special Commission, the senior diplomats of 
14 cotfee-producing countries, the United States State De 
partment and the Inter-American Economic and Social 
Counc il 

The first to take exception to the modified report was 
The 


the State Department, the memorandum points out 
recommendations in the new report are analyzed in de 


tail 
Issuance of the Senate reports has incited widespread 


suspicion and misunderstanding the people ot 
! 


the United States and bitter resentment among the peoples 


among 


f all the cotfee-producing nations of the Americas tl 


ol 
Special Commission declared 

The preservation of the histori bounds of friendship 
among the American peoples and the stability of the 
most important item of inter-American trade demand 
that every effort be made to counteract the destructive 
etfects and to climinate the cause of this source of social 
and cconomic friction among the American states,” the 
Special Commission added 

Concern over the Senate committee's “continued mts 
statement of facts’ on coffee was reaffirmed in a resol 


tion adopted by the Special Commission 


Certified Grocers to build coffee 
plant as part of expansion moves 
A cottee roasting plant will be constructed by Certified 


Grocers of California, Ltd., Los Angeles, as part of th 
firm's expansion program, it has been re ported Other 
measures include the building of a new truck receiving 


nd additions to the dry-grocery warehouse storage 


dock 
ircd 

It is expected thar the new cotfee plant will be ready 
to roast and pack bean cotfee for the firm's member stores 


in about six months 


Holland ends subsidies on coffee 


The Dutch government's subsidies on coffee will be 
ibolished, the minister of agriculture has announced. Ration 
ing will be maintained. Subsidies are about four guilders 
pet kilo 

Cottee prices present about 4.40 guilders) are €Xx- 
pected to be doubled as a result 
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Mr. Gibson at his home in Los Angeles Bakelite styrene plastic which resists 
has coffee and sugar rolls for break sliding over glass shelves or counters 
; fast. Although he has never seen any Spring tension adjustment holds an 
trends . . . offers . . . products . . . news 
one do it, Chita dunks the rolls in the aluminum tongue rod securely in posi 
: coffee and drinks trom the saucer tion to support the display at the de 
White Swan: Jo stimulate sales of Kaffee Klatsch: The term “Katte sired angle. Each sturdy plastic base 
White Swan Coffee, the W aples Plat Klatsch” . 5 piece rises sharply at the front to hold 
ter | . Fort Worth, Texas, has ot y the display in place 
fered two pairs of nylon stockings tor Resistant to wear and abrasion, the 
easel made by the L. E. Hier Display 
Equipment Co., Minneapolis, can be 
used over and over. It measures five 
by three and three-quarter inches when 


remiums 


P. human being. Chita, which lives with are molded of lightweight transparent 


which originally meant a 

ladies afternoon coffee party—origin 

$1.50 and a coupon from the coffee 
come to mean any gathering of people 

who, over coffee, have pleasant times 

together, according to the Philadelphia 

French’s Mustard: A premium dis Northeast Times 

tributed with the package is being used Display Aid: A handy new display 

by the Atlantis Sales Corp., Rochester, easel adjusts to hold a book, showeard, Grocery Inventories: Grocery inven 

N. ¥., for its French’s Mustard. A dish, boxed gift or many other items tory research is expanding, with two 

plastic mustard spoon, with a spoon in at the right angle for attractive window new markets to be added to the list 

the shape of the brand's trade chat or counter display. The base pieces Fort Wayne and Spokane. 

acter, “Hot Dan the Mustard Man,” ts ‘ 

attached to each jar of the product 


packaxe Four sizes colors 
were made available 


tolded compactly for storage 


Bursley: A one-pint vacuum bottle 
is the give-away premium picked by 


Bursiey & Co., Fort Wayne, Indiana, 
in a dealer promotion. The vacuum : 
bottle is given free to grocers who buy 


the firms five coffee or tea products in 


specifed quantities 
Fleetwood: An over-the-counter 
dea n a continuation basis is being 


the Fleetwood Coffee 
oga, Tennessee, to promote its 
od Cotfee \ heatproot cotfec 
given away free with each 
se of one pound of the coffee 


mpany advertismye urges the 
No. 777 Granulizer, 


All grinds from ultra- 
fine to coarse “‘steel- 
cut”, Capacity 1000 to 
th 2000 pounds per hour 
“lt oO te er —other sizes have ca- 
soiidiemeentibiaaianianas pacity ratings of from 
400 to 600, and from 
2000 to 4000 pounds 
Independents Lead: For the first per hour. 
since sales of independent 
ores pulled ahead of chains. It 
ppened, says the National Indust 


“Turns Out The 


the 


andising are responsible 


rdin roup’s study 


csc Most Perfect Work We Have Ever Seen 


lesale 


“HAT’S what one user says about his Gump Coffee Granulizer. 
He also writes, “the cup quality of the coffee is actually im- 
proved.” Granulizer users everywhere experience the same 
while larger national chain gratifying results. Properly maintained, with the exclusive Gump 
falling behins “Exchange Grinding Head Plan”, Granulizers produce uniform, clean- 
Calf Remedy: Albert Lemmer, Ne cut grinds to scientific formula day after day for wears. Made in 4 
farmer, says coffee is life models, 8 sizes — with capacities ranging from 400 to 4000 pounds 
sick calves. During a re per hour. Ask for complete information. Write today! 


snap he tound two 


ost dead of expo 
vot of coffee and ted it 
t his cottee, uld an * 


it coule 


addition, Is) pomnted 


thie cattleman 


Engineers and Manufacturers Since 1872 
m iro 1312 SOUTH CICERO AVE CHICAGO 50, ILLINOIS 
MAKERS OF: Gump Coffee Gronulizers -Duplex ond Bar-Nun ‘Auto- 


Se Dunks: Charles G. Gibs: i. Net Weighers * Bar-Nun Bag Feeders * Idea! Green Coffee Cleaners * Draver Continuous 


nstant companion ts a two-vear 5 4 : 
which Wi Coffee Blending Systems Magnetic Separators * Elevating and Conveying Equipment * 
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@ True Characteristics of Mild Coffee 
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Crops countries 


coffee news from producing areas 


Ten-vear trend shows 
big drop in coffee trees 
in State of Sao Paulo 


From 1938 to 1947, the number of coffee trees in pro 
duction in the State of Sao Paulo dropped more than 
317,000,000, according to official statistics reported by 
Octavio Veiga, Santos correspondent of Coffee and Tea 
Industries (The Spice Mill) 

The number of trees in production in each of the years 
during this period were as follows: 1938, 1,352,501,425, 
1939, 321,416,839; 1940, 1,270,890,205; 1941, 1,240, 
911,010; 1942, 1,262,444,518; 1943, 1,268,278,462; 1944, 
1,218,422,942: 1945, 1,124,487,926; 1946, 1,027,983,911; 
1947 

In these figures, new trees, four years old and in first 
production, amounted to: 1938, 10,727,740; 1939, 297, 
057 1940, 352,093; 1941, 44,694,487 1942, 9,995,134; 
1944, 14,449,410; 1945, 14,383,544; 
1947, 68,406,729. 


1.035,322,019 


9 468,716; 


410,297,753; 


1943, 
1946, 

Local Consumption Down: Consumption of cotfee in 
the state of Sao Paulo has dropped 30 per cent as a result 
of high prices. The Central Commission on Prices ts con 
sidering a system of sacrifice quotas by producers for the 
benefit. of roasters, in order to maintain prices at 4 
reasonable level 

Santos Entries: Cottce 
1949-1950 crop year were lower than during any of the 
1949-50, 8,517, 


LO,901, 129; 1946 


entries in Santos during the 


The figures are as follows 
9,823,161; 1947-48, 
9.540,348 


last five years 
116 bags; 1948-49, 
17, 9,446,921; 

Paranagua Exports: 
of Paranagua during the 1949-50 crop year totalled 1,798 
12,086 went to the United States, 


1945-46, 
Coffee exports through the port 
850 bags, of which 1,7 
37,786 to Canada, 18,800 to Norway, 10,908 to Sweden 
and the rest to other European countries. 

The biggest exporter was the American Coffee Corp 
with 510,450 bags 

1950-51 Crop: A 
picking of the 
othcral 


this writing. have not 


ording to information from cotte« 
present crop in Sao Paulo will be 


I lack ot 


estimates De 
rain for 


experts 
cause of rain. Some 


had 


recs estimate, 


short ot 


zones, at 100. days 


The shortage, these sor may be as high as 


cent in Many zones 


in Matto Grosso: It has been reported that 


known cottee planter a man who ts said to be 


recently pur hase 
Matto 


This | lanter ts said to be largely 


tant planter 


{ in the state of Grosso on 


which to produce Cottes 


msible for the development of the industry in the 


Parana 


cited as another instance of the manner 


This report ts 


in which coftec is drifting away from the state 


of Sao Paulo to be 


growing 
feveloped in neighboring units of th 


Federation 


Colombia: Crops, quality, transportation 
No 


vear 


statistics concerning the size of the middle-ot-the 


rop in Colombia are available, according to U. § 
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Foreign Service reports, even though it has been entirely 
picked, but the general consensus in conservative circles 
is that heavy rains during the carly part of the year 
definitely reduced the size of this crop and will delay 
the end-of-the-year-crop 

For a long time now the Comite Departmental de 
been Antioquia to 
exercise greater care in the selection of Medellin Excelso 
Recent press statement by the National Federa 


Cafeteros has cautioning growers in 
coftees 
tion of Coffee Growers warn that unless Antioquia cof 
fees are more carefully selected, processed and dried, the 
Federation will refuse to pay the going market rates for 
such types. 

Despite the improved weather, transportation 1s still 
dithcult. A crisis arose when truckers refused to carry any 
more coffee between Ibague and Armenia because the 
railway allegedly owed 150,000 pesos in back freight Ex- 
porters, faced with the prospect of becoming delinquent 
on their contracts, advanced 200,000 pesos to the railway 
The 


loan is to be repaid through a deduction of one peso in 


so that past and current obligations could be met 


the freight on each bag of coffee shipped 

The railway to Buenaventura ts hard-pressed to carry 
and gives no indication that there will be any 
The still 
in bad condition 
cargo to be taken out of the port that tripling the amount 
of freight carried by truck would not relieve the railway 
Nevertheless, cotfee moves stead: 


its traffic, 
improvement. Cali-Buenaventura highway ts 


Even if it improves, there 1s so much 


for some time to come 
ly to the port 

The only bright teature ts that ships loading cotfce get 
a certain amount of priority, so that warchouses have 
been emptied just about fast cnough to take care of cotfec 


arriving from the interior 


Value of coffee to African economy is increasing 

“We that in 1949 coffee constituted 30 per cent 
by value of Angola's exports, Edm. Schluter & 
The relative figure in Uganda during 1948 


note 
declares 
Co., London, 
when exports were about 30,000 tons was 22 per cent 
Prices were then about one quarter of those ruling now 
and this year they hope for 40,000 tons from Uganda 
accounted for seven per cent of 


cottee to the 


cottec 
The 


colonial emy is not 


Betore the war 
Uganda's exports 
Atrican 
everywhere 

Thirty million fra 
French Ivory Coast for the tmprovement of coffee prow 
Iment of the 130,000,000 
African Cott Fun 


pl intautions 


increasing value of 


yet fully reciated 
nos have been made available to the 
The sum ts the first inst 
French West 


devote to the development of cotte: 


nye 


francs which the will 


Puts El Salvador's 1950-51 crop at 977,500 bags 
Salvadorena de Cafe 


1950-51 export Cotte: crop at Q7 


The compania puts its f 
mate of the 
This organization's early estimates have usually becn con 
servative 

El Salvador’s harvest was substantially 


1949-50. cottec 


larger than the early season torecast of 1,035,000 bags 


for export according to the American embassy nm San 
Salvador. The Compania Salvadorena de Cafe now esti 
mates El Salvador's 1949-50 exportable coffee production 
at about 1,105,000 bags 


production of 1,190,000 bags in 1948-49 and 980,000 bags 


This compares with exportable 


in 1947-48 
Early fears that the lack of rainfall during Apnl had 
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seriously damaged the 1950-51 crop were allayed by ex- 
cellent flowering of the coffee trees in May. Coffee grow- 
ers now believe that the 1950-51 crop will equal the 


1949-50 crop 


Estimates Guatemala's 1950-51 crop at 1,150,000 bags 


Present indications are that Guatemala’s 1950-51 coffee 
crop will total around 1,150,000 bags, according to Doug 
las M. Crawford, agricultural attache, American embassy 
Guatemala City. Higher coffee prices have caused do- 
mestic coffee consumption in Guatemala to decline to 
about 150,000 bags annually. Therefore, the 1950-51 
crop should supply close to 1,000,000 bags for export 

The 1949-50 harvest now is estimated at 1,100,000 bags, 
This 


providing around 950,000 bags for export con- 


siderably higher than early forecasts Flood damage to 
some cotfee trees last fall was offset by exceptionally good 
yields from undamaged trees. 

Unusually heavy rainfall in May and June of this year 
caused Guatemala’s 1950-51 coffee crop to mature about 
four weeks earlier than Generally, the lowland 
harvest starts in August and the highland harvest takes 
place from November to February. With an earlier ma 
turing crop in prospect, a larger percentage of the high- 
land coffee may be picked in October before the end of 


usual, 


the regular rainy season, and dithcultics in drying the 
cotfee are expected Some that the rainy 
weather has caused leaf diseases to be more widespread 


reports state 


this than usual 


In the past few years. most coffee planters in Guatemala 


scason 


have been taking much better care of coffee trees than at 
any other time during the last two decades, chiefly be 


cause of higher prices for coffee, which have permitted 


vrowers to invest more of their yearly returns in the im 
provement of coffee lands 
Expect 1,065,000 bags as Mexico's 1950-51 crop 

Mexico's 1950-51 coffee crop, to be harvested trom 
October, 1950, to January, 1951, 1s forecast at 1,065,000 


E. Bakewell, American embassy, 


bags, according to S. 
12 per cent over 


Mexico City. This is an increase 
the 1949-50 output of 950,000 bags and only three per 
cent below the record production of 1.100,000 bags in 
1948-49, Allowing 300,000 bags for Mexican consump- 
tion, the 1950-51 harvest should provide about 765.000 


of 


bags of coffee for export. 

Cotfee production in Mexico ts expected to continue 
the present upward trend because of the outlook for con- 
tinued high coffee prices, available land suitable for cof- 
fee cutivation and active encouragement by the Mexican 
Government. 

High coffee prices are stimulating coffee growers to 
give better care to existing plantations and to extend their 
acreage. The present area in coffee plantations 1s estt- 
mated at about 385,000 acres. At least five per cent of 
this acreage was planted during the past year, and all 
indications point to an even 2reater immcrease in cotfee 
plantings during 1950-51 


French West Africa is producing more coffee 


French West Africa's 1949-50 coffee production 1s 
officially estimated at 750,000 bags for export, according to 
the American consulate general in Dakar. However, in 
addition, an unrecorded amount of cottee 
125.000 bags—1ts normally harvested from 
Africa's total 
about 875,000 


estimated un- 


othcially at 
small farms. Therefore, French 


1949-50 is estimated at 


scattered 
cotfee harvest in 
bags 

Since domestic consumption amounts to approximately 
35,000 bags annually, the 1949-50 harvest should provide 
around 840,000 bags of coffee for export. Although this 
is substantially lower than the 1948-49 exportable produc 
tion of about 960.000 bags, it 1s slightly higher than the 
postwar (1945-46 to 1948-49) annual average of around 
825,000 bags and four times as high as the prewar (1935 
46 to 1939-40) annual average of about 210.000 bags 

Exports of coffee trom French West Africa reached a 


record high of 1,060,000 bags in 1949. This compares 


LEON ISRAEL AGRICOLA e EXPORTADORA S/A, (BRAZIL) 
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LEON 


ISRAEL & BROS., 
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with exports of 940,000 bags in 1948, 735,000 in 1947, and 
310,000 bags in 1939. 

Exports of French West African coffee were restricted 
to metropolitan France and the French colonies prior to 
February 15th, 1950. Since that date, coffee exports have 
been free from government control, and French West 
African planters have been searching for markets. During 
the first quarter of 1950, about 85,000 bags of French West 
African coffee were sold for shipment to the United States. 

The total area devoted to coffee production in French 
West Africa covers approximately 425,000 acres, of which 
50.000 acres are in plantations owned by Europeans and 
the remainder is owned by natives. More than 90 per 
cent of the coffee 1s produced in the Ivory Coast, and the 
balance is grown in Dahomey and French Guinea. 


Puerto Rico lays excise tax on coffee 

A law fixing an excise tax on coffee prdouced in Puerto 
Rico has been approved by Governor Munozmarin. The 
law creates a fund to rehabilitate the coffee industry and 
permits the general supply administrator to set prices on 
imported and domestic coffee. 

Faced with a coffee shortage because the forthcoming 
crop of 199,000 quintals is insufhcient for consumption 
needs of 300,000 quintals, the Government will import 
7,000 to 15,000 quintals per month from the Dominican 
Republic, New York and Haiti, to make up the difference 

The local price at retail will probably be raised to 76 
cents per pound from the present level of 55 cents 


Cuba to continue ban on coffee exports 

The 1950-51 Cuban cotfee production is forecast at 535, 
000 bags, about 20 per cent below the record 1949-50 
harvest of 655,000 bags but substantially higher than the 
1948-49 output of 465,000 bags, according to the American 
embassy in Havana. 

The carryover at the end of the current marketing season 
on July 31st is expected to amount to about 235,000 bags. 
This quantity should be sufficient to meet the requirements 
for domestic consumption until coffee trom the 1950-51 
crop begins to enter marketing channels, and still leave a 
surplus of around 80,000 bags. 

Stocks of coffee were held off the market in the hope 
that the Cuban government would permit the surplus to 
be exported. It now appears that the government does 
not intend to lift the restriction on coffee exports be 
cause of the likelihood that the 1949-50 surplus will be 
needed to meet the expected dehciency during the 1950-51 
marketing year 

On June 15th 
that all ordinary grade coffee be seized and compulsorily 


1950, the Cuban government decreed 


sold on a pro-rata basts to Cuban roasters at the official 
ceiling of 24.6 cents’per pound in order to assure ade- 
quate supplies to consumers. Later, the government troze 
all stocks of coffee regardless of grade and directed holders 
to sell to Cuban roasters choice sun-dried coffee at 27.1 
cents per pound and washed coffee at 31.5 cents per 
pound 

On July 3rd, 1950, the president of Cuba reportedly told 
a committee from the Cuban Cotfee Growers’ Association 
that an agricultural bank would be created, more farm-to 
built, and 


The bank will provide 


market roads would be expansion of cottec 


production would be fostered 


adequate credit to coffee growers at reasonable rates, and 


the new roads will reduce production and marketing costs 


1950 
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If you want a real 
uniform and strictly 
soft coffee, good 
cup, please ask for 


offers from 


Gabriel de Paula & Cia. 
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SPOTS 


SHIPMENTS 


F. 0. B.’s 


78 Front Street 
NEW YORK 


MAXWELL HOUS 


BOUGHT AND ENJOYED 


BY MORE PEOPLE THAN 


ANY OTHER BRAND OF 


COFFEE AT ANY PRICE 


MEMBER OF 


INICAN 


the dea! 


Six New England brands 
marketed in Steepolator 

one-cup coffee bags 

usc, 


ago for private label 


Announced in July a 
which are used just like 


Steepolator one-cup Coffee Bags 
have now been adopted by six of New England's 
These cotfce bags were developed by 


year 


tea bags 
leading cotfce brands. 
Maurice Weisman of Boston after seven years of experimen- 
tation at a said to be almost $200,000, 

Concerns now marketing their coffee under their own 
label in Steepolator Cotfee Bags are the S. S. Pierce Co 
(Red Label), Webster-Thomas Co. (Matchless), Araban 
Coffee Co. (Araban), Milliken, Tomlinson Co, (Superba), 
Minute Man Coffee Corp. (Minute Man), and New Eng 
land Fritos Corp. (Cup-Maid). The named brand 
started off with orders of a few hundred pounds for test 


sale purposes and jumped to multiple tons within a weck, 


cost 


last 


it ois reported 
Modern coffees 


A new corporation, Modern Cotfees, Inc., has been formed 
Cottce Bags tor 
Bays known to 


to handle the exclusive sale of Steepolator 
private label use and to make Stcepolator 
coffee drinkers throughout the United States 
Sanley H. Beaman, has for the past year conducted through 
the Stanley H. Beaman Co., marketing and advertising coun 
sclors, extensive research on this product for the Per Cup 
Cotte« Stecpolator Cottec 
Bags 
The 


in spite of the fact that no consumer promotion or advertis- 


Its pre sident, 


Corporation, manufacturers of 


sales increase in Steepolator Cotfee Bags occurred 
ing, either by the manufacturing company or the brands 
packing their coffee in the bags, appeared until this July 

Recently, however, Modern Cotfees launched a newspaper 
and radio advertising campaign for Steepolator Cotfee bags 
in New England, and ts planning to expand the campaign 
shortly to a national basts The New England advertising 
included large-size ads in the color comic section of the 
Boston Herald 

Each Stecpolator Bag contains 100 per cent pure ground 
cotfec Roasters 
form to the 
Steepolator Bags, which tn turn are packed 20 to a vacuum 


The jars, packed 


roaster to distribute 


send their blends in whole roasted bean 


manufacturer, who grinds and packages it in 


sealed jar labeled with the roaster’s brand 


12 to a cas are then ready tor the 


through his normal trade channels 


Incentive for wagon route men 
Routemen Incentive: Men who seli premiums daily are 


now being urged to greater selling efforts by a premium 


offer directed at themselves 


Salesmen tor home-service tea and cotfee companies are 
t 


being offered a Personna de luxe carving set by Blue Cross 
Laboratories, Van Nuys 
the firm's Odor-Go retrigerator-deodorizer 

The salesmen may sell the item at its fixed price of 89 


route 


Calitornia, for selling 100 units of 


cents or may place it as an advance premium to 


customers 
knife, fork and 


The set ts said 


The premium carving set consists of a 
sharpener in a hardwood block and gift box 


to be worth $17.95 at retail. 
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Says Brazil's exportable 
coffee supply is shrinking; 
cut 3 million bags in 1950-51 


The total supply of coffee for export from Brazil during 
the 1950-51 crop year (July Ist to June 30th) is estimated 
at about 19.8 million bags by Robert B. Elwood, American 
embassy, Rio de Janeiro. 

This total consists of port and visible interior stocks of 
5.8 million bags carried over trom 1949-50, and an em 
bassy forecast of 14.0 million bags for export from the 1950 
harvest now nearly completed. If normal port working 
stocks of 3.0 million bags are maintained, less than 17.0 
million bags may be available for export during 1950-51 
Exports of coffee from Brazil reached a peak of 19.4 million 
bags in the calendar year 1949 


3 million bags less 


The estimated exportable supply of coffee for 1950-51 is 
nearly 3.0 million bags smaller than the exportable supply 
of about 22.7 million bags for 1949-50. The 1949-50 
estimate includes port and visible interior stocks of about 
7.6 million bags carried over from 1948-49 and a revised 
Embassy estimate of 15.1 million bags available for export 
from 1949 harvest. 

Since World War II, world coffee consumption has ex- 
ceeded production, and the difference has been supplied 
largely from coffee stocks in Brazil. Brazil's visible coffee 
stocks declined from around 16.8 million bags on July 
Ist, 1945 to approximately 5.8 million bags on July Ist, 
1950. 

Coffee is harvested in Brazil from May to September. The 
1950 harvest is officially estimated at 14.2 million bags 
“exportable quantity.” This is actually a forecast of the 
amount of coffee which will be shipped from farms to 
ports during 1950-51, and it includes approximately 1.1 
million bags which will be consumed in port cities or ship- 
ped to other parts of Brazil for domestic consumption. Based 
on the official the 1950 harvest would provide 
about 13.1 million bags for export. The embassy forecasts 
that the 1950 harvest will supply about 15.1 million bags for 


estimate, 


shipment from farms to ports, providing 14.0 million bags 
for export. 

Trade sources indicate that the quality of the coffee from 
the 1950 harvest is unusually good. The weather continued 
dry in July, and good progress was made with harvesting. 
In Sao Paulo, rain was below normal from May through 
July, but the trees have remained in fairly good condition 
because of accumulated soil moisture resulting from abun 
dant rain during the first quarter of the year. Good rains 
fell in southern Sao Paulo and northern Parana during early 
August, but the remainder of Sao Paulo and the other 
producing states need rain 

Brazil exported 17.0 million bags of coffee in 1949-50 


valued at about 690 million dollars compared with ex 


ports of 17.7 million bags in 1948-49 valued at approxi 
mately 495 million dollars. 

Shipments to the United States declined from 11.9 million 
bags in 1948-49 to 10.7 million bags in 1949-50, while 
shipments to Europe increased trom 3.9 million bags in 
1948-49 to 4.6 million bags in 1949-50, Exports to all 
other destinations decreased from 1.9 million bags tn 1948- 
19 to 1.7 million bags in 1949-50, Total Brazillian cotfec 
exports declined from 8.1 
months of 1949 to 5.8 million bags tor the first halt of 
1950. Foreign demand for Brazilian cotfee bags for the 
first half of 1950. Foreign demand for Brazilian coffee 


improved noticeably during June and July of this year 


million bags for the firsc 6 


Coffee loan rates 


On June Ist, 1950, the Bank of 
on green coffee beans to 32.7 cents a pound for 
strictly soft Sao Paulo and South Minas coffee, 24.5 cents 
for Santos type 4 ‘“‘soft’’ and coffee from Parana, Gotas, and 
South and West Minas, and 20.4 cents for Rio coffee. This 
represents an increase of about 8 cents a pound on the finest 
The increase has lessened the pressure on 


Brazil raised its loan 


rates 


quality coffee. 
producers to sell their coffee as soon as it ts ready for mar 
ket in order to meet production expenses and fixed charges 
Other measures adopted by the Brazilian government 
recently include a decision by the Bank of Brazil to permit 
exports of coffee to Poland, Sweden, the Netherlands, and 
France against payment in the currencies of these countries, 
and trade agreements with Germany, Italy, Argentina, Aus- 
tria, and Czechoslovakia, providing tor the shipment of 
about 1.3 million bags of coffee trom Brazil to these coun 


tries during the next year. 


General Foods announces changes in controllers 
department of firm's Maxwell House division 


General Foods has announced several changes tn the 
controller department of its Maxwell House division 
Bruce Wallace, formerly plant controller at San Leandro, 
California, has been appointed methods supervisor for the 
division controller's office in New York. Richard Sawyer 
replaces Mr. Wallace at San Leandro. 

S. H. Robinson, formerly controller of the Maxwell 
House plant in Brooklyn, has been transferred to the 
Maxwell House division's chief accountant’s staff. He 
has been succeeded at Brooklyn by William Kahler 


J. R. Bryant to handle sales training 
for Standard Brands’ grocery personnel 


Standard Brands Inc. has announced the appointment 
of J. R. Bryant as assistant to A. D. Belt, vice president 
and sales manager in Washington, D. C., and subsequently 
held the same position in Philadelphia and in the At 
lantic and Eastern Regions. Prior to taking over his new 
Mr. Bryant was the company’s New York 


regional manager. 


assignment, 


42 Broadway 


SOUTHERN CROSS LINE 


Fast Motorships - from Brazil - to United States Atlantic Ports 
COSMOPOLITAN SHIPPING COMPANY, INC. 
General Agents 


New York 4, N. Y. 
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SILVER GRACE LINE 


& Serves the Coffee Trade 
JAVA PACIFIC with 
A Fast, Modern Fleet of American-Flag 
L I N E Ss Freight and Passenger Vessels on Regular Itinerary 
from the Coffee Ports of 


COLOMBIA 


BRAZIL to U.S. and CANADIAN PACIFIC COAST PORTS 


FAST — REGULAR — MONTHLY SAILINGS 
with modern cargo vessels offering limited VENEZUELA 
passenger accommodation and refrigerated space. and West Coast of 
CENTRAL AMERICA 
to 
NEW YORK LOS ANGELES 
K St hin C | J Pacific L JACKSONVILLE SAN FRANCISCO 
rr i 
Kerr Steamship Company, Inc. Strachan Shipping Company BALTIMORE VANCOUVER, B.C. 
Kerr Steamship Company, Inc. Transpacific Transportation Co. GRACE LINE ne 
Agencia de Vapores Grieg S.A Compania Maritima 
antos, Bra 10 Hanover Square, New York 5, N. Y., Tel.: Digby 4-6000 


aes Agents and Offices in All Principal Cities 


Bringing North and South 


America nearer each other 
LLOYD BRASILEIRO 
makes the Good Neighbor 
a Close Neighbor. 


ues” 


THE BETTER TO SERVE YOU . . 


Equipped with Cargocaire and averaging 17 knots speed, the great new ships 
of the LOIDE FLEET can assure speedy, dependable shipments of coffee. 


Lloyd 


The American Line maintains regular service from the principal Brazilian coffee ports to New York and 
New Orleans, with facilities (as cargo offers) at Philadelphia, Baltimore, Norfolk, Jacksonville and Houston. 


COFFEE AND TEA INDUSTRIES 


NEW YORK 


Battery Place 


NEW ORLEANS 
305 Board of Trade Bldg. 


BRASILEIRO 


PATRIMONIO NACIONAL 
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Ship sailings 


A SUMMARY OF INWARD -BOUND SCHEDULES ON THE COFFEE AND TEA BERTHS 


Ports and dates are subject to change, Hol-Int—Holland-Interamerica Line 
should exigencies require. Moreover, lines IFC—LF.C. Lines 
JavPac—Java-Pacific Line 
may schedule sailings not shown in thi 
schedule Lykes—Lykes Lines 
Maersk—Maersk Line 
Abbreviations for lines Mormac—Moore-MeCormack Lines, li 
Alcoa-—Alcoa Steamship Co Nopal—Northern Pan-American Line 
Am-Pres—American President Line: Norton—-Norton Line : 
ArgState—Argentine State Line PAB—Pacific Argentine Brazil Line 
PacTrans—-Pacihc Transport Lines, Ini 
Barb-Frn—Barber-Fern Line : y 
Barb-W’ Afr-—Barher-W’ Prince—Prince Lid 
Barb-Wn—Barber Wilhelmsen Line 
Brodin—Brodin Line Robin—Robin 
Cunard—Brocklebanks’ Cunard Service SCross—Southern Cross Line 
Delta—Delta Line Silver Silver Line 
Dodero—Dodero Line Sprague—Sprague Steamship Line 
Ell-Buck—Ellerman & Bucknell S.S. ¢ Stockard—Stockard Line 
Farrell—Farrell Lines Stran—-Strachan Shipping ¢ 
Grace—Grace Line Swed-Am—Swedish American Line 
Gulf—Gulf & South Amevica Steamshit UFruit—United Frutt Ci 
Co., In Wst Cst—West Coast Line, In 
COFFEE BERTHS 
SAILS SHIP LINE DUE SAILS SHIP LINE 
ACAJULTA RBARRANQUILLA 
10 24 La Libertad Grace LAll 4 SF11 7 Sell 20 10 16 Cape Cod UFruit 
10 24 Choluteca UFruit Cristobal’ 10 27 10.19 Fiador Krot UFruit 
10 24 San Benito UFruit Cristobal’ 10 27 10:19 Laholm Sved- Am 
11.9 Gunners Knot Grace LA11/20 SF11 23 Sell 28 10.22 Cape Cmbrind UFruit 
1119 Cstl Nomad Grace 30 SF12 3 Sel2 8 10/30 Cape Ann UF uit 
12 18 Anchor Hitch Grace SF1.1 Sel 6 10 30 Levers Bend UFruit 
11.5 Cape Avinof UFiuit 
11/13 Cape Cod UF uit 
ACAPULCO 11/13 Fiador Knot UFruit 
10 15 Csti Nomad Grace Cristotal’ 10 28 
11.13 Anchor Hitch Grace Cristobal’ 11 26 RARRIOS 
12 8 Advnturer Grace Cristobal’ 12 21 
10/17. Mayari UFruit 
10.21 Marna UF ruit 
AMAPALA 10:29 Adm Fraser UF ruit 
ll 4 Inger Skou UFruit 
Gunners Knot Grace Cristobal’ 10 18 11/8 Marna UFruit 
Choluteca UF ruit Cristobal’ 10 27 11/13 Mayari UFruit 
San Benito UFruit Cristobat 10 27 11/27. Adm Fraser UFruit 
Cstl Nomad Grace Cristobal’ 10 28 12/2 Inger Skou UFruit 
Cstl Avnturer Grace LAl1/4 SF11 7 Sell 20 
Gunners Knot Grace LA11/20 SF11 23 Sell 28 
Csti Nomad Grace LA11/30 Sel2 8 BUENAVENTURA 
Anchor Hitch Grace Cristobal’) 11 26 
Csti Avnturer Grace Cristobal’ 12 21 Dan 
Anchor Hitch Grace LAl2 29 SF1 1 51 Sel 6 51 10/12 Banker Gulf 
10/15 Eliana Grace 
ANGRA DOS REIS 10.19 Farmer Guit 
10 24 Olivia Grace 
10 18 Haiti Lioyd NO11/5 Holl 10 1624 KammaDan  Wst Cst 
11 19 Nicaragua Lioyd Hol2 8 10/26 Farmer Gulf 
10 26 Laura Dan Wst Cst 
10°28 Adela Grace 
BAHIA 11/8 Marna Dan Wst Cst 
10 Alphacca Hol-Int NY10/23 Bol0 25 Nfl0 27 Bal0/28 PalO 31 11.9 Merchant Gulf 
10 21) Arendsdyk Hol-int NY11/2 Boll/4 HR11/8 Ball/9 Pall 10 11,11 Leonor Grace 
1125 Alwaki Hol-Int NY12/7 Bol2/9 HR12/13 Bal2/14 Pal2 15 11/16 Ines Grace 
OCTOBER, 1950 
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Abbreviations for ports 


Ba-—Baltimore 

Bo- Boston 
CC—Corpus Christi 
Ch—Chicago 
Chsn—Charleston 
Cl— Cleveland 
De—Detroit 


Ga-—Galveston 
Gt—Gulf ports 
Ha—Halttax 
Ho—Houston 
HR—Hampton Roads 


Ix—-Jacksonville 


LA—Los Angeles 
M/—Montreal 
Mo—Mobile 


NO—New Orleans 
NY—New York 
Ni—Norfolk 
Pa—Philadelphia 
Pr Portland 
SF—San Franetsco 
Se Se atile 

Saint Jobn 
Ta—Tacoma 
To—Toledo 


ancouver 


DUE 


NY10 22 
N010 27 
Mill 
NY10 28 
NY11/5 
NOl1 11 
NY11 12 
NY11 19 
N01] 25 


N010-21 
NY10 29 
NO11/2 
11 
NY11/25 
N011 17 
N012/1 
NY12 9 


Jx10/16 NY10/19 21 Bal0 23 

NY10 18 PalO 22 BalO 24 

Hol0 25 NO10 29 

LA10/23 SF10 25 Sell 6 

Holl 1 NO11 6 

NY10 31 Ball 3 

NY11/1 Pall/4 Ball 7 

Holl 8 NO11/12 

Holl/8 8all 9 Ball 12 

5 SF11/7 Sell 14 

NY11 17 Pall 23 Ball 24 

Holl/22 26 

LA11 19 SF11 21 Sell 28 

NY11/17 Ball 21 
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SAILS SHIP LINE DUE 


BUENAVENTURA (Continued) 


11/21 Olivia Grace Jx11/27 NY11/30 Bol2/2 Bal2 4 
11/22 Gerda Dan Wst Cst NY11/30 Pal2/5 Bal2/6 


Cargoes 11/22. Laila Dan Wst NO11/30 Hol2/4 Bal2/6 Mol2/9 


11/26 Juana Grace SF12/6 $el2/13 
12/5 Elisa Grace NY12 12 Bal2/15 
* Routed 12,7 PaulaDan Wst NY12.15 Pal2/21 Bal2/22 
12/12 Flavia Grace LA12 20 SF12 22 Sel2/29 
* 12/22 Ines Grace NY12/29 Bal 
P-A-B 
CARTAGENA 
are in experienced hands 
10 14 Cape Cod UF uit NY10 22 
all the way through 10°17 Fiador UFruit 
10 28 Cape Ann UFruit NY11 5 
10 31 Levers Bend UFruit N01] 11 


11 11 Cape Cod UFruit NY11 19 


¥ . . . 

Fast transit time on modern C-3 ships. e Most 

up-to-date loading and handling equipment and CHAMPERICO 

“know how.”” e Direct service from Brazil ports to 10/27 Csti Avnturer Grace Sell 20 
11,12 Gunners Knot Grace LA11/20 SF11/23 Sell /28 


11/22  Csti Nomad Grace LA11 30 Sel2/8 
ports for prompt information and service 2.21 Anchor Hitch Grace LA12 29 SF1 1/51 Sel/ 6/51 


Pacific coast coffee centers, e Offices in principal 


Pacific- Argentine - Accommodations CORINTO 
Brazil Line Inc. for 12 10 16 Choluteca UFruit Cristobal’ 10 27 
Pope & Talbot, PY 
Inc. Agents passengers anBemto ru ristobal- 10/27 
10/20 Avnturer Grace 4 SF11 7 Sell 20 


11.5 Gunners Knot Grace LA11 20 SF1l 23 Sell 28 


11 15 Cst! Nomad Grace LA11/30 SF12 3 Sel2/8 
12:14 Anchor Hitch Grace LAl12 29 SF1 1 51 Sel 6 51 


PUERTO R 


Executive offices — 320 California St., San Francisco 4 17) Cape Cmbrind UFmit N10 28 
10 20 Adm Fraser UFruit NO11 2 
10 24° Cape Ann UFruit NYll 5 
10 28 Levers Bend UFruit NO11 11 
10 31 Cape Avinof UF ruit NY11 12 
11/7 Cape Cod UFruit NY11 19 
11 11 Fiador Knot UFruit 25 
Cape Cmbrind UF ruit NY11 26 


es SALAAM 


Farrell 
Farrell 


Afr Star 
Afr Planet 


DURBAN 
10/15 


Pol2 20 Sel 3 Val 8 


JavPac 10 SFl2 


Limburg 


QUAYAQUIL 


10 21 Olivia Grace NY10 31 Ball 3 
10°21 KammaDan WstCst NY11 1 Pall Ball 7 
10/24 Adela Grace LAll 5 SF1l1 7 Sell 14 


10/24 Laura Dan Wst Cst NO11 3 Holl 8 Gall 9 Moll 12 
11.6 = Marna Dan Wst Cst NY11 17 Pall 23 Ball 24 

117 Ines Grace NY11 17 Ball 21 

11 18 Oliwia Grace Jx11/27 NY11/30 Bol2 Bal2 4 
11/19 Laila Dan Wst Cst NO11 30 Hol2 4 Gal2.6 Mol2 9 
11 20 Gerda Dan Wst Cst Pal2 5 Bal2 6 

11 22 Juana Grace LAl2 SF12/6 Sel2 13 

12:2. Elisa Grace NY12 12 Bal2 15 

12.5 Paula Dan Wst Cst NY12 15 Pal2/21 Bal2 22 

Grace NY12 29 Bal 2 


Ines 


ILHEUS 


10 10 Uruguar Lloyd 
10 25 Cuba Lloyd NY11 8 
11°10 Honduras Lioyd NY11 21 
11 25 Mexico Lioyd 


LA GUAIRA 


10°10 Corsair 
10 Cavalier 


NO10 18 
NO10 25 


Alcoa 
Alcoa 


COFFEE AND TEA INDUSTRIES 
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SAILS SHIP 


10 24 Clipper 
10/31 Corsair 


LA LIBERTAD 


10,19 Csti Nomad Grace 
1€ 22 Choluteca UFruit 
10 22 San Benito UFruit 
10 24 Cstl Aveturer Grace 
11/9 Guareis Knot Grace 
11/17 Archov Hitch Grace 
11/19 Csti Nomad Grace 
12.12 Csti Avnturer Grace 
12,18 Anchor Hitch Grace 
LA UNION 

10.11 Gunners Knot Grace 
10/20 Choluteca UFruit 
10/21 Nomad Grace 
10/21 San Benito UFruit 
10/22 Csti Avnturer Grace 
11/7. Gunners Knot Grace 
11/17 Csti Nomad Grace 
11/19 Archor Hitch Grace 
12/14 Csti Avnturer Grace 
12/16 Anchor Hitch Grace 
LIMON 

10/12 Cape Cod UFruit 
10/19 Cape Cmbrind UFruit 
10/24 Adm Frazer UFruit 
10°26 Cape Ann UF ruit 
11/2 Cape Avinof UF ruit 
11/5 Levers Bend UF ruit 
11,19 Fiador Knot UFruit 
LOBITO 

10/11 Del Rio Deita 
10/25 Del Sol Deita 
10/31 Afr Glen Farrell 
11/15 Del Oro Deita 
LUANDA 

10/10 Del Rio Delta 
10/23 Del Sol Delta 
113 Afr Glen Farrell 
11/13 Dei Oio Delta 
MARACAIBO 

10:15 Laholm Swed-A 
10/24 Gunners Knot Grace 
Csti Nomad Grace 
12/2. Anchor Hitch Grace 
MATADI 

10/21 Del Sol Delta 
10 29 Afr Glen Farrell 
11/11 Del Oro Delta 
MOMBASA 

10 15 Locksley Robin 
Afr Star Farrell 
11 13 Sherwood Robin 
12,11 Afr Planet Farrell 
PARAMARIBO 

10 30) Thulin Alcoa 
11.20 Byfjord Alcoa 
12,10 Thulin Alcoa 
1 1/51 Byfjord Alcoa 
PARANAGUA 

10/10 Silverwainut Silver 
10.10 Seafarer PAB 
10/14 Mormacteal Mormac 
16.16 Mormacrey Mormac 


OCTOBER, 


1950 


N11 8 

Cristovcl’ 1068 
Cristobal’ 10 27 
Cristobal’ 10 27 


4 Sell 20 
LA11 20 SF1l 23 Sell 28 
Cristobal’ 11 26 

LAl11/30 Sel2 8 
Cristobal’ 12 21 

LA12 29 SF1/1 51 Sel 6 51 


Cristobal’ 101 
Cristobal’ 102 
Cristobal’ 10 2 
Cristobal’ 102 
4 SFll Sell 20 
LA11, 20 SF11 23 Sell 28 
LA11/30 SF12'3 Sel2 8 
Cristobal’ 11 26 

Cristobal’ 12 21 

Lal2/29 SF1/1/51 Sel 6 51 


Nan o 


NY10 22 
NY10 28 
NO11 2 

NY11 

NY11/12 
NO11 11 
NO11 25 


NO11 5 
NO11 18 
NY12 4 
N012.9 


NOl1 
NO11 18 
NY12 
N012 


oo 


oe 


Mill 9 

Lall/20 SF11 23 Sell 28 
LAl11 30 SF12 3 Sel2 8 
LAl12 29 SF1 1/51 Sel 6 51 


NO11/18 
NY12 4 
N012 9 


NY11,/13 
NY12 5 
12/25 

NY1 16 


LA11 10 SF11 14 Poll 20 Sel2.3 Val2 8 
LA10 29 SF10 31 Vall 6 Sell/7 Poll 8 
NY11 4 Boll 8 Pall 10 Pall 13 

11 SF11 14 Vall 18 Sell 20 PO11 21 


offers a fast fortnightly 


freight service 


between 
GUAYAQUIL 
ECUADOR 
BUENAVENTURA 
COLOMBIA 


and 
NEW YORK 
PHILADELPHIA 
BALTIMORE 


New York Discharging Berth 
Pier 4 New York Docks 
MAin 5-5183 


WEST COAST LINE, INC., AGENTS 


67 Broad Street, New York 4, N. Y. 
WHitehall 3-9600 


PHILADELPHIA BALTIMORE 
B. H. SOBELMAN & CO. STOCKARD & CO. 
BOURSE BUILDING 225 E. REDWOOD ST. 
Lombard 0331 Saratoga 2607 


j 
i 
Alcoa 
COAST ¢ by 
\ 
y 
: 
- 
> 
NY12/16 
NY 
5 
NYL 15 
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REGULAR DIRECT SERVICE 
FOR COFFEE SHIPPERS 


FROM 
La Guaira, Puerto Cabello, Maracaibo, 
Barranquilla, Vera Cruz 
TO 
U.S. Atlantic Ports, 
St. John, Halifax, Montreal, 
Cleveland, Toledo, Detroit, Chicago 


Agents in All Principal Ports 


SWEDISH AMERICAN LINE 


17 State Street New York 4, N. Y. 
1255 Phillips Square Montreal 2, P.Q. 


UNITED FRUIT COMPANY 


STEAMSHIP SERVICE 
\eading handlers of mild coffees 


GUATEMALA 
EL SALVADOR 
HONDURAS 


with 
ble service to 
reguiar dependa 
NEW YORK, NEW ORLEANS 
and other U. S. Ports 


a 

New York: 4 

Pier 3, North River | 


New Orleans: 
321 St. Charles St. 
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SAILS 


PARANAGUA 


10/18 
10/19 
10/20 
10 25 
ll 1 
11/10 
11/15 
11/29 
12/13 
12/27 


SHIP 


Dei Santos 
Holberg 
Bowrio 
Mormacswan 
Del Aires 
Limburg 

Dei Viento 
Del Mundo 
Del Campo 
Del Monte 


LINE DUE 

(Continued) 

Delta NO11/12 Holl 17 

Nopal NO11/8 CC11/12 Holl 14. 

1FC NY11/8 Pall/13 Ball 15 BO11 17 Mill 23 
Mormac NY11/15 Boll/18 Ball 21 Pall 23 Noll /25 
Delta 25 Hol2/1 

JavPac  LA12/10 SF12/14 Pol2/20 Sel 3 Val 8 
Deita NO12/11 Hol2/15 

Delta NO12 24 Hol2/29 

Delta NO1l 7 Hol/12 

Delta 21 Hol 


PUERTO CABELLO 


Swed-Am M111 9 


Lahoim 

10 13 Cavalier Alcoa 
10/20 Clipper Alcoa 
10°27 Corsair Alcoa 
PUNTARENUS 
1011 Choluteca UF ruit 
10:14 Gunners Knot Grace 
10/17 San Benito UFruit 
10 18 Avnturer Grace 
10 24 Cst! Nomad Grace 
11 Gunners Knot Grace 
11 13 Cst! Nomad Grace 
11 22 Anchor Hitch Grace 
Anchor Hitch Grace 
12°17 Cstt Avnturer Grace 


RIO de JANEIRO 


10 12 
10.13 
10 14 
1016 
10.18 
10 18 
10 20 
10/21 
10 21 
10 23 
10 26 


10 28 Rio de LaPlata 


lll 
11/9 
11 16 
11 20 
11/21 
11 23 
11/29 
12.2 
12/7 
12.13 
12/21 
12/27 


SAN 
10 18 
10 26 
li 11 
11 16 
11 21 
12.11 
12 20 


Del Monte 
Bowhill 
Rio Jachal 
Seafarer 
Brazil 

Del Valle 
Haiti 
Silverwalnut 
Mormacrey 
Holberg 
Del Santos 


Del Norte 
Del Aires 
Dei Sud 
Nicaragua 
Limburg 
Del Viento 
Del Mar 
Rio Jachal 
Del Mundo 
Del Valle 
Del Campo 
Del Norte 


JOSE 


Cstl Nomad 

Csti Avnturer 
Gunners Knot 
Anchor Hitch 
Nomad 

Avnturer 
Anchor Hitch 


SANTOS 


Del Monte 
Bow'ull 
Rio Jachal 
Mormaceim 
Seafarer 
Brazil 

Del Valle 
Arendsdyk 
Hart: 
Silverwainut 
Mormacteal 
Cuba 
Mormacrey 
Fredrika 
Holhberg 


Deita 
IFC 
ArgState 
PAB 
Mormac 
Delta 
Lioyd 
Silver 
Mormac 
Nopal 
Deita 
ArgState 
Delta 
Deita 
Delta 
Lioyd 
JavPac 
Delta 
Delta 
ArgState 
Delta 
Delta 
Delta 
Deita 


Grace 
Grace 
Grace 
Grace 
Grace 
Grace 
Grace 


Delta 
ArgState 


N010 25 
1 
N011 8 


Cristobal’ 10 27 

Cristobal’ 10/18 

Cristobal’ 10°27 

SF11/7 Sell 20 
Cristobal’ 10/28 

LA11 20 SF11/23 Sell 28 
LAl1 30 SF12.3 Sel2 8 
Cristobal’ 11 26 

LA12 29 SF1 1/51 Sel 6 51 
Cristobal’ 12 21 


NO10 30 Holl 4 

NY10 28 Pall/3 Ball.5 Mill 12 
NY10 26 

SF116 Vall 11 Sell 12 Poll 13 
NY10 30 

NOl1 1 

NO11 5 Holl 10 

LAl] 10 SF11/14 Poll 20 Val2 8 
LAl] 11 SF11 14 Vall 18 Sell 20 Poll 21 
8 12 Holl 14 

2 Holl 17 

NY11L 9 

NOll 14 

25 Hol2 

NO11 29 

N012,5 Hol2/8 

LA12 10 SF12/14 Pol2 20 Sel 3 Val 8 
NO12 11 Hol2 15 

N012 12 

NY12/14 

NO12 24 Hol2 29 

NO12 27 

NP1 7 Hol/12 

N01 9 


Cristobal’ 10°28 

LAll SF1l/7 Sell 20 
LA11 20 SF11/23 Sell 28 
Cristobal’ 11/26 

LAl1] 30 SF12.3 Sel2 8 
Cristobat’ 12 21 

LAl2 29 SF1 1/51 Sel 651 


NO10 30 Holl 4 
NY10 28 Pall 3 Ball 5 BOLL 7 Mill 12 
NY10 26 


Mormac Hal0 31 NY11 3 Boll 7 Ball 9 Pall 11 Nfll 1; 


PAB 
Mormac 
Delta 
Hol-Int 
Lioyd 
Silver 
Mormac 
Lioyd 
Mormac 
Norton 
Nopal 


LAl1 4 SF11 6 Vall 11 Sell 12 Poll i4 
NY10 320 

1 

NY11 2 Boll 4 HR11 8 Ball 9 Pall 10 
NO11 5 Holl 10 

LAl1] 10 SF11 14 Poll 20 Sel2 3 Val2 8 
NY11 4 Boll 8 Bali 10 Pall 13 

NY11 8 

LA11 11 SF11 14 Ball 18 Sell 20 Poll 21 
NY 

NO11 8 CC11 12 Holl 14 
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10/15 
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10 21 
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DUE 


9 NY11/11 Nfll/15 Ball 17 Pall 20 
NY11/8 Pall/13 Ball/15 Boll 17 Mill 23 
NO11/12 Holl 17 

NY11/9 

NY11/15 Boll 18 Ball 21 Pall/23 Nfll 25 
NO11/14 

NY11/21 

Noll/25 Hol2 1 

NO11 28 

N012/5 Hol2 8 

NY12/8 

NY12/7 8012 9 HR12 13 Bal2 14 Pal2 15 
NO12/11 Hol2 15 

NO12 12 

NY12 14 

N012/24 Hol2 29 

N012 27 

NO1/7 Hol 12 

N01 


NO10 30 Holl 4 

NY11/2 Boll 4 HR11 8 Ball 9 Pall 10 
Holl 10 

NO11/8 CC11 12 Holl 14 

NO11 12 Holl 17 

NO11 25 Hol2 1 

N012/5 Hol2 

NY12/7 Bol2’9 HR12 13 Bal2 14 Pal2 15 
NO12/11 Hol2 15 

NO12/24 Hol2 29 

Hol 12 


TEA BERTHS 


SAILS SHIP LINE 
10.23 “Moimacyork Mormac 
10 23 Bowrio 1FC 

10 23 Del Santos Delta 
10 26 Rio Jachal ArgState 
10 28 Mormacswan Mormac 
10.31 Del Norte Delta 
115 Honduras Lloyd 
117 ‘Del Aires Delta 
11 Sud Delta 
11 18 Nicaragua Lloyd 
11 20 Mexico Lioyd 
11 21) Abwaki Hol- Int 
11 21 Del Viento Delta 
11/28 Del Mar Delta 
11 30 Rio Jachal ArgState 
125 Del Murdo Delta 
12 12 Del Valle Delta 
12 19 Del Campo Deita 
12 26 Del Norte Delta 
VICTORIA 

10 Del Monte Delta 
10 19) Arendsdyk Hol- Int 
10 Haiti Lloyd 
10 24 Halberg Nopal 
16 28 Del Santos Delta 
11 11 Del Aires Delta 
11 22) Nicaragua Lloyd 
11 23) Alwaki Hol-Int 
11 25 Del Viento Delta 
12.9 Del Mundo Delta 
12 22 Del Campo Delta 
CALCUTTA 

10 20 Rondo JavPac 
11/8 Samarinda JavPac 
11 20. Stlverspray Silver 
CHITTAGONG 

10 15 City-Stafford Ell- Buck 
10 15 City-Doncaster Ell- Buck 
12 15 City-Ely Ell- Buck 
COLOMBO 

10:13 Lawak JavPac 
ll 3 Silverspray Silver 
11/14 Jav- Prince Prince 
11 Silverplane Silver 
11 20 Cing- Prince Prince 
17  East-Prince Prince 

1 20 Brit-Prince Prince 
HONG KONG 

10 13) Flying Dragon PacFar 


JAVA PORTS 


11/2 Cing- Prince 


1 21 Jav-Prince 

12 16 East-Prince 
15 Brit- Prince 

KOBE 

10 10 Laura Maersk 
10 14. China Bear 

10 17 ndian Bear 
SHIMIZU 

10 13. Laura Maersk 
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Prince 
Prince 
Prince 
Prince 


Maersk 
PacFar 
PacFar 


Maersk 


1950 


LA12/20 SF12/24 Pol2 30 Sel 3 Val 6 
LA12/16 SF12/20 Pol2 26 Sel2/29 Val2 31 
LA1/20 Pol 20 Se2’3 Va2 6 


USA 
USA. 
USA 


LA11/18 SF11 23 Poll 29 Sel2/2 Val2 3 
LA1/20 SF1/24 Pol/30 Va2/6 
Hal 8 Bol ll NY1 13 

LAl12/28 SFl/1 Pol 7 Sel/11 Val 14 
Hal2/15 Bol2 18 NY12/20 

Ha2/1 Bo2/4 NY2 6 

Ha2.24 Bo2/27 NY3 1 


SF10 29 31 


Hal2 15 Bol2 18 NY12 20 
Hal 8 Bol/ll NY1 3 
Ha2 1 Bo2 4 NY2 6 
Ha2/24 B32/27  NY3) 


SF10 28 LALO 31 NY11 16 
SF10 29 LA1O 31 
12 LAL 14 


SF10 28 LA1O 31 NY11 16 


NOPAL LINE 


Regular service 


New fast Norwegian motorships 
BRAZIL U.S. GULF 
COFFEE SERVICE 


The Northern Pan-American Line, A/S 
OSLO 


Agents 


New York—Dichmann, Wright & Pugh, Inc., 44 Whitehall St. 


New Orleans—Bieh! & Co., Inc., 210 Carondelet Bldg. 
Houston—Bieh! & Co., Cotton Exchange Bldg. 
Chicago—F. C. MacFarlane, 209 S. La Salle St. 
Detroit—F. C. MacFarlane, 715 Transportation Bldg. 
Santos/Rio—Agencia de Vapores Grieg S/A 
Paranagua—Tlransparana Ltda. 


Buenos Aires—international Freighting Corporation, Inc. 


Prompt Service on 
COFFEE 
SHIPMENTS 
from BRAZIL , 


j 
INTERNATIONAL FREIGHTING CORPORATION, INC. 
17 Battery Filace, New York City—Phone Digby 4-2800 
Pier 2, Erie Basin, Brooklyn, N. Y.—Phone MAin 5-3158 
BRAZIL—Agencia Johnson, Ltda., Rio de Janeiro, Santos & Sao Paulo 
Agents 
CHICAGO, ILL.—F. C. MacFarlane 209 $ PITTSBURGH, PA. — Lamark Shipping 
La Salle St Agency—202 Henry W. Oliver Blog 
BALTIMORE, MD —The Hinkins Steamship NEW ENGLAND — Roger H Neidlinge 
Agency, Inc —Munsey Bidg Westport, Conn 
DETROIT, MICH.-F.C. Macfarlane—-71 CANADA-Cunard Donaldson, Ltd, Montreal 
Transportation Bldg and Toront: 
PHILADELPHIA, PA —B H Sobeiman & BUENOS AIRES—Avenida Pte Julio A 
Co., inc., Bourse Building 1 


Pleasant accommodations for 12 passengers on all IFC ships 
WHEN YOU SHIP BY SEA—CONSULT IFC 
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OF SOUTH AMERICA 


FORTNIGHTLY AMERICAN FLAG SERVICE .. . 
fast, efficient service from Gulf ports —with 
Limited Passenger Accomodations. Expert 
cargo handling—contact us today! Agents in 
other cities are: GRACE or LYKES. 


GULF & SOUTH AMERICAN 
STEAMSHIP CO., INC. 


620 Gravier St., New Orleans, La. 


38 


Ship via 


Grancolombiana 


Regular Sailings between the coffee ports of 


Colombia 
Ecuador 
Venezuela 
and New York 
the Top market 
Montreal in South America 


Other ports as cargo offers 


Transportodora Grancolombiana, Ltda 
General Agents, 52 Wall St, N.Y. 5. N.Y 


Cable Address) Grancclomb 
Whitehall 3-7207 


TANGA 
11,10 Afr Farrell NY12 16 


12.12 Afr Planet Farnell NY1 15 


YOKOHAMA 

10 13 Indian Bear PacFar SF1l/12 14 

10 15 Laura Maersk Maersk SF10 28 LalO 31 NY11 1é 
10 18 China Bear PacFar SF10 29 LAO 31 

10 19 George Lcknbch PacFar SF10 30 1 


Accepts freight for Atlantic and Gulf ports with transshipment at Cristobal, C. Z 
Accepts freight for New York, with transshipment at Cristobal, C. Z 


SI, ippt ng 


transportation ... warehousing . . . services 


Rates increased on coffee cargoes from West 
Coast Central America to Atlantic, Gulf ports 

Freight rates on coffee cargoes from West Coast Central 
American ports to Atlantic and Gulf destinations have been 
increased $2.00 a ton to $21.00. 

The change is effective October 30th, reports Fred C. 
Byers, chairman of the trathe and warchouse committee of 
the New York City Green Cotfce Association. 


Finnesey replaces Dundon as P & T steamship head 

Gerald A. Dundon has resigned as vice president and 
general manager of Pope & Talbot, Inc., steamship di 
vision 

The announcement was made by George A. Pope, Jr. 
president of the 100-year old shipping and lumber firm. 
Mr. Pope also stated that Mr. Dundon’s place would be 
filled by Kenneth H. Finnesey, who recently resigned as 
director, vice president and California manager of the 
States Steamship Co 

Mr. Dundon became associated with Pope & Talbot in 
San Francisco June, 1922. After a pe riod of training on 
the West Coast, he was sent East to help in developing 


the company’s intercoastal trade. Over a pe riod of years, 
he established a system of branches and agents along the 


Atlantic Coast with New York City as headquarters. He 
was recalled as manager of Atlantic Coast Operations in 


1947 and has occupted his present position in San Fran 
cisco since that timc 

Mr. Dundon served during the war as manager of the 
contracts and chartering department War Shipping Ad 


ORTEGA AND EMIGH. INC. 
Coffee Importers 


Quality Coffees From 
COLOMBIA-SANTOS 
GUATEMALA-EL SALVADOR-COSTA RICA 
MEXICO-NICARAGUA 


461 Market St. San Francisco 
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ministration. His resignation took effect September 30th 
It was indicated that Mr. Finnesey would join the com- 


pany November Ist 

Pope & Talbot maintains an intercoastal service with 
fortnightly sailings and operates the Pacific Argentine 
Brazil Line to South America. The company ts also one 
of the largest sawmill operators in the Northwest 


Freight car shortage—and the 70-kilo bag 


“The possthle pinch is maybe a year away, but figures on 
freight car construction for the last four years are anything 
but encouraging,” the National Coffee Association points 
out in its weekly letter When the shortage comes, our 
first trouble will probably be with the outmoded 70-kilo 
bags. Trouble was avoided last time only because we were 
able to secure special permission on the movement of hun 
dreds of cars which we couldn't fill to visible capacity because 
freight handlers wouldn't load the heavy bags that high 

‘The only argument urged against a change in sizes, 
which would save a great deal of money in the United 
States now and avoid great expenses later, is that the cost 
of the change-over would be too great. It is our feeling that 
such a change made under normal circumstances will be 
much cheaper than if forced by necessity under emergency 
conditions.’ 

Judge Regan, an old Navy man, keeps a pot of coffee 
handy in his chambers for moments when tempers start boil 
ing over. Then he calls a recess, gets out his electric perco- 


lator and serves cottce to all hands 


Says one of best ways to inspire 
salesmen is through incentive program 


Remember the Mrs.: One of the best ways to inspire 
salesmen, according to Roy Belnap, president of Belaap 
& Thompson, Chicago Sales Incentive Agency, ts through 
the use of incentives 

But, he continues, “many sales executives fail to real 
ize that just because an incentive program should have 
some movement and dash to maintain the excitement of 
a sales drive, there 1s no reason why it should not be 
seriously conceived. Interest devices are just ‘peachy but 
those interest devices should be rooted in the rich so:l 
of psychologically correct sales management 

With this in mind, Belnap & Thompson developed 
the MRS. Incentive Campaign.’ It has dash and humor 


and the light touch, but it 1s built upon a serious and 
sensible base. For, when you direct a salesman, you are 
confronted with directing the ‘whole man. And _ that 
whole man is subject to other influences besides yours 
The ‘heme influence’—the influence of his missus and his 
children—should not be ignored.” 

Sample portfolios of this incentive campaign will be 


sent without charge to interested Company executives 


Number of coffee trees in Cuba is increasing 


The number of cotfee trees in Cuba has increased in 
recent years and is estimated now at 266,000,000 or rough 
ly 1,000 trees per acre. The average yield per tree is very 
low, amounting to only about three-tenths of a pound ot 
green coffee beans per tree. The distribution of the trees 
by age groups ts as follows: Up to five years, 47,000,000; 
six to ten years, 32,000,000; 11 to 20 years, 131,000,000, 
and more than 20 years, $6,000,000 
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MOORE-McCORMACK 


AMERICAN 
REPUBLICS 
LINE 


PACIFIC 
REPUBLICS 
LINE 


AMERICAN 
SCANTIC 
LINE 


hints 


Freight and Passenger 
Service between East 
Coast of United States 
and the countries of 


Freight and Passenger 
Service between West 
Coast of United States 
and the countries of 


Freight and Passenger 
Service between East 
Coast of United States 
and the countries of 


\ BRAZIL 
URUGUAY 
| ARGENTINA 


\ BRAZIL 
URUGUAY 
| ARGENTINA 


NORWAY 
DENMARK 
SWEDEN 
POLAND 

( FINLAND 
RUSSIA 


For complete information apply 


MOORE-McCORMACK LINES 


5 Broadway, New York 4 


Offices in Principal Cities of the World 


MEDITERRANEAN 


BLACK SEA RED SEA 


PAKISTAN 


CEYLON 


INDIA 
BURMA 


AMERICAN ExPoRT 


37-39 Broadway, New York 6, N.Y. 
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(suatemala coffee exporters 


weigh shipping of crop 


via low-rate cargo planes 


Coffee growers and exporters in Guatemala are considering 
with interest the possibility of shipping a major portion of 
this season's coffee crop to the United States by cargo planes, 
airline officials stated in Guatemala City. 

Air cargo transportation from Guatemala City to New Or- 
leans is now scheduled at five hours. It is estimated by ex 
porters that at least 62,500 tons of coffee, with a minimum 
sales value of better than $65,000,000 will be shipped to 
North America this season from Guatemala. 

The major airlines serving Guatemala, headed by TACA 
International Airlines, a pioneer in handling air transporta- 
tion of bulk cargo, have been making a detailed cost study 
of the benefits of transporting this republic's leading export 
by amr. The other major scheduled airline connecting the 
United States and Guatemala is Pan-American World Air- 


ways. Several non-scheduled cargo lines also. serve the 
country 
A well known airline executive, Reberto Bianchi, who 


heads the TACA organization in Guatemala, explains that 
the greatest handicap in convincing growers and exporters 
to use cargo facilities of the airlines has becn the fear that 
air transportation costs would be prohibitive 

With the new bulk cargo rates on air freight that we 


recently placed in. effect between Guatemala City and New 


Orleans, which will no doubt be met by other airlines, the 
cost of transporting bulk coffee by air is definitely com- 
petitive with steamer costs,” Mr. Bianchi declares. “In ad- 
dition, air cargo use offers a great many advantages bot» to 
the buyers in the United States and to our exporters here 

“The fact that bulk coffee from the southern and western 
sections of Guatemala does not have to be transported by 
rail to Puerto Barrios and be stored at the port awaiting ship 
arrivals provides a definite advantage. Exporters have tound 
that in shipping by air, coffee is trucked to the Guatemala 
City airport, in central Guatemala, ts loaded on planes, and 
is delivered in New Orleans either to rozsters or to the rail- 
roads for transshipment within five or six hours. 


Bulk rates 


TACA’s bulk cargo rates for coffee to the United States 
are currently three cents per pound from Guatemala City. 


Mr. Bianchi claims that when all costs are totaled, air cargo 
costs are about equal to steamer costs. 
One representative of a U. S, firm that purchases more 


Guatemalan coffee than most other buyers commented that 
we will soon see all of the coffee crop here delivere4 to 
the United States by air. The difhculty to date has been 
both the high cost and the lack of facilities. With rates 


down to three cents, and with airport cargo loading ili- 
ties at Guatemala City’s airport as good or better than any 
in the States, most of the problems are now solved. The 
addition of daily cargo flights to the United States by 
both TACA and Pan-American, together with the in ise 
in the number of non-scheduled cargo carriers, makes it 


possible for us to move large quantities by air wit 


difficulty. 
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Coffee Movement In The U. S. Market 


(Figures in 1,000 bags) 


1949 
Total Deliveries—from: Visible Supply—tst of Month 
Entries Brazil Others Total Brazil Others Total 
1,493 998 718 1,716 1,292 582 1,874 
ee ee 1,218 864 460 1,324 1,000 379 1,379 
Rees oe 1,479 1,019 451 1,470 1,021 37 1,395 
1,721 866 534 1,400 426 1,321 
August 1,733 965 656 1,621 450 1,420 
September 1,846 1,229 547 1 439 1,486 
October 1,937 wat 428 1,605 S85 1,656 
November 2,098 1,147 774 1 387 1,645 
December 2.001 1,254 509 1 359 1,982 

1950 

January O02 804 1,706 1,273 1,612 
= February 736 782 1,518 1,046 1,422 
March 646 631 1,27 813 1,324 
Agra ..... 719 569 1,288 885 a4 1,469 
May 605 592 1,197 715 456 1,171 
875 647 1,522 805 $38 1,243 
\ugust 1126 2.092 1,152 460 1621 
September (1-27) 544 1,369 1,050 368 


Figures by 


The Coffee Outlook 


During September, roasters found themselves forced 
once again into a round of price increases. Many of the 
leading roasters, national and regional, put through ad 
vances of three cents a pound on the vacuum product. 
instances, the moves were made with a de- 
Even though the increases in 


In most 
cided lack of enthusiasm. 
coffee since late spring have been part of a general in 
flationary tendency true of virtually all products and 
services—and coffee is therefore not spotlighted as it was 
last fall—still the feeling is prevalent that a wall of con. 
sumer resistance ty somewhere in the offing, if not beyond 
this rise then maybe beyond the next one. 

It may be that tn part the uneasiness springs from the 
fact that the trade is simply not accustomed to the rar 
fied atmosphere in which it finds itself. One green man 
confided that he gulps cach time he has to quote at 
present levels. He cannot, as yet, take such prices as a 
matter of course. 

If we continue to live with these levels for some time 
to come, this aspect of the matter will, of course vanish 
We will take the current levels or higher ones, if they 
in our stride and the prices ot prec eding years 


will look back on 


develop 


will become historical facts which we 


with Curiosity 


bags of ontgm. (Preliminary) 


In the meantime, the trade continues to watch weather 
reports from the producing areas with an interes which 
would be considered abnormal in other years, but ts fully 
understandable today. The nevertheless, is an 
unusual sensitivity to such news and in some quarters 
there is a little too much readiness to listen to rumors. 

By the time you read this, one of the factors the trade 
has been attempting to assess will be in the process of 
resolution. Brazil will have elected a new president, and 
of course he can and will have an important influence on 
coffee matters. The industry will be watching closely to 
discern the shape of the new president's policies in this 
field. 

The trade here is also observing the evolution of de 
fense machinery and policies in Washington, weighing 
them from the viewpoint of developments which might 
News about price controls gets par- 


result, 


affect thts industry 
ticularly close attention, 

Trade leaders caution that it will be some time before 
Washington matters are advanced to the point where the 
authorities will even begin to consider matters directly 
affecting this industry 

A_ balanced approach is therefore in order, they sug 
gest, one which will not divert attention needlessly trom 


the basic task of advertising, merchandising and promot 


ing coffee 


Consolidated Carloads Our Specialty 


Brookhattan Trucking Co., Inc. 
57 FRONT ST. NEW YORK 4, N. Y. 
BOwling Green 9-0780 
Serving The Coffee, Tea & Spice Trade For Many Years 


Bowne 


] 


Riverfront Warehouses 


Morton’s Stores, Inc. 


611 SMITH ST. BROOKLYN, N. Y. 
MAin 5-4680 


N. Y. Phone: BOwling Green 9-0780 
Free And Bonded Warehouses 


ROASTING 
GRINDING MEMBER OF 
PACKING 


VACUUM PACKING 
(Including Cans) 


Coffee Trade Roasters 


H. MILLS MOONEY & SON, INC. 


20 FULTON STREET, NEW YORK 7, N. Y. 


Telephone: WHitehall 4-5138 
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Downward sales trend reversed 
(Continued from page 15) 


chase the French Fryer 

For the average New Orleans family using two pounds 
of French Market coffee a week you would have them in 
about a month. The saving of $1.19 figures 147%g¢ per 
pound—an actual saving: on cach pound of the French 
Market coffee you have bought and used 

To tell the story at A point of coffee purchase, out 
side steamers and store signs were prepared. “Getting them 
up in grocery stores was not so muc h of a problem,” says 


Mr. Snow. "But keeping them in place took some doing 


Special promotion man 

Because we wanted omplete follow-through on this 
campaign, we hired a special promotion man to take care 
of getting point-ot-purc hase coverage for us. Instead of 
giving the material to the driver-salesmen who called 
upon the grocers, wi turned all over to the promotion 
man. One man handled Orleans Parish (the city of New 
Orleans), and other arrangements were made tor the Gulf 
Coast, where we sell through food wholesalers 

In advance of the promotion man’s calls, grocers were 
mailed folders inviting them to get on the bandwagon 
A bandwagon theme was used throughout the folder to 
tell about the profit opportunities in the campaign 

When the promotion man « illed upon the retailers, his 


job was not so much to get the posters up—that wasn't 
hard—-as to sell the food merchant on the advisability of 
keeping them uy He made follow-through calls trom 
time to time, putting Uj new signs replacing worn ones 


ind generally seeing that our campaign story continued to 


be told at the points where Mrs. Housewife made her 
purchases.” 

The campaign got under way March 22nd and was 
scheduled to last through mid-June. Results began to be 
felt almost immediately. 

We had included in each newspaper ad and in the 
radio spots a suggestion to call ‘the Premium Lady’ at 
American Coffee Co. for a full catalog of premium offers. 
Our phones rang about 500 times a day after the first ads 
appeared,” Mr. Snow says. ‘By the middle of April our 
sales graph had swung. satisfactorily upward fact, 
April figures ran ahead by some six per cent 

This represented direct housewife purchases, not in- 
ventory increases by the retailer. Deliveries are made at 
least once a week to the grocers, sometimes oftener. They 
carry minimum inventories, for even if they sell out, they 
can replenish stock within an hour by putting in a tele- 
phone call to our city sales office The increase came be- 
cause housewives bought more French Market, and that 
was because our campaign was tied to the news and the 


need 


Arabica-Bourbon hybrid coffee tree 
bears commercially after three years 


Early in 1949, a hybrid of Arabica and Bourbon from 
El Salvador was introduced into Cuba, and about one 
million plantings of this hybrid were made before the end 
It 1s reportedly disease-resistant, bears com 


of the year 
mercially at the age of three years, bears morc berries than 
the Arabica, and grows well at a lower altitude, but the 


beans are smaller and the quality interior 


NEW YORK 
91 Front Street 


BRAZILIAN WARRANT COMPANY. 


Agents for 
Brazilian Warrant Co.. Ltd. 
London—Santos—Rio de Janeiro—Sao Paulo—Paranagua 
SA COMMERCIAL 


Santos—Rio de Janeiro—Paranagua 


Old East African Trading Co. 
Mombassa. British East Africa 


Sanne in Brazil as Coffee Exporters in 1842 
Iso All Growths African Coffees 


INC. 


NEW ORLEANS 
22:33 Magazine Street 
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Cables: Cafasiatic: 


THE EAST ASIATIC COMPANY, INC. 


IMPORTERS OF GREEN COFFEE 


103 FRONT STREET elephone: WHitehall 3-6286-7-8 


Teletype NY 1-1713X 


NEW YORK 5, N. Y. 


INDUSTRIES 
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Hold that line! 


“Hold that line!” 

On many a football field, these autumn days, that cry 
rolls across the gridiron to teams on the defensive. Where 
a team ts able to “hold that line,” the cry often changes to 
an insistent, chanting demand for a touchdown. 

In the restaurant market today, the coffee industry has 
been losing ground. We are on the defensive 

To an extent, the loss has been part of the general drop 
in volume experienced by the country’s restaurants. We 
sold less coffee because fewer meals were served. 

That drop is less important, though, than the loss caused 
by cottee watering. 

The proportion of ground coffee to water used in pre- 
paring the beverage in restaurants has been decreasing. 

That kind of decrease hurts. It hurts because it whittles 
away the total volume of coffee sold. It hurts because it 
means diners are getting a poorer cup of coffee, one which 
will hardly stimulate them to drink more, cither in the 
restaurant or in the home 

It hurts most because it is a tendency which many coffee 
houses are encouraging! 

We know, as you know, coffce roasters whose salesmen 
are merchandising their product today on the basis that it 
yields more cups to the pound than the other fellow’s 
cotfec 

More firms than we like to think of are pushing the 
I4-ounce pack as a substitute for the 16-ounce 

Isn't it an astonishing fact that in many instances the 
initiative to stretch cottee 1s coming from cottee firms, not 
from restaurateurs 7 

Instead of a powerful, stubborn effort by cach and every 
coffee roaster catering to this market to “hold that line, 
some ot the boys on Our OWN tcam are legging it toward 
the wrong goalposts! 

Let's make it clear now that we don’t think it’s a simple 
choice which the coffee distributor selling restaurants faces 
in this regard. 

The pressures are strong. Restaurateurs who face rising 
costs and a declining volume are a utely price conscious 


A cotfee roaster who wants to maintain his own volume 


finds the more-cotfee-to-the-pound approach tempting 
Certainly the roaster who discovers his competition's sales 
men has been after his customers with that approach has 
hard going trying to hold his trade without following 
suit 

All the surtace tactors tend to } ish the roaster in the 


stretching the brew 


selling 


direction ot 
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Perhaps what's astonishing is that more coffee firms have 
not gone along. 

Yet, the fact is this: Selling coffee by encouraging more 
water per pound of coffee is poor business. 

Stand off a moment and take a good look at it. Suppose 
everybody does it, or most everybody. All that will hap- 
pen, then, will be a reshuffling of customers—except that 
everybody will wind up selling less 

That will be the short-time result. The long-run effect 
will be a weakening of the position of coffee in the pub- 
lic's favor, because of the poorer beverage served. 

From the viewpoint of the individual roaster, we firmly 
believe he stands to profit most in the long run by “hold- 
ing the line,” by selling proper brewing to his customers 
along with his product 

Not only will the roaster come through in a sounder 
position, but his customers will, too 

A good cup of coffee was alw ays an asset to a restaurant 
If it was true before, it ts certainly true now, when restau- 
rants must fight harder to hold, or win, customers 

We hear tell of tests which have demonstrated, under 
today’s conditions, that the coffee man profits more, and 
restaurateurs profit more, when properly brewed cotfee ts 
served. 

These tests, we understand, are part of the ammunition 
which ts being readied by the coffee industry for its own 
membership and for the restaurant trade. This ammuni 
tion may allow the coffee industry to develop the most 
effective defense of all, an energetic offense. 

Certatnly actions by individual firms to “hold that line” 
are to be commended. Even better yet will be industry 
wide action which can generate the enthusiasm and sup 
port ot all coffee roasters catering to this market 

Such an industrywide effort, which would undoubtedly 
win the active cooperation of the restaurant associations, 
might use every possible medium to demonstrate the ad 
vantages of serving ge od cottee 


Coffee salesmen, tor example, would not only be able 


to state this truth but would be able to prove it with 
figures from actual, recent resta experiences 

Such an industrywide effort could lude specific cam 
paigns to build in-season volun restaurants for hot 
coffee and especially iced cotte: oO promote extra me al 
consumption and mid-morning and mid-afternoon snacks 

Such an industrywide cffort would provide a positive 
ilternative to sales through cotfee-stretching, an alterna 
tive which would make it possible not only to “bold that 
line’ but to go on to new touchd 
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- Tea Storage 


- Blending 


Reconditioning 


Repacking 


Tea Packaging for the Trade 


ADDRESS ALL INQUIRIES TO MAIN OFFICE 


WAREHOUSES AT 
67-69-71-75 FRONT ST.; 37-39-41 OLD SLIP; 38-39 SOUTH ST., N. Y. 5, N. Y. 
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Tea sales to retailers 
up 8 per cent; imports 


at 26-vear high 


The 
months of 1950 has increased eight per cent over the 


wholesale-to-retail movement of tea tor the first six 
cor 
responding 1949 period, it was announced last month by 
Anthony Hyde, managing director of the Tea Bureau, Inc 

believe 
sents the continuation of a trend that started a year ago, 
Mr. Hyde 


toward 


this increase in the movement of tea repre 


declared ‘Americans are definitely turning 
This cight per cent increase for the first half 
of this year comes on top of a seven per cent increase scored 


during the same period last year over 1948 


Tea Council's hot tea 
campaign is underway; 
big ads launch drive 


The 


unde rwa 


Tea Council's fall and winter hot tea campaign ts 
the drive will get ad 
16,500,000 In 


Launched last month, 


vertising circulation totaling more than 
the opening weck alone, ads appeared in 32 Sunday suppl 
ments and in Life, Look, The Saturday Evening Post and 
Coll: 

Designed to move tea off the 


hon his hot tea campaign 


intry sh 
talks not 
consumer, the American housewite 


family as well Strong in male appe 


Sembodja holds press 
party to introduce 
its China-Leaf Tea 


joined hands in a 
the House of Ch 
ity, for China Leaf 


t Tea Asse 
to the Sembod] ( 
of China-] 
( ho sale 


with an 


Cho said 


fragrant aroma, Mr 


the Chinese, the finest oolong ts 


irdens ot Formosa 

was America’s favorite tea, Mr. Cho 

has been 


in demand for oolong 


East 


recent 


owever trcul on the Coast and 
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During this same period, tea imports increased even more, 
so that tea stocks also rose, totaling almost 18,000,000 
pounds more on hand than at the close of the same period 
last year, a 28 per cent increase over 1949 
months ending June, 1950, 
Mr. Hyde emphasized 
This total was made up of black, green and oolong teas. 


Tea imports during the 12 
hit their highest mark in 26 years, 
If, however, black tea tmports are considered alone, then 
the total is the highest in 43 years. About 94 per cent of 
all tea drunk in this country is black tea 


1 his 


Americans are 


increase in tea imports clearly demonstrates that 


Hyde added. To a 


large extent, this can be attributed to the fact that more 


turning to tea,’ Mr 


people are learning to brew tea properly and hence en 
joying it more as a relaxing pick-me-up and as a satisfying 
mealtime beverage 


rectly with the already established “under pressure’ theme, 
the ads feature hearty brown tea cups which are simple in 
design, down-to-earth in feel 


Hot 


sold in this country and has impressively wide home ac 


tea accounts for more than 73 per cent of all tea 


ceptance. Through hot tea and the “under pressure’ theme 


Tea Council ads will, so to speak, talk to men over the 
shoulders of their wives 


The Tea Council has so developed the intensified hot tea 


advertising campaign as to permit it to become an integral 


part of the tea packer’s own sales program. In line with 
! 


the overall s bearing a family resemblance to 


Ww ill he 


drive, poster 


the national advertising distributed to packer sales 


men for use in their outlets These posters stress the 


under pic theme and are a natural tre-in with other 


's and wrth quick 


ssure 


} 
il Meals 


West, it was reported by Sales Manager Cho 


Sembodja Corp., once of the largest importers of 


commodities, ts first since the war to distribute 


At a Ming Tea demonstration at Macy's, New York City, Ann Zika 
and Camille Williams, "Miss Iced Tea for Two" and “Miss Hot Tea 
for Two", make their choice from the 30 different Ming Treasure 
Teas of the World, as served by Jeanne Chiu, of Shanghai. Miss 
Zika and Miss Williams are from the cast of Warner Bros. techni 
color musical. "Tea for Two". The little tea-for-two teapots, deco- 
rated with the Chinese symbols for “long life’ and “happiness, were 
created by Ming Tea to mark the movie's nationwide release 
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Leading New York grocer tied 
in with national iced tea 
promotion... more than 


doubled tea sales 


Patsy 
D’Agostino 

reports 115% 
increase in 


“We have always been tea minded, and when 
the tea industry recently began its $1,600,000 
national advertising campaign we naturally 
tied in with their efforts. As a result our tea 


sales went up more than 115°; 


Patsy D’AGostino, President 
D’ Agostino Bros. Food Markets 
New York City 


Bigger opportunity in HOT TEA! 


Cash in on this big October 
hot tea advertising 


Full-color, full-page ad in 
LIFE October 9, 1950 
out October 6) 


Full-color, half-page ad in 


COLLIER’S — October 28. 
1950 ‘out October 20 
LOOK ~— October 24, 1950 


out October 10 


SATURDAY EVENING 
POST October 28, 1950 


October 25 


out 


Plus big full-color ads in 22 leading 
Sunday newspaper 
October 15 


supplements 


il 


Good as they were, last summer’s iced 
tea selling opportunities just can’t ccm- 
pare with the sales-making opportunities 
of hot 
three times as much tea for hot tea as for 


tea. For your customers buy 
iced tea! 

This month’s national hot tea promo- 
tion is going to whip up a lot of new 
interest in tea among your customers. 

More and more tea packers and im- 
porters are putting the Tea Council 
material to work for their salesrnaen. Are 
you? For full information about how to 
tie this program in with vour own sales 


campaign write the Tea Council. 


500 Fifth Avenue, New York City 18 
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Present trends in tea withering 


By C. R. HARLER 


NE 


(Thi 


mary, ve Of tea s leading vesearcl 


from an viet’ ¢ fhe purpose, bistory 


and de velopment of withe 


For some years attention to the withering process has 
Northeast India. In 
great pains were taken to roll 


been on the steady decline all over 
the carly twenties in Assam, 
the leaf in the right physical condition. In many estates it 
was common during the second flush, at the end of May 
and early in June, for the factory assistant to be awakened 
at two or three a.m. by the chowksdar, who would raise the 
mosquito net and thrust inside a tea box panel with a 
leat from. the which he 


sample of withering changs 


thought ready for rolling. If the assistant agreed, then 
the gongs and whistles would sound and the labor be 
routed out to start up manufacture, often in the light of 
hand-lamps and a few hissing pressure lamps. 

On the other hand it might rain all night and the next 
day the labor would be kept sitting on its hunkers about 
the factory till the afternoon by which time some kind 
of wither would have materialized. Everyone concerned 
hated this part of the season 

Sometimes, in spite of close vigilance, the leaf on some 
chungs would shrivel up and blacken. This contingency 
was met by pouring a bucket or two of water into each 
roll containing such leaf, and this appeared to hearten 
the enzymes to their task. Thus all was well, unless the 
manager happened to walk into the factory at an awkward 
moment. 

In July, August and September the rush of leaf was 
often so great that the factory kept running day and night 
for wecks on end. During this time, although procedure 
regarding rolling and firing was maintained as far as 
possible, the degree of the wither was entire forgotten 
Leaf had to be cleared from the racks and rolled in order 
to make room for the incloming pluck. 

Then the Factory Act came in, defining hours and con 
ditions of work, so that shifts of workers became necessary 
if the factory was running more than a certain number of 
hours. As a result, it is now customary to start work at 
seven a.m, whether the leaf is ready or not, and in rush 
times the roller charge is increased, the rolling period 
reduced and firing temperatures raised in order to cope 
with the day’s harvest within a reasonable period 

Over the past ten years crops have markedly increased 
but new withering accommodation to match has not been 
installed. The wither ts often only 85 to 95 per cent, 
and many managers regard withering space merely as a 
place to put the leaf till it 

Before continuing the present-day story or the wither 


can be conveniently rolled 


Ing process it is first Necessary to digress and also to xo 
back about 40 years. Without some degree of wither the 
leaf will not take on a twist in rolling. In Assam, con 
trolled withering is not practicable and if leaf is left over 
24 hours on the racks in order to get a wither of sorts 


What 1912, 


Perman introduced into Assam, his auto-expressor 


the quality of the tea sutfers to do? In 


W. F 


which squeezed water from the leaf when a wither could 
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The Greenbrier, site of the Tea Association's fifth convention 


TEA CONVENTION STORY IN NEXT ISSUE 


As this issue of Coffee and Tea Industries (The Spice 
Mill) goes to press, the fifth convention of the Tea Asso- 


ciation of the U. S. A. is about to begin at The Green 


brier, White Sulphur Springs, West Virginia 
For complete details on the convention, which is be- 


ing held under the theme, “The Big Turn is to Tea,” 


be sure to see the next issue of Coffee and Tea Industries 


not be obtained. The expressor resembled a cotton press 
and a roller charge of lightly rolled, unde rwithered leaf 
was pressed at a time. The expressed leaf was rolled 
again and a better twist was thus obtained and a brisker 
tea was claimed. It was essential to roll before expressing, 
for unrolled leat By 1920 the 


expressor had been abandoned and could be seen derelict 


is springy to press 
in many Assam factories 

In 1922 a centrifuge was tried out on one estate in the 
from unwithered 
It might be con 


Terat as a means of water 
leaf, but this 
cluded, then, that expressors have been tried out and have 
failed 


However, during the past few years the whole subject 


Ww ringing 


was not followed up. 


has been opened up again, not so much with a view to 
dealing with unwithered leaf on bad days, but with the 
idea of omitting withering altogether and employing the 
expression of pre-treated fresh leaf (rolled, crushed or 
distorted) as a preliminary to rolling. The subject is a 
complex one 

Let it be assumed that unwithered, expressed leaf takes 
on as good a twist and makes as good tea as leaf normally 
withered. What gains and losses have been made? 

The capital cost of withering sheds or lofts is high 
and may be £20,000 for a one million-pound factory. If 
this expenditure ts debited over a 20-year period it works 
out at about 14d. per pound of made tea. Add the cost 
of maintenance of racks or tats, the cost of spreading the 

(Continued 
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Biggest convention vet 
expected by Canada’s 
Tea and Coffee Association 


The third annual convention of the Tea and Cotfee Asso 
ciation of Canada, to be held October 23rd-25th at the 
Seigniory Club, Quebec, is expected to be the biggest one 
yet, 

That's the opinion of trade leaders in the Dominion, who 
are looking forward to a record-breaking attendance of tea 
and coffee men from Canada and the United States, as well 
as representatives of allied industries. 

The association represents nearly 90 per cent of the tea 
and coffee trade in Canada and has a newly-formed, fast- 
growing associate membership of allied organizations 


Rounded program 

The rounded program will include talks by Rhys M. Sale, 
president, Ford Motor Car Co. of Canada, Ltd. ; J. William 
Hersey, president, Dominion Stores, Ltd. ; Anthony Tasker, 
organizing director, International Tea Market Expansion 
Board, London; W. F. Williamson, executive vice president, 
National Coffee Association of the U. S.: Charles Cornell, 
editor, Canadian Packaging; R. J. MacDougall, Salada Tea 
Co., Alex Miller, Advertising 
Agencies; and re presentatives of the Pan-American Coffee 


Canadian Association of 

Bureau, the Tea Bureau and Canadian Facts, Ltd 
An entertainment committee ts hinting at plans for a de- 

lighttul program following dinner on Monday night, Oc- 


of Mrs. H. L. D. Kallmeyer, is working out a program for 
the distaff side. 

Roy Bain, of Mother Parker's Tea Co., Toronto, ts } 
dent of the association, and H. J. Bladden is secretary. 
Offices are at 1305 Metropolitan Building, Toronto | 


Holds press tea party 
(Continued from page 45) 
an oolong tea on a major scale. Mr. Cho pointed out 
unlike most importers of Chinese tea, they are also their 


that 


own packers. 

China-Leaf Tea, carried by department stores, retail grocers 
and gift shops, retails for about 60 cents a quarter-pound, 
considerably less than ordinary Chinese teas. The firm will 
also present a selection of green, jasmine and black teas for 
Christmas selling 

One of the features of the presentation was an amusing 
charade, by artist's sketch, in the manner used by Miss 
McElhone’s TV show, ‘Quick on the Draw.” The teature 
was used to introduce composer Irving Caesar. 

Mr. Caesar, who sang several of his own compositions, 
was presented by Mr. Cho with an Oriental scroll carrying 
4 personal inscription in Chinese. 

While Miss Toy, wearing a Mandarin costume, demon- 
strated what the meticulous Chinese considers the proper 
way to prepare tea, Mr. Cho explained the technique 

One common error, Mr. Cho asserted, is to fail to 
the water to a boil before pouring it onto the leaves. He 
believes in measuring the tea into an earthen, glass or 
china pot and pouring in briskly boiling water. The bever: 
age should be steeped to taste, usually three to five 


bring 


tober 23rd. A ladies committee, under the chairmanship — minutes, he said. 
IHW: 
A 
What is the Best Tea? 
It's the ''best'' Tea for the purpose at the best price 
from a reliable supplier. Let our experienced representa- 
tives assist you in selecting the best Tea for your purpose. 
We'll see that you also receive the best in service. 
IRWIN -HARRISONS-WHITNEY. INC. 
TEA IMPORTERS 
91 Wall Street, New York 5 
50 So. Front St., Philadelphia 6 111 No. Canal Street, Chicago 6 
117 Milk Street, Boston 9, Mass. 383 Brannan St., San Francisco 7 
Batavia Calcutta Cochin Colombo London Medan Shizuoka Taipeh 
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Tea Movement into the United States 
(Figures in 1,000 pounds) 


: July Aug. Sept. Oct. Nov. Dec. Year Jan. Feb. Mar. April May June July Aug. 

> Black 1949 1949 1949 1949 1949 1949 199 1950 1950 1950 1950 1950 1950 1950 1950 
Ceylon 1,297 3,270 1,595 1,224 2,946 2,465 31,828 1.825 5,179 2,987 3.085 5,042 $857 5,a80 
India 1,357 3.079 2,400 4,477 3,285 3,718 34,368 nl 4.290 3,850 3,700 2,967 1,301 1, : 
Formosa a2 460 1,017 977 1,160 790 6,442 115 TO 306 
lava 848 1,182 521 61 572 197) 9,375 600° 741 
\frica 382 742 304 418 295 111 5,42 13 644 
Sumatra 180 261 215 109 511,855 as 10” 71 
Congou 33 45 49 18 1 2 444 t 1 1 7 15 
Mise 25 


Green 


Japan 45 730 1,152 54 4,293 ao 58 107 107 O07 
Ping Suey 160 0 1 
Mise, 1 2 2 10 


Oolong 
54 181 s4 5 11 
inton 20 14 18 1 15 0 lit 4 ‘ 

Cntn 


Sentd 


TOTALS 4,654 9827 7,312 8296 8865 7.645 95,393 8095 857610872 9,150 10,924 9,791 8,378 9.40 


Figures cover teas examined and passed, do not urclude rejection Based on reports from | S Tea Examiner C. F 


ffutchinson 


Present trends in tea withering a cup of tea with sugar and milk ts about 45 calories, so 
Continued from page 47 that in Great Britain, where the average person drinks 


Six Cups a day, the total calories account tea 1s 270, a good 


} 
help towards the grand total, if 2,800 1s needed. But 


fresh leaf and gathering the withered leaf, and the total 


cost per pound of made tea is between 14d and Yd 


the main reason for drinking tea is not for its warmth 


When leaf withers it respires, giving out carbon di 


or its calories but for the grain of catfeine a cup contains 


oxide. The resultant loss of solids over 18 hours wither 


which quickly but transiently stimulates the motor pro 


ing time, whether the leaf loses water or not, may be as 


cesses, while the effect on the mental processes is slower 


much as five per cent of the original solid matter. This 
‘ but more persistent If by some malevolent chance 


loss varies with conditions and is probably greatest on : 
Nature caused Camelia sinensis to stop producing caffeine 


n Assam through 


hot damp days The loss of crop 


in the young leaves, tea as a beverage would cease to be 


withering 1s considerable, and the use of expressors on 
: All this germane to the discussion, for whether the tea 


unwithered leaf would avoid this 


leaf 1s well or undcr-withered, whether the dry tea is well 


Expressed leaf needs less fuel for firing than does tresh 


twisted or flaky, the properties of the caffeine are un 


leat. but withered leaf has the same advantage, so thes« 


affected. The liquoring qualities of strength, color, body 


two tactors may be assumed to cancel out in the balance 


and aroma can be developed from unwithered leat, al 


sheet ot expressors \ withering 


though the total make-up of some of these characteristics j 


On the debit side, against the use of expressors, must 


I] be 


' may be slightly rearranged, But does that matter much, tor 
he put the cost of the press itself, although this wall 


tea Is an acquired tust¢ It is the appearance of the leat 


much less than the cost of sheds or lofts 


that is the strongest argument against unwithered teas 


The most serious debit 1s the loss of solids tn the 


Still, tea 1s made to look at 


pre sca Juice It expressio1 is not too severe and only 
thout 10 pounds of jure per 100 pounds of leat ts - 
Sg ezed out, the loss in solids need be no greater than Kenya, Uganda, Tanganyika tea crop 
the LOSS duc to respiration which ts inevitabl during the eteshad tops 15,000,000 pounds o yoor 
ordinary wither If, however pressure is severe the loss Tea production in Kenya, Uganda and Tanganyika now 
ot in be so great that 15 per cent of tl rop may eds 15,000,000 pounds a year ccording to the publicatior 
way in the pure Such losses put the use of great. L {frica and Rhod ind of that total 43 per cent ts 
| out of court onsumed in the three territortes It is proposed to 
ght be suggested that the juices I rned — tablish a tea board in each dependency ind to create an inter 
to t leaf bulk in order to obviat th oss. of territorial tea advisory committee, through which organs the 
olt The expressed juices are tricky to handle in that governments will exercise control over the planting and 
they ferment very rapidly, and if used must be mixed manufacture of tea u the interests of the orderly expansiot 
with leaf previously expressed and just going to the dryer of the industry 
But why wither or express the leaf at all whi ither Since East Africa withdrew from the international tea a 
| ss necessarily improves the tea liquors restriction scheme in 1947, licences to plant have been tssued ; 
A if of tea gives immediate warmth and comfort to to all ip} hicants ho could prove possession of adequat ; 
the drinker, as does any warm drink. The tood value of apital 
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Merchandising committees 
of Tea Association, WSTA 
confer on promotion plans 
By MARK M HALL, 


San Francisco Representative 
Coffee and Tea Industries 


The merchandising committce of the Tea Association of 
the United States, represented by John A 
manager of the association, and James J. Booth, director of 


Pierce, general 


merchandising for the tea 


Burcau, met with the mer 
chandising committee of the 
Western States Tea 
ation last month at a luncheon 
at the St 

Ed Spillane, president of 
WSTA, introduced Joseph 
Bransten, of the M. J. B. Co., 


chairman of the 


Associ 


Francis Hotel 


as the new 
organization's merchandising 
He said that Mr 


Bransten was particularly 


committe 


qualified to fill such a post- 


Joseph Bransten 


tron, for he had always in 
terested himself in selling and advertising problems and 
was a resourceful and aggressive merchandiser 


Mr. Bransten declared that the present campaign of the 


The theme 


Tea Council was the finest tea effort ever made. 
was very good, he 
He believed 
that once a program was begun and money invested in a 
particular type of message, a change might mean a loss on 
the original investment in advertising and publicity. 

Mr. Pierce said the cooperation and work of WSTA’s 
He explained 


of the advertising, under pressure, 


thought, and the Council should stick to it. 


merchandising committee was appreciated. 
that back of the plan of the Tea Council to promote the 
consumption of tea was the realization that other beverages, 
competitors for public favor, were very much more heavily 


advertised. The producers’ and distributors fund of $1,- 
600,000 was the answer to this situation. Money was 
raised by the producers in spite of devaluation. He said 
coordination of Council and packer advertising and pro- 


motion should be encouraged. 
Point-of-sale material 


Mr. Booth reported that point-of-sale material 1s being 
distributed to dealer outlets for tea and that the restaurant 
campaign for the two-ounce formula is being readily ac- 
The consumer is being made aware of tea, and its 


cepted. 
The goal is a 50 per cent 


consumption ts on the increase. 
increase in the consumption of tea in the next five years. 
M. R. Ahuja, consul general of India stationed in San 
Francisco, stated that tea was the first line of defense for 
India. He urged tea not only as the cup that cheers but in 
its use by Americans as a great service to his country. 
Serving on WSTA’s merchandising committee with Mr. 
Bransten are Miller Riddle, Thomas J. Lipton, Inc.; R. R. 
Fraser, Standard Brands Inc.; Ramsey, Geo. W. Caswell & 
Co.; and John Miller, A. Schilling & Co. 


Branch Sales 
Offices: 
BOSTON 
CHICAGO 


SAN FRANCISCO 


HENRY P. THOMSON, INC. 


120 Wall Street 


Cea Importers 


New York 5, N. Y. 


Member: Tea Association of the U. S. A. 
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Agree on methods for London tea auctions 


An outline of the methods to be used in handling tea 
supplies when London auctions re-open in April, 1951, has 
been issued by Cecil F. Cumberlege, director of tea for the 
British Ministry of Food, and C. S, Pryor, chairman of the 
London Tea Auctions Joint Committee. 

While more detailed decisions will undoubtedly be work- 
ed out in the coming months, the following represents the 
broad principles which will govern the new situation: 

Supplies: It is unlikely that available supplies will be 
sufficient to meet the fa// requirements of consumers in the 
United Kingdom by 1951. 
duction should, however, b 
U.K. of 


producers who provided the major portion of the prewar 


The steady improvement in pro- 
e maintained and this should as- 


sure the increasing imports. It is expected that 


supplics through the London market will consign at least 
as much tea for sale here as they have been tendering under 


the annual contract arrangements In addition, primary 


wholesalers who in prewar days effected purchases in_ the 


permitted to their oper 


| 
ations, provided always that 


overseas markets will be resume 
tea is allowed to flow freely to 


London and overseas markets alike 
Auction sales 
Auction Sales: Sales at 


fined to first-hand teas offered on estate (i.e., 


London auctions will be con 
producers ) 
account. The auctions will also be open to buyers of tea for 
re-export. 

Rati 


tinuing rationing is not to depress consumer demand but 


ving: It ts emphasized that the purpose of con 
solely to insure equitable distribution of available supplies 
The present permit system will be continued. In determin 
ing the entitlement of primary wholesalers for auction pur- 
taken of (a) their own direct im 
from Ministry of Food stocks, and 


poses, account will be 

ports; (b) allocations 

(c) re-exports. 
Price Control: 


continue, 


The present system of price control will 
This means that teas will be made available to 
at prices which accord with government policy 


At the present time, the 


consumers 
in relation to the cost of living 
consumer can purchase his ration at prices varying between 
3s. to ds. per pound in the popular range and higher for 
the finer qualities. There ts similar variation in the quality 
which is obtainable in liquid torm in catering establishments. 
Due to this preservation of the prewar structure of trade, the 
range of values handled here is without parallel in any 
other tea consuming country, and primary wholesalers will 


again conduct their buying under auction conditions with 
this very wide elasticity of purchasing capacity. Auction 
the buyers’ assessment of 
Moreover, the 


prices will, therefore, retlect 


quality differentials as in other markets. 
fact that prewar consumer prices remained fairly constant, 
despite market fluctuations, ts evidence that the wholesale 


market within a 


trade resume pre- 


can ope rations 


again 
scribed price system, 

As before the war, the price at which a primary whole 
saler can afford to buy his tea will continue to depend upon 
the price at which tea may be retailed, and this is a factor 
which will apply equally whether he buys in the London 


market or in those of the overscas producing countries. 


Subsidy 


Subsidy: The rate of subsidy will vary (as with f.o.b 
Ministry contract prices) according to the countries oF dis 
tricts of origin of the tea offered for sale, and the same 
levels will apply to the direct imports of primary wholesalers 
for home consumption. 

Subsidy rates will be dedicated and announced well before 
April, 1951, and the intention is that these shall remain 
first will be 
review in the light of prevailing conditions 

In the sold at 
will be injected after sale, 
reflect the full 


direct comparison, without adjustment for the subsidy, with 


Thereatter they subject to 


firm for the year 


case of tea London auctions, the subsidy 


and therefore sale prices will 


sclling value of tea. This will permit of 


price levels in other markets 

The following example shows how the subsidy would 
operate in the case of tea passing through London auctions: 
With a sale price of 3s 3d. and a subsidy of 9d., the buyer 
would be invoiced for the net cost of the tea by brokers, 
ie., 3s. 3d. less Od. equals 2s. Gd.; the Ministry of Food 
would pay the subsidy of 9d. to brokers, who would then be 
able to effect settlement with producers on the basis of the 


full realized price of 3s, 3d 


Re-exports 
Re-exports, As a condition of the release of teas tor re- 
export, any subsidy already received will have to be refunded 
by the exporter. 
It is clear to all concerned in evolving the arrangements 
outlined that successtul operation will largely depend upon 
the readiness and ability of all sections of the trade to co 


operate in meeting difficulties as they arise and to agree 


GEO. C. CHOLWELL & CO.. Ine. 
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"Whose name is known wherever tea is qrown™~ 


40 WATER STREET 
4-6 COENTIES SLIP, N. Y. C. 
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to such adjustments as experience shows to be necessary 
To this end, it is envisaged that there will be a small 
standing committee, » representative of all sections of the 
tea trade and the Ministry of Food, constantly available for 
discussion and consultation 


The reopening of the London tea market within the 


limits which have been described will constit 


step towards the ultimate objective of restoring full tre« 
dom to the tea trade of the United Kingdom when condi 
tions make that possible. Until such time, it ts contidently 
expected that the measure of freedom which will be insti 


tuted in April will prove of benefit not only to the con 


sumer but also to those sections of the trade — producer, 
distributor, exporter and broker—who in former days pat 
ticipated in giving London its status as the pre-eminent 


world market for the commodity 


Trade mourns passing of Charles E. Atwood; 
was one of oldest active tea men in country 


The tea industry is mourning the passing of Charles | 
Atwood, who was one of the oldest active tea men in the 
United States. Mr. Atwood died at his home in Oak Park, 
Il]., at the age of SI 

Mr. Atwood was vice president and a director of Irwin 
Harrisons-Whitney, Inc., leading tea importers, and man 
ager of the firm's Chicago office He was active right up 
to the end. He was at his office the day before his sudden 
death 

Born in Chicago, Mr. Atwood was the son of a leading 
newspaperman that city In 1885, after public school 


ind a course at a business college, he joined J. W. Doane 


& Co. Chicago tea importers, as a corresponden lerk 
and salesman. He continued with Doane’s successors, J. ¢ 
Whitney & Co., later the J. C. Whitney Co., as vice presi 
dent. and in 1909 was elected president Under his di 

tion the Whitney organization was very active in the 
Japan tea trade. In 1912 he made a trip around th world, 
visiting leading tea producing countries 

In March, 1924, the J. C. Whitney Co. merged with Ir 
win, Harrisons & Crosfield, Inc., forming Irwin-Harrisons 
Whitney, Inc., a corporation which developed into one ot 
the largest tea import houses in the world. 

Mr. Atwood was named a vice president and member 
of the board of directors of the new corporation, positions 
which he held for the past 26 years. He also directed the 
firm's Chicago office. 

Mr. Atwood is survived by his wife, Corilla, three sons, 
Carl E.. J. Gordon and Mark E., and two daughters, Mrs 


Eleanor A. Krull and Mrs. Ruth A. Chesrow 


President Truman gets gold tea service 

President Harry S$. Truman was recipient last month ot 
?2-karat gold tea-for-two service, a gift from the tea in 
dustry and Warner Bros. Pictures 

The tea service was received at the White House whilc 
Miss Ann Zika and Miss Camille Williams, of the cast of 
the motion picture “Tea For Two,” were visiting Washing 
ton during their nationw ide tour. 

President Truman was one of the ten recipients of the 
Golden Teapot Award in 1949 given by the Tea Association 
f the U. S. A. for his interest in and cooperation with 


the world tea trade during that year 
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T HROUGHOUT his fabulous ca- 
reer, Thomas ]. Lipton used 
promotion stunts like this to 


It is this type of showmanship, 


then and now, which has helped 


LIPTON 
TEA 


Member 


make Lipton the world’s largest 
tea grower and distributor 
Today, more people drink 
brisk, full-bodied Lipton Tea, the 
tea that gives you a iff, than any 


other brand, 
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Mr. and Mrs. Duncan J. MacKenzie and Mr. and Mrs. Pau! D. Ahrens 
(back row) of the Shizuoka, Japan, office of Irwin-Harrisons-Whitney, 
Inc., were hosts at a garden party at the MacKenzie residence to 
about 40 tea suppliers. They discussed the season's tea output and 
the idea of a Japanese tea development plan for the U. S. market. 


Japan's green tea output up 15-20% 


Production of green tea in Japan in 1950 is up about 
15 to 20 per cent compared to 1949, according to a re- 
port from Shozoe Saigo, Shizuoka correspondent of Coffee 
and Tea Industries (The Spice Mill). 

Three factors are responsible for the expanded produc 
The first is seasonable weather, 


tion, Mr. Saigo indicates. 
the 


in the area devoted to tea gardens. 


second sufhcient fertilization, the third an increase 


Japan's tea producers, aiming at a return to prewat 
levels, have been cultivating and seeding new tea gardens 
yearly, but these new plantings alone will not yield an 
economically advantageous harvest for ten years 

He pointed out that the 1949 season brought planters 
much better profits than they had anticipated, since the 
price of the green leaf was very high, and therefore at 
the end of the season they were able to apply fertilizers 

Moreover, the weather this year from January through 
April was quite good, with adequate rain and tavorable 
temperatures The growth of the tea was theretore ex 
cellent. Furthermore, compared to 1949, the new season 
opened more than half a month earlier 
Shizuoka 
first crop, 26,050,500 pounds, 


The yield of the 1950 season in Pretecture 


is estimated as follows 
second crop, 15,713,000; third crop, 10,751,00; and fourth 
crop, 4,135,000, Total, 56,649,500 pounds. 


Actual production in the 1949 season in Shizuoka pre 


fecture was as follows: first crop, 21,502,000 pounds; 
second crop, 13,232,000, third crop, 9,924,000; fourth 
crop, 3,308,000, Total, 47,966,000 pounds 


With the increased production in the 1950 tea season, 
and a home consumption which was not active, prices 
declined compared to last year. Moreover, buying tor 
the African market was put off and American firms could 
select and ship out good quality teas as they desired 

Although a large quantity of tea was exported to Africa 
during the 1949 season, it was a temporary boom and 
the market could not be called a stable one as yet, Mr 
Saigo comments, emphasizing that America is a_ stable 


market for Japanese tea. 
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pointed comments by a tea trade dean 


By ROBERT A. LEWIS 


Time for tea education 


Occasionally we ask Are you a tea drinker? What 
kind of tea do you preter? 

If the answer to the first question is, “Yes,” the answer 
to the second questior Orange pekoc If you go on 
to ask, “Where is orange pckoe grown?”, you'll probably 
yct i re somethil 
like China, I suppos« 

We of th tea industr 


would find it profitable to 
bring to the general publi 
correct information on the 
origin of tea, where it is 
grown and the roman of 
this re-old be Verage 

The romance of tea ts 


bound up with the bistory 


of this country, trom the 


days of the clipper ships, 
and before, to the modern 


Robert A. Lewis 


liners which today bring tea 
and other products trom India, Ceylon, Java, Sumatra, 
East Africa, Formosa, Japan and China, They are different, 
the teas supplied by cach of these countries 

This ts a good year for tea education through booklets, 
leaflets, pamphlets and other media. The more facts on 
tea that appear in print, the quicker will the younger set 
develop an interest in tea drinking. Such matertal will 
undoubtedly be forthcoming as the $1,600,000 tea promo 
tion campaign untolds further 

We hold the opinion that there are many educators, 
school teachers and students who are not aware that India 
exports more than 400° milhon pounds of tea a year 
This, in itself, 1s colossal, but another 200 million pounds 
is held tor home consumption, making a total of 600 
million pounds harvested manufactured and 
packed cach year 

The packing probl m is a herculean task tor the in 


dustry Tea ts perisha ind must be well packed on 


the estates in strong, sturdy containers with metal lined 
(aluminum usually) Venesta chests holding about 100 
pounds net. The business of providing five or more 
million of these Venesta chests each year for India alone, 
and millions more for other countries like Ceylon, Java, 


Sumatra, etc., 1s stupendous 

It is reported that in India tea covers a growing area 
of 770,000 acres and gives employment to 1,250,000 
people. While Britain is the largest user of Indian tea, 
the United States is also an important customer for the 
Darjeclings, the pungent Assams, the Dooars and—from 
Southern India—the Nilgiris and Travencores, extremely 
useful types much sought after by blenders. 

The government of India has always shown keen interest 
in the development of its tea industry and the promotion 
of tea drinking both home and abroad. At present the 
government's object is to improve quality by the use of 
ample fertilization and the most careful pruning. It 1s 
recognized that Indian tea must be made better, for with 
free trade and a resumption of London auctions there 
will be greater competition, and planters will have to go 
in for quality, not quantity 

British and American blenders are stressing the need 
for better quality teas to improve their blends and regain 
the goodwill of consumers who have registered com 
plaints. It may take a year or two to re plenish the soil 
with needed nitrogenous and potash manures. Tea men 
should read “The Importance of Humus in Assam Tea 
Estates’, an article in the July issue of World Crops, 
London, by C. R. Harler, noted botanist and research 
othicer 

Dr. Harler worked for many years at Tocklai in Assam, 
at the research station of the Indian Tea Association 
Right now this distinguished —scientifie specialist has 
established himself in Nyasaland, devoting his attention 
to field and factory research there. We may expect a 
marked improvement in tea production in that area in 
the next five years 
Lipton employees hold annual outing 

The annual outing of employees of Thomas J. Lipton, 
Inc.. was held at the New York Athletic Club’s Travers 
Island clubhouse recently 

Some 900 employees of the Company's Hoboken plant 
made the trip to Pelham Manor for the fourth successive 
year 

Buffet lunch, games and swimming were followed by 


dinner and dancing in the evening. 
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Do’s and don’ts 


for greater packaging economy 


(These suggestions for achieving greater economies through 
better sealing, stacking, loading and damage control are from 
“How to Ship More Economically in Corrugated Boxes,” a 
Little Packaging Library booklet issued by the Hinde & 
Dauch Paper Co., Sandusky, Obio.—-Ed. 


Corrugated box protection is no better than the sealing 
job. The secret of proper sealing is to utilize to the fullest 
degree the protection built into corrugated boxes. Here 
are a few suggestions: 

Make sure there is no excess use of glue, tape, wire or 
Where tape is used be sure to use only necessary 
lengths. Measure and chart the tape lengths for regular 
packing operations. (Savings up to $400.00 a year and more 
have been reported by the use of an automatic cut-off sealing 
tape moistener and by confining overlap to a maximum of 
three inches.) 

Standardize operations so that there is a minimum of waste 


staples. 


motion and loss by spoilage. 

Be sure that when sealing is completed there are no open 
seams. 

If glue is used, apply no more than is necessary to secure 
a perfect closure for shipping safety. 

Boxes should always be sealed “on the square.’ 

Check the sealing method—is it the most efficient, the 
most economical for the type of corrugated box you use? 

A periodic check of all automatic equipment is advisable 
to make sure that equipment is always in perfect operating 
condition. Employees should be encouraged to report when 
machines are out of adjustment and when they are in need 
of repatr. 

Stacking and loading have their economies. 
should be taken in preparing space for stacking or loading 
corrugated boxes, as damage at this point may result not only 
in the loss of boxes, but of their contents as well. Don't 
losses today are unnecessary and should not be 


Extreme care 


forget 
tolerated. 

Here are eight rules for safe, efficient stacking and load- 
ing: 

1. Clean the space before loading or storing. 

2. Estimate space: one-row lengthwise, one-row cross- 
wise, then vertically. 

3. Keep boxes stacked straight up and down, 

4. Inter-lock or stagger boxes to prevent tipping. 

5. Stack right side up. 

6. Group same size boxes. 

7. Load cars from end to center—tightly. 

8. Barricade and weatherstrip openings. 

Another precaution that will save time and money is to 
stack and load so that proper identification is plainly visible. 
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In this connection, the use of easy-to-read printing ts 4 prac- 
tical time-saver. 

Proper stacking and loading can save invaluable space. 
With production rates at a new high, space conservation can 
be almost as important as savings on materials. Time ts 
also an important element, and a change to more efficient 
loading and stacking will cut man and machine hours to a 
minimum, 

Today's loads are heavy. Long delays in transit are pos- 
sible and even probable. With all of today’s transportation 
problems, it is more necessary than ever that your corru 
gated boxes be stacked and loaded carefully. 

A knowledge of carrier regulations and compliance with 
them is of prime importance for economical shipping. 
Every shipping room should be equipped with the tollow- 


A simple way to 
protect boxes 
stored where traf- 
fic in the plant is 
likely to be heavy. 


Classifications,” 


Freight 
“Postal Laws and Regu- 


ing publications: “Consolidated 
Othcial Express Classificattions, 
lations.” 

Here are a few suggestions which should be applied for 
greater shipping economy. The following practices will 
help keep damage to an absolute minimum: 

1. Make a habit of getting back, where feasible, boxes 
which have been damaged in transit. Determine whether 
carner is entirely to blame, or whether it is possible to re- 
design package, revise sealing methods or shipping procedure 
so thit losses will be reduced in future shipments. 

2. Encourage the receiver of your shipments to send you 
an analysis of the damage. In some cases he will even be 
willing to take pictures. Pictures often reveal exact causes 
of the damage. 

3. Instruct your sales representatives to inspect damage 
claims and make complete reports. 

4. When newly designed corrugated boxes are first used, 
be sure to make exhaustive tests and trial shipment and ar- 
range for a careful check at destination. 

5. Make sure you have the most economical and satisfac- 
tory corrugated box consistent with carrier regulations. 
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The SEALTITE 


SYNCHROMATIC 


Produces a BETTER PACKAGE 
from a Standard Paper 
Bag at Big Savings 


Write for Complete Information 


LONSOLIDATED 


FPALNALING MALHINERY LORP 


| ATLANTIKRAFT outstanding | 


BUFFALO NY. 


12 Sizes in stock for immediate 
shipment ...3 oz. to $ Ibs. Plain. or 
Printed in one or two colors with 
your Private Design. ATLANTIC 
olfers you service and economy! 


Write for Samples and Prices 3 


ATLANTIC COFFEE BAG CO., Inc. 


220 KOSCIUSKO $1 + BROOKLYN 16, N.Y 
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Read all 
about it 
in the 


BULLETIN 


SUBSCRIPTION FORM 
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Events 


PI Forum Theme: Packaging in these uncertain times 
is the general theme of the 12th annual forum of the 


Packaging Institute, to be held at the Hotel Commodore, 
New York City, October 23rd- gi (For preliminary 
program, see: Coffee and Tea Industries, September 


Issue, Page 74.) 

The program has been designed to bring together an 
impressive group of authorities to assess the outlook for 
packaging supplies as of October 23rd, 1950. Although 
two hours are allotted to this aspect of the packaging 
situation, plans have been made to continue the group 
discussions on into Monday afternoon, provided enough 
of the visitors want it But the scheduled afternoon 
session on controls, specifications and military packaging 
will go on notwithstanding 

Plant Maintenance: An 18-point program of plant 
miuintenance techniques has been set for discussion at the 
Plant Maintenance Conference to be held in Cleveland 
in January, it was announced by Clapp and Poliak, Inc 
exposition management. The conference will take place 
during the first three days of the Plant Maintenance 
Show, January 15th-18th, at the Public Auditorium in 
Cleveland 


People, Firms 


Canco: The appoin*ment of Dr. R. H. Lueck as gen 
eral manager of research for the American Can Co. bas 
been announced by W. C. Stolk, executive vice president 
He will make his headquarters in the company’s general 
offices in New York. Dr. Lueck, who has been associated 
with the container manufacturing firm for 28 years, has 
been serving as manager of sales for the company’s 
Pacific division 

A graduate of Carroll College, Waukesha, Wis., where 
he was awarded an honorary degree as doctor of science, 
Dr. Lueck started with the American Can Co. in 1922 as 
a research assistant in the Maywood, IIL, laboratories 
He later served as a research chemist on the West Coast 
and in 1934 was transferred to the Hawanan Islands 
where he became manager of the company’s operations 

Dr. Lueck was appointed manager of the research de 
partment, at Maywood, in 1935 and seven years later be 
came director of research there He subsequently served 
as manager of sales for the Pacific division from 1944 
until his current appointment 

A. C. Staley, Jr., has been ippointed manager of sales 
for the company’s Pacific Division, succeeding Dr. Luect 

Mr. Staley has been with the firm since 1937, when h 
joined the companys ¢ hicago sales organization H 
served as sales representative in the Chicago and Wiscor 
in areas and as the assistant district manager in Wis 

ynsin until 1944 when he entered the Navy. Following 
the war Mr Staley was named assistant sales manager for 
metropolitan New York ind later became manage 
the district He has been assistant general manager ot 
sales SINCE January L946 

In hiy new post, Mr. Staley will have supervision over 
sales activities on the West Coast, Hawait and Alaska 


His headquarters will be in San Francisco 
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New Products 


Elastic Rack Storage: A further development of the 
popular storage rack system has come to be the unit idea, 
whereby rack units can be moved and set up where and 
when needed. By this system, the floor space availabie 
becomes flexible, since the same storage racks can do duty 
where needed, as well as in a fixed position. This is a 


complished by the use of arc-welded rack sections de 
signed for rapid assembly by means of sliding points. No 
bolts are used, hence no tools are required in assembly. 
The sections are self-nesting 

These racks are, of course, available for various sizes 
of pallets and to suit various heights and weights of 
loads, are made by Lewis-Shepard Products, Inc., Water 
town. Mass 


Feeder, Conveyors: A new line of vibrating teeders and 
convevors, known as the Free-Flow Feeders and Con 
veyors. has been introduced by the Free-Flow Co., Holly 
wood. California 

lhe Free-Flow is of the mechanical vibration type, 
having 2 positive action that insures a uniform conveying 


regardless of load, and a patented balanced, pendu 


lum construction, so that the action and the reaction arc 
in the machine itself, and not transmitted to the building, 
the company explains 

The unit is also advantageous for filling more than one 
dry product in a container when the products cannot be 
pre-mixed. Weights are individually controlled permit 


ti 


g different weights to be filled at each filling head 


New Packages 


Seasonings: Scasoning salts, manufactured by The R. T 
French Co., Rochester, N. Y., are being distributed na- 
tionally in a new shaker-style container equipped with a 
novel polyethylene Sift-Top snap cap and a screw-type 
metal closure. 

Combined use of the Sift-Top cap with the metal clos 
ure IS an innovation in packaging which will give added 
protection to the strength and quality of the product dur 
ing the time it is on the grocer’s shelves and while in 
use in the home 

The Sift-Top, a product of Owens-Illinois Glass Co., 
makes it convenient for the housewife to use the new 
package as a shaker. If more salt is needed for recipe 
purposes, the Sift-Top cap can be removed easily with a 


twist of the finger. It snaps back on just as easy 


Production of cans is up 
14°. in first six months 


The manufacture of cans tor tood and other products 


increased by more than one and one-half billion units, or 
cent, during the first half of 1950 over the 


period a year ago, L. W Graaskam} vi 


resident in charge of sales for. the American Can (¢ 
reported last month 


Mr. Graaskamp stated that estimated production for 


the period was the equivalent ot ipproximately 12.88 


Or G No. 2 cans The figure tor the same period in 


tood at about 11,300,000,000, he said 


T} ncrease in. the output ot tood contamers Mr 


continued, was over 300,000,000 units from 


mi 


about 7,354,000,000 during the first half of 1949 to 


approximately 7,860,000,000 this yeat 
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FAS T. EASY. ECONOMICAL 


ATTRACTIVE PACKAGES! It’s easy to 
produce neat, eye-appealing packages — so 
important in product merchandising today 
— when you use Union Special’s Style 60000D 
machine to close small paper bags with the 
exclusive “Dubl-Tape” sewed closure. 


CAPITALIZE ON THESE FEATURES! 
Machines are especially designed to help 
you solve your packaging problems: 


@ FAST—keyed to output of standard filling and 
weighing equipment. 

@ VERSATILE —conveyor adjustable for various 
bag sizes. Efficient on short or long runs. 

@ ECONOMICAL — requires only a modest invest. 
ment. Uses inexpensive cotton thread and paper 
tape. 

@ EASY TO OPERATE — anyone can quickly learn 
to run machine without previous experience. 

@ SEMI-AUTOMATIC OR AUTOMATIC —for use 
with one operator or part of a completely auto- 
matic installation. 


BULLETIN ON REQUEST. Bulletin No. 100 
shows how food packers are making profit 
able use of this machine and how you, too, 
can us? it for closing small paper bags. 
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imitation Vanilla Flavor 
Imparts an aroma 
and taste 
similar to that 
of choice 
Bourbon Beans. 
(Imported from France) 
FREE FROM PRUSSIC ACID 
Guaranteed for its 
purity and uniformity. 
Perfect for your 
needs and 
requirements. 


MAPLEAROME 
. . Imitation Maple 
Flavor Base 


. . Produced main- 
ly from materials of 
vegetable origin, 
this perfect Imita- 
tion Maple Flavor 
Base is a depend- 
able reproduction of 
the aroma of Maple 
Sap 


"The Essence 
of Good Taste’ 
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THE FLAVOR FIELD 
Section of Coffee and Tea Industries, formerly The Spice Mill 


The sense of taste 


By R. W. MONCRIEFF, B.Sc., F.R.LC. 


(This taste 
basis 


Essential Oil Record, 


review of 


flavor Perfumery 


The sense of ta that has developed from some 


primitive chemi sensibility which characterized 


early forms of Efe. The normil environment of primitive 


invertebrates would be sca water, very similar in compost- 


The 


survival of these animals depen led 


must have been concerned with an exchange of water and 


this 


tion to that of our cceans today. delicate balance ot 


metabolism on which the 
salts between the body of the 
exchange would take place through semt permeable mem 
equipment ot the 


animal and the ocean; 


branes which constituted part of the 


primitive protozoa, 

Exchanges through semi-permeable membranes are deh 
cately adjusted and are easily upset by changes in the 
concentration of the salts in the liquid on one side of 
the membrane; such changes may develop very high 


which weuld 


+ 


pressures the animal, 
In the middle of the oceans, changes 


osmotic pressures 
imperil its survival 
in the composition of the sea water would be inconsider 
able, but near the beaches and in the shallows where the 
waters teemed with life they would not be so There 
proximity to some estuary would render the environment 
subject to changes; after rainy periods the sea would be 
diluted over a considerable area near the estuary of the 
river, whilst in dry periods the estuary itself would be- 


come. saltier. 


Warning mechanism 


Some warning mechanism must have been essential tor 
the animal's safety, and elementary and rudimentary as 
is the nervous system of the protozoa, it does nevertheless 
which warns the organism 
Sen 


sibility in such low forms of life must be very diffuse and 


Ine orporate some apparatus 


when changes occur in the chemical environment 


confused, quite unlike anything we can imagine; probably 


it 1s sufficient to stimulate whatever reflex action ts 


just 
necessary for the well-being of the organism. Even the 


coclenterates, considerably higher in the evolutionary 
than the 
complete differentiation between touch and chemical sensi 


alike to 


surface of 


scale protozoa, as they are, exhibit a very in 


bility—they react chemical irritants and to a 


The 
anemone is sensitive to chemical irritation, although some 


taste buds 


touch whol« such animals as the sea 


parts are more sensitive than others: soon 


and other specialized organs appear 
Already there 1s differentiation in the 


The 


some primitive 


sensibility higher we ascend in the evolutionary 
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Some taste buds react only 
to one kind of taste, others 
to several, They are more 
widespread in the child 
than the adult. 

of such 


localized does the distribution 


organs become. The still 
their flanks, but higher in the evolutionary scale than the 
fishes we find that taste is localized; the amphibians show 


a general sensitiveness over the whole skin to chemical 


scale, the more 


vertebrate fishes cat taste on 


irritation, but true taste is restricted to the mouth, and 
to the pharynx. So it ts in the mammals, and in man, in 
whom taste buds occur only on the tongue and the soft 
palate 

As animal types have developed from the 
the primates, from amocha to man, che mical sensibility 
common chemical 


protozoa to 


has divided into smell, taste and the 


sense. Of these three differentiations, taste is Character 
ized by the presence of taste-buds, organs peculiar to this 
sense, and it is this sense which ts our present concern 

It is of interest to note that just as the localization and 
specialization of the taste sense have developed phylo 
genetically, so, too, they appear to develop in the foetus, 
and in the child finally to reach maturity in the adult 
human 


The taste buds 


It is a matter of everyday experience 
and examination otf this Organ shows 


that we taste 


with the tongue 
are complicated 


buds 


tO seve ral 


it to be covered with taste buds; these 


end organs of nerves. Some of these taste react 


to only one kind of 
can be distinguished one from the other only by applying 


taste. others react 7 hey 


to them sweet, sour, etc., solutions, and observing if 


there 1s any response, /¢ if a sensation of taste 15 per 


he 


distribution of the taste buds 1s more wide 
(Continued on page 68) 
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Drinking water flavors now a big 
morale factor aboard U.S. Navy ships 


Drinking water flavors are now a big morale factor 
thoard U.S. Navy ships reports D & O News house organ 
of Dodge & Olcott. In¢ Although they are not as yet 


vatlable at most Naval Supply Depots, many commanding 
othcers of Naval vessels consider drinking water flavors so 
important to the morale of their crews that they are pur- 
hasing drinking water flavors directly through com 
mercial channels 

An examination of the weekly menu of one Navy 
ship recently in. New York City revealed that out of 14 
noon and evening meals, flavored water was served ten 
times, iced tea once and plain water was available at the 
other three meals. Six different flavors were used. The 
variety of color ts considered almost as important as the 
change of taste 

Naval personnel find flavored drinking water far more 
thirst-quenching than ship board drinking water. Since 
most of the water made on Navy Ships ts used in the 
engine room, and only a small part is for drinking, the 
water ty made almost as pure as distilled water. This 
decreases corrosion in the engines. Unlike normal drink 
ing water which contains large amounts of minerals and 
salts and as a result has a taste, shipboard drinking water 
is flat and tasteless. It never really quenches a thirst 
The preterence for flavored drinking water by most crews 
1s castly understood 

The problem of overcoming monotony of meals aboard 
naval vessels is almost) insurmountable Every meal is 


rved in the same place on the same stamped metal tray 


and to the same group of individuals. By necessity the 
food is repetitious and often drab in appearance. 

The addition of a crystal-clear colored flavored beverage 
to this atmosphere ts almost electrifying. The ability 
change the color and taste so that the same beverage 1s 
only served once or twice a week makes the drinking 
water flavors an even more powerful morale factor. In 
short, drinking water flavors are making happter ships 


Use new method to strengthen maple syrup flavor 


Scientists at the USDA's Philadelphia laboratory havc now 
discovered that by heating maple syrup for two hours at a 
temperature of 250 degrees Fahrenheit they can make a dark 


syrup with four to six times stronger flavor than the original 
product. 

The heating ts done at atmospheric pressure and the 
water lost by evaporation ts restored after heating 1s 
completed. The equipment used is designed to hold this 
moisture loss to a minimum. Although the characteristic 
maple flavor in intensified by the process, little or non 
maple flavor is developed. Cost of the treatment—which 
can be used with all grades of syrup—is estimated by the 
Bureau at about ten cents a gallon 

Strengthened and darkened maple syrup can be diluted 
with cane-sugar syrup (which costs about 60 cents a 
gallon) to make a full-flavored maple-syrup blend that 1s 
practically indistinguishable in taste and appearance trom 
the best grades of pure syrup, although it costs much less 
Bureau scientists in Philadelphia are now investigating the 
use of strengthened syrup to give natural maple tlavor to 
ice cream, bakery products, and other foods 


Detailed information on the new process ty sct forth in 
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Chester A. Smeltzer 
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anew Bureau publication, AIC-269: “Maple Syrup les A 
New HighFlavored Maple Syrup,’ by C. O Willits and 
W. L. Porter, of the Eastern Regional Research Labora 
tory. 


Percy Magnus named committee head for Hoover Report 

Percy C. Magnus, president of Magnus, Mabee & Rey 
nard, Inc., has been appointed chairman of the Essential 
Oils and Related Groups for the Greater New York 
Citizens Committee for the Hoover Report 

In this office he will enlist support to further the educa 
tional program for adoption of the recommendations of 
the bipartisan Hoover Commission for organization ot 
the executive branch of the government Mr. Magnus 
acceptance was announced by Morris Sayre, president of 
the Corn Products Refining Company and chairman of the 
Greater New York Committee 


Get spearmint oil component from citrus peels 


The chief flavor component of spearmint oil has been 
synthesized in about 56 per cent yield from oil of grape- 
fruit and orange peel, it was reported before the American 
Chemical Society by Dr. Carl Bodrenca and his associates 
of the Southern Research Institute, Birmingham 

The flavor component synthesized, 1-carvone, comprises 
65 per cent of oil of spearmint. The synthetic material ts 
said to be undistinguishable in taste and odor from the 
product obtained from oil of spearmint. Partial substitu- 
tion of the synthetic for the natural product has been 
accepted for certain uses, Dr. Bordenca said in his report, 
co-authors of which were Drs. Rufus K. Allison and 
Philipe H. Dirstine 

Dr. Bordenca pointed out that the supply of spearmint 
oil is seasonal and varies from year to year, depending on 
the success of crop conditions. He anticipates that the 


synthetic may provide a stable source 


Herman J. Mayer dead; known as 
authority on seasoning of meats 
The spice industry is mourning the death of Herman 
J. Mayer, founder and chairman of the board of the H. J. 
Mayer & Sons Co, Inc., 
Born in Switzerland, Mr. Mayer came to this country 
in 1898 and found employment with the Nelson Morris 
Co., Chicago. In the years that followed Mr. Mayer 
held positions with Hill Packing Co. in Canada and 
with their successors, Burns & Co., until 1912, at which 


Wcavo € was 75 years old. 
Chicago. H 5 ld 


time he established his own packing house servicing plant 

In 1916 he returned to the United States to act as a 
food consultant and two years later he went to Panama 
with the United States government as a sausage maker 
Back in the United States in 1919, he became a food 
consultant and salesman for Wolf, Sayer & Heller. In 
1925 he formed the partnership of H. J. Mayer & Sons 
Co., packing-house supplies, and continued in the capacity 
of a consultant as well as a salesman. Hts firm tncor 
porated in 1946 and he became chairman of the board of 
directors, in which capacity he served until the time ot 
his death 

During the 50 years of his career, he specialized in 
neat seasoning and became a leading authority on that 
subject 

Mr. Mayer is survived by his widow, Marte, and his 
three sons, S. A., Frank A. and Charles F 
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Vanilla Beans .. . large supplies of all types and 
grades are kept in stock for 
immediate delivery. Manufacturers who insist 


on the most exacting specifications look to D&O for 


Quality Vanilla Beans and Vanilla products. 


DODGE & OLCOTT. INC. 


180 Varick Street * New York 4, N.Y 
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_ Chemists 
Engineers 


29 W. 15 St. New York 11, N.Y. WA 4-8800 


The Spice Samp- 
ler, with the 
book opened to 
show the sample 
packets of celery 
seed, marjoram, 
poppy seed, car- 
and 


away seed 


oregano. 


The Spice Sampler, by Edith M. Barber. Sterling Publish- 


ing Co., Inc., New York City. 62 pages. $1.00. 


The Spice Sampler,” the first cook book ever produced 
with actual, usable seasonings bound into it, was written by 
Edith M. Barber, food editor of the former New York Sun 
It contains five sample packets of spices for immediate use 
in those recipes in the book which catch the homemaker’s eye 

Miss Barber, an outstanding figure in the home economics 
field, includes in her book a glossary of seasonings and their 
uses, along with more than 200 properly spiced recipes, 
everything from appetizers to desserts. 

The spice samples, including marjoram, celery seed, poppy 
seed, caraway and oregano, were bound into the book to 
help familiarize homemakers with these less-used seasonings 
and to make them available to cooks in rural areas whose 
food markets may not carry them. 

Not forgetting the value of spices in relieving the strain 


on the budget, “The Spice Sampler’ devotes a special sec 


tion to leftovers 


Bruce Durling to coordinate sales, research 
Bruce L 
general manager of the Wm 


Durling, son of Bill Durling, president and 
was recently 
appointed Bruce 
joined Stange in 1940 and has represented the company 
in a sales capacity on the West Coast for the past four 
the home office in 


J. Stange Co., 


coordinator of sales and research 


years In July he Was recalled to 


Chicago to assume the new duties assigned him 
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By DR. WALDEMAR SCHWEISHEIMER 
(Second of two parts) 


In Roman times anise seed was used to flavor foods. The 


Roman naturalist, Pliny the Elder, who lived in the first 
century A.D., recommended anise as a valuable ingredient in 
all seasonings, particularly underneath the crust of bread. In 


many of his remedies aniseed is the chief ingredient. “Be 


it green or dry,” he said, “it serves well for seasoning all 
meats and the kitchen cannot get along without it.” Anise 
seed was also chewed to sweeten the breath, as it still is in 
Oriental countries. Many centuries later, the English herb- 
alist, Turner, had the same opinion. He said, “Anyse maketh 
the breath sweter and swageth payne.’ 

Edward IV of England (reigned 1461-1483) was very 
fond of the fragrance of anise. All his royal linen was per- 
fumed with “‘lytill bagges of fustian stuffed with anneys,”’ 
mostly a mixture of anise and orris root. 

In the settling of America, we are told by R. E. Clarkson, 
the colonists considered anise so important that the organ- 
izers of the Virginia group required every man to plant six 
seeds of that herb. In 1672, John Josselyn, an Englishman 
who traveled in the northern colonies, wrote in his “New 
England's Rarities’ that although anise grows extensively in 
New England, the seed of anise is commonly eaten by a fly. 
That is why anise sced seldom comes to maturity. 

Scandinavians eat anise seed to a great extent. A few 
seeds are added to soups to tone up a tasteless liquid. Anise 
seed may be added to applesauce instead of cinnamon or 


That spices help prevent the deterioration of fats in 
food, a fact suspected for centuries but never before 
verified by modern science, has been proved by studies 
made at the Hormel Institute of the University of, Minne- 
sota, according to a report issued by the university. 


Seventy-seven samples representing 32 were 
tested, with the result that, ‘virtually all samples tested 


showed at least some antioxidant activity; in a few cases, 


es 


antioxidant effects were very pronounced.” 

“Spices are natural products of plant origin that are 
widely used in a variety of fat-containing food products 
for the purpose of improving their palatability,” the intro- 
duction to the report stated. “It is therefore important 
to know what effect these spices have on the keeping 
qualities of the products in which they are used.” 

Several studies have been made on the properties of 
spices in preventing food spoilage caused by microorgan- 
isms, but this is the first made on the prvention or re- 
tarding of the oxidation of fats in food. The Hormel 
Institute study tested the effect of passing oxygen through 
steam-treated lard in which ground spices of the same 
concentration had been mixed, and compared the results 
with deterioration in lard to which no spices had been 
added. 

It was discovered that there is little difference between 
the antioxidant properties of a spice no matter where it 


is grown. In other words, nutmegs grown in the West 
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Anise and anise seed 


Spices help stop deterioration of fats in food 


Beet salad with the addition of anise seed is a 
Anise seed is being added to 
Cookies with 


nutmeg. 
favorite Scandinavian dish. 
many basic recipes for biscuit, bread or cake. 
the stomach-warming seeds are popular with children. 

The distilled oil of anise fruit is largely employed in the 
preparation of cordial liqueurs. A famous liqueur ts Ani- 
sette, which is prepared by mixing the oil with spirits of 
wine. Anisette is used also as a refreshing “long drink’ on 
hot days by adding it to the proper amount of ice-watcr or 
ice-cooled soda water. A dose of powdered anise seed, in 
fused with Vermouth, is employed in preparing muscatel 
wine, according to a prescription by Clarkson, 


In medicines, too 


Anise is used in dentifrices and in medicines to conceal 
their disagreeable flavor or taste. Anise is a popular home 
remedy for stomach ailments, especially of children. The 
oil in hot water gives relief in difficult breathing and is used 
in remedies for asthma and bronchitis. The drug is included 
in many cough preparations, as it helps in the expulsion of 
sputum from the bronchial tubes. A famous cough balm 
contains oil of anise, licorice juice, ipecacuanha wine, treacle, 
oxymel of squills and gum arabic. The ofhcial anise prepar- 
ations are anise water, anise oil, and spirit of anise. 

Star anise, (I/licium anisatum), a tree of the magnolia 
family, is a native to Southeastern Asia and ts cultivated in 
China. A small evergreen tree, it supplies part of the com- 
mercial anise oil, since it possesses the main constituent of 
the seed, anethole. Star anise, too, is used by confectioners 
for flavoring purposes. 


Indies have the same antioxidant index as nutmegs grown 
in the East Indies. 

Additional studies will be made at the Institute to 1so 
late, identify and further evaluate the substances in spices 
which are useful as antioxidants in fats and food prod- 
ucts, not only to elucidate the nature of the anti- 
oxidant effect of the spices, but to determine whether it 
would be feasible to prepare the antioxidants using the 
natural spices as source materials.” 

All lard samples to which spices had been added had an 
index above one, which means that they were less subject 
to oxidation than the lard to which no spices had been 
added. Four samples representing two spices had an 
antioxidant index more than four times that of fat to 
which no spice had been added, 


See bigger ginger root, pimente crops in Jamaica 

Jamaica will harvest larger crops of ginger root and 
pimento (allspice) in 1950 than last year, according 
to J. P. Wilson, of the American consulate general in 
Kingston. 

The pimento crop, harvesting of which began in August, 
is expected to yield a record total of close to 11,000,000, 
considerably higher than the 1949 output of 8,540,000. 

The 1950 Jamaican ginger root production is expected 
to total about 2,400,000 pounds, compared with 2,140,000 


pounds in 1949. Very little ginger root or pimento is 


consumed in Jamaica. 
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Indonesia's pepper production is higher 

Indonesia's 1950 production of both black and white 
pepper now ts forecast at 17,860,000 pounds, almost 
double the revised estimate of 9,260,000 pounds for the 
1949 harvest, according to the American embassy in 
Djakarta. Production of black pepper is expected to 
total about 17,640,000 pounds in 1950 compared with 
8,820,000 pounds in 1949. White pepper output is fore 
1950 compared with 440, 


cast at only 220,000 pounds il 
O00 pounds in L949 

The 1950 pepper harvest began in July. It was de 
layed about a month because of unusually dry weather 
The quality of the pepper ts somewhat lower than last 


year, and the pepper kernels are smaller 


In the prewar period, Indonesia su pplied tbout LO pe! 
cent of world Most of Indonesia’s pepper 
vines were destroyed during the Japanese occupation, and 
India became the most important source of blac k peppe 

However, there has been a steady increase in the number 


of pepper plants set out in Indonesia since 1946, and it 


» beheved that Indonesia will regain its former position 


as the leading pepper producing country within a few 


years 


Mustard seed crop hits four-year high 

Production of mustard seed in the United States ts esti 
mated at 22.1 million pounds of clean seed, almost doubl« 
last year’s small crop of 11.2 million pounds, but 16 per 
cent smaller than 1944-48 average of 26.3 million pounds 
according to the Department of Agriculture 
n pounds, by kinds, with last 


This year's production 
year's comparisons parenthesis, follows yellow 
(Brassica alba), 14,730,000 ( 
juncea), 1,260,000) (2,000,000); and Oriental (Brassica 


280,000): brown (Brassica 


juncea-yellow seeded form of brown mustard), 6,100,000 


(1,920,000) 


Smailer cinnamon crop due from Ceylon 
Ceylon’s matin cinnamon crop for 1950 will be ap 
preaiably lower than n (39,000 hundredweight ) 


because of labor shortages late rain, and Excessive pecling 


at the end of 1949 


The excessive peclings were due to speculation and 
short selling atter devaluation in September, 1949, which 
caused producers to peel cinnamon in December that 
should have been allowed to grow until about June, 1950 

Phe decrease in production. compared with the calendar 
year 194! Is expected to be 0 to 25 per cent 
Estimates differ on Madagascar's 1950 vanilla crop 

Opinions ditt oncerning Madagascar's 1950 vanilla 

in cro The cyclor of last February did considerable 


is high as 3 ons 
An Agriculture Servi estimate is more optimist! 
placing the total at 400 tons. Production in 1949 1s 


riven by the Agriculture Service at 285.8 tons 
Local exporters estimate that there were from LOO to 


metric tons in stock at the end of June 1950 
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flamage in the Antaliha region but less than had been 
expected Thus, tl Comoro Island crop is estimated at 
tt isual SO to GO tons and that of Madagascar at about ; 
300 tons. th total 1 the two areas possibly reaching 
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By MARK M. HALL 


@ 8 As of the date of this writing, im- 


porters universally report a lull in buy 
ing. This follows some activity a 
weeks or more back. What 
in their minds is the prospect of controls 
How could the government roll back 
prices to the level of May and June? 


With no surplus in producing countries, 


few 
seems to he 


would these countries submit to the ef 
tects of domestic price fixing? If they 
refused to sell at a retroactive price, it 


would be the roasters of this country who 
would suffer... Their stocks are low and 
they have been buying only for immediate 
needs. Besides, the large orders of the 
government for military consumption are 
helping to determine the level of present 
prices. 

How could this which 
holds up the price of major agricultural 
products by support buying, try to compel 
Colombia for example to cease the prac- 
tice? Yet a 60 raw price in 
Francisco is not good for the industry 
How much higher is it going and what 
will the public say to one-dollar coffee ? 
Some blame it on Gillette, most, however, 


government, 


cent San 


ampltlings 
Sampling 


have to heavier buying to hill 
their winter needs 
@ 8 All coffee roads lead to the S. F 


Pellas Co.—at least, so it seems from the 


resume 


list of those who have recently directed 
their travels in that direction. Mario Es- 
quivel, exporter and representative tor 


Pellas in Costa Rica was a recent visitor 
With him were his cousins, Fernando and 
Alvaro Esquivel, and their wives. They 
later went to New York, while Mario 
Esquivel made a trip to the Northwest 
and Vancouver, visiting their accounts but 
combining with pleasure. He 
was accompanied by his wife. Charles 
Tosefe, Pellas agent in Mexico City, was 
registered at the Fairmont with his wife 


business 


John Rogozinske, a Pellas from 
Guatemala, spent some time here. Back 
from Santos was Richard Weare, who 


had been a Pellas representative there for 
It was a great experience and 


two years 
vlad to he 


he learned a lot but he ts 


back and expects to spend future years 
at the home office 
@ 8 William B. Lynch, of W. R. Grace 


& Co., was one of the San Francisco dele- 
gation which attended the meeting of the 
board of directors of the National Coffee 


Chicago 


Louts, 
Harold Gavigan attend 


trip to New York, St 
and way points 
ed the meeting of the directors of the 
National Coffee Association. Frank J 
Frelleson has plenty of problems at home 
that the pepper market 
next year, since bad 
have reduced the India 


with 
will he 


prospects 

shorter 
weather 1s said to 
crop by about 25 per cent 


@ 8 Werner Lewald, of the Transpacitic 
Transportation Co., has announced that 
the Silver Line, Ltd., has the 
Silverroak for a call at Colombo. Sail 
ings will start September 17th, offering 
another fast teaeship to the Pacific Coast 
This ship will reduce the sailing time of 
Colombo consider 


scheduled 


from 


tea shipments 

ably 

@ 8 A cocktail party was given at the 
Commercial Club by Weldon H. Emigh 
to introduce to the trade his new associ 
ate, John L. Castleman, formerly coffee 
buyer for Nabob Foods, Itd., Vancouver, 
|. a About 35 members of the coffee 


industry, both green and roast, attended, 
and all had a very fine time 


The Weldon H. Emigh Co., has 
moved to new offices at 150 California 
Street. And as if that were not enough 
Emigh news, Weldon became a grand 
father for the first time. His daughter, 


Laurene Scudder, gave birth to a seven- 
pound baby girl on September ith 
Grandpa was more excited than the 
father, but will probably survive 


blame it on pure economics and a war Association last month in Chicago 
situation. The future may be unknown, ee B.C. Ireland, Inc., did some travel 
but it is believed that roasters will soon ing last) month Bob Quinlan made a 


@ @ Jim Byrnes, of the Chicago ottice of 
(Continued on page 68) 


A. JOHNSON & CO. 


COFFEE IMPORTERS AND AGENTS 


BRAZILS * COLOMBIANS «© CENTRAL AMERICANS 


166 California Street 


San Francisco Calif. 


WELDON H. EMIGH CO., INC. 


SANTOS — MILDS 
150 California St., San Francisco II 


THE G. S. HALY CO. 

383 Brannan St. San Francisco, Calif. 
TEAS 

Import Agents — Brokers 


Learning the technique of coffee roasting is 
easy with a copy of The Coffee Man's Manual 
$2.50 
Mitt Book DEPARTMENT. 
New York 5, New York 


Write to THE SPICI 


106 Water Street 


The Progressive Port of 
SAN FRANCISCO 


Owned and Operated by 
THE STATE OF CALIFORNIA 


As a Public Utility for Shippers 


Foreign Trade Zone 


Major Harbor Facilities include: 


No. 3 (permits exhibiting, manufacturing, etc., stock- 
piling of mdse. including non-dutiable and quota-re- 
stricted). Also shipside bulk grain elevator, refrigera- 


tion and bulk copra terminals; 42 deepwater piers; 67 
miles State Belt R.R. serving piers, and warehouses and 
industries adjacent to the waterfront. 


Re. TARIFFS: Write Traffic Dept. 


BOARD OF STATE HARBOR COMMISSIONERS 
FOR SAN FRANCISCO HARBOR 


Ferry Building, San Francisco 6, Calif. 


& CO., INC. 


Established 1849 


IMPORTERS & EXPORTERS 


Quality Coffees—Venezuelas & Central Americas 


149 California Street 
San Francisco I1, Calif. 


Cable Address: ‘'ZIELCO" 


OCTOBER, 1950 
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President Anisanse! V. P. Scheffer 
Arthur A. Amsansel was elected nents to several outstanding 
president of the Green Cotfee Associa tees tor 1950-51 
tion of New York City, Ine., the Finance and Executive, \W. H. L-ce, 
rvanization’s 7th annual meeting, chairman, H. F. Baerwald, ¢ Hud 
held Jast mont! My A\nisansel, vice nall; Contract, |. H. Scholtz, chairman, 
president of Hard & Rand, Ine., suc J. Gy. Cargill, J. Heron, ¢ \. Mackey, 
ceeds A. Ransohotf as head ( Slover. Educational and Pub- 
licity I’) McCauley, chairman, H 
H. M. Sehetfer, of the De Hoy M. DeHos, B. A. Livierato 
Goldschmidt) Corp. was named vie Traffic and Warehouse: ©. lyers, 
president and Fred | Barnard, ot chairman, P. Burnham, R. Hechko, 
W. Lawrence & was Livingston, C. Monohan. Commis- 
eclected treasurer sion and Brokerage, |.. kb. Elirhard, 
Directors elected at the same time hamrman, | Delay, Fletcher, W. 1 
were Ehrhard, W. Elirhard & Korbin, K. Lederhaus 
Korbin, Wim. L. Korbin & Membership: (©. ‘TI. Ney, chairman, 
Ni \\ R. Corace & J. Elhot Burt, J. J. Enright Trade 
lea and Statistics: R. Korbin, chau 
| ( kos er, Charles Fo Slov man, J. Coe, M. H. Runkel, L. Schle 
& | ind PL LL. Stetzer, A inger, S. Willey 
By-laws: H. FF. Baerwald, chairman, 
to the adjucheation commit Blumberg, J. T. Daly, R. A. Med 
| t, H. A. Fraet na, Gy. H. Scheidemann Spot Quota- 
\ | erat | H Naumant \ Bolte, Wo A. Klostermann, T. J. Man 
ind Walke en, H. Sneden 
Elected to the Arbitration: Hudnall, chair 
were Cargill, Ho M. DeHos, G man, ©. W. Behrend, Fo Ehrhard 
Kammer, A. I Rans ff and G. H \ M. Kaiser, F. Kohn, 
Schememann MeCauley, G. H. Scheldemann. Stan- 
8 @ Followime the elections, the new dard Type: ( F. Slover, chairman, 
] i director connrmed | Ney, H. Sneden, R. H. Sues, 


kk. J. Washa. Standard Type (Alter- 
nates, African): J. G. Cargill, J. P 
Norton, L. Schlesinger 
Some changes will take place 
early next vear in coffee plant locations 
here. On February 1st, Jos. Martinson 
& Co. is scheduled to move to the B 
Fischer & Co., Inc., plant at Frankl 
and Greenwich Streets Phe Martin 
son buildings on Water Street will then 
be occupied by S. A. Schonbrunn & 
Co., Inc., in addition to the present 
Schonbrunn quarters 

Phe moves will provide both Martin 
son and Schonbrunn with considerably 


enlarged facilities 


Piscators who are going to try 
for big nes down at Boca Raton are 
in for stiff competition. Recently Gor 


don W Voelbel, fishing ff Watel 
Hill, Rhode Island, landed a 600-pound 
tuna after an hour and a halt battle 


right, 600 pound 

On October lth, Creorge \\ 
Lawrence, dean of New York cottec 
brokers and World War [ president ot 
the New York Coffee and Sugar kx 


change, joins the select ranks of non 


agenarians—people from 90° 100 
vears old. On that day Mr. Lawrence 
marks lis 90th birthday Phe whole 


coffee industry joins im wishing Mr 
Lawrence, “Many happy returns of the 
day!’ 

@ 8 Once again there’s the sound of 
toppling pins as the New York coffee 


fraternity gathers Thursday nights a 


the Radio City Bowling Academy for 
the 1950-51 tournament In charee 
details are Jack Malone, Jim Morgan 
Elmer Florance As ot early 
October, the leading teams were At 
buckle’s Jay St. Terminal, Hard & 
Rand, Holland House and C. F. Slover 
& Co 

Congratulations toS. Alfred Levy, 
who was married recently at the Wal 


dort-Astoria to the former Miss Laura 
Belle Curry, of Lexington, Missouri 
Best man was S. A. Schonbrunn, and 
the ceremony was performed by Judge 
Dudley Sicher, a personal friend ot 
Mi Levy The newlyweds honey 
mooned in Mame and are now residing 


at 55 Central Park West 


Coffee Agents and Brokers 


Coffee Brokers and Agents 


Um. Hosmer Bennett & Son Get your COLOMBIANS 


"Laticlave' NEW YORK. 5 BALZACBRO 
W. DONOHUE & Shortest Route from Growers 


MEW YORK Balzac Bros. & Company, Inc. 


via 


Geck Trading Corporation 
Mexican — Santo Domingo — Ecuador 


REAMER. TURNER & CO. 


Guatemalan—Venuezuelan Brokers and Import Agents 
5? PEARL STREET Coffees NEW YORK 104 ERONT: ST NEW YORK 


COFFEE 
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A. J, O'LOUGHLIN 


99 FRONT STREET 


NEW YORK 5 


W. H. LEE COMPANY | 


COFFEE 


COMMISSION BROKERAGE 


ewiteecom” NEW YORK a: eronr st. 


MEMBERS NEW YORK COFFEE & SUGAR EXCHANGE, INC 


GEORGE P. BOTT & CO. 


COFFEE BROKERS AND AGENTS 


Agents for 
SOC. RIO PRETO DE CAFE, LTDA. 
SANTOS — PARANAGUA 


PINHO, GUIMARAES S A, Com. - Exp. 
SANTOS 


79 Wall St., New York © Tel. WHitehall 4-8442 


J. A. Medina Company 
New York 


Specializing in 
MEXICAN-CENTRAL AMERICAN 
COFFEES 


Established 1880 


-CamBron WeRoTTE & Co., INC. 


80 Wall Street New York 5, N. Y. 
Phone. WH 4-4062 Cables: CAFRUKI 


KIVUS & OCIRUS 
from Belgian Congo 

STE. DES CAFES DU RUANDA URUNDI ET DU KIVU 

COSTERMANSVILLE, BELGIAN CONGO 


A. L RANSOHOFF Co., INC. 
Coffee 


NEW YORK 


RANWILLIG” OS Front Street 


J.E. Carret & Co.,Inc. 
IMPORTERS COFFEE JOBBERS 


New York 3 


90 Front Street 


CHARLES F. SLOVER & Co., INC. 


Cotfee 


NEW YORK 


TEL: WHITEHALL 4-8182 


109 FRONT STREET 


George W. Lawrence & Co., Inc. 


106 FRONT STREET NEW YORK CITY 
COFFEE 
COMMISSION 
MERCHANTS 


Special Attention to Requirements 
for Direct Importations. 


WESSEL, IDUVAL & CO.,inc. 
Catablished 1825 


EXPORT IMPORT 


Coffee and Cocoa 


CABLE ADDRESS 
HEMENWAY, NEW YORK 
67 BROAD STREET, NEW YORK 4,N-Y. 


OCTOBER, 1950 
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The sense of taste 


(Continued trom 


spread in the foetus, in which they appear at three months, 
than it is in the child, and more widespread in the child 
than in the adult. The child for example, has the 


surfaces of the cheeks plentifully supplied with sweet 


inside 


taste buds, whereas in the adult the cheek surtaces carry 


no taste buds. This circumstance affords an explanation 


of the marked liking for sweetstutfs shown by children, 


and it 4s possibly an indication that the young organism 


needs a plentiful supply of sugars 


As have found’ in our own bodies that taste buds 


irc sites that are sensitive to taste, it ts logical to assume 


that similar structures when they occur in lower animals 


are also endowed with similar properties and have a 


similar function to carry out. It is largely in this way 


that we have been able to trace the growth of the taste 


from the common chemical sense, and indeed trom 


the common. tactile-chemical sensibility Characteristic ot 


the most primitive lite forms 


Distribution of the taste buds 


ids occur on the 


the té hi 


and a relatively tew on the 


In adult 


dorsal surface of the 


humans most of 


tonguc 
epiglottis and on the beginning of the gullet, they do not 


ur on the underside of the tongue, on the inside sur 


wes of the cheeks, on the lips, the tonsils, or the uvula 


Even on the upper surface of the tong 


ind its middle area 


tron 


means uniform, 
The child ts 
the whole of the 
the middle 


the centre of the 


dvain 
upper surface of it 
is. well supplied with 


fonyvt 


Vancouver 
By R. J. FRITH 
se 


a larger area than the other tastes, but particularly they 
are well perceived near the tip and the edges of the 
tongue. This more widespread sensibility to salty tastes 
may be a legacy trom the overall sensibility to changes 
of salt concentration which characterized our invertebrate 
ancestors 


Number of taste buds 


It has been estimated that there are about 9,000 taste 
buds in man. but this number may be an under-estimate; 
the number of taste buds must be variable 


In any 
Mochizuki 
carry anything between 13 and 441 taste buds; there are 
usually ten or 12 of these foliate papillae and the number 


found that one single foliate papilla could 


of taste buds that they carried varied from 322 to 2,957 
in one group of people who wer¢ examined. In addition, 
the circumvallate and fungiform papillae carry buds tn 
large numbers; in fact, only the filiform papillac those 
that give the rasp or roughness to the tongue—-are not 
supplied with taste buds. Allara? found that taste buds 
reached their greatest development at puberty, and began 
numbers at middle due to regression 


to recede in age, 


and atrophy 
yreatcr taste 


The 


children is reflected in their ability to taste a sugar solu 


wealth of sweet buds carried by 


tion of 0.68 per cent, whereas elderly individuals cannot 


taste one of concentration lower than 1 


Richter and Campbell 
a hundred individuals 


23 per cent, as 
ascertained by experiments with 


than 


more 

The taste receptors for and when 
a sapid substance makes contact with them, some physico 
chemical bud. This 


has to be registered in the brain before any sensation can 


buds are the taste, 


change takes place the chan 


be expe d. and the information that some change has 


taken place in the receptors brain by 


s transmitted to the 
the ne 
(To be continued) 
REFERENCES 
Abstra A 206, 194 
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4 
taste 
) the adult, tor 
1ds In the 
: dil ae irries no taste buds at all, 
ind on the other part of the upper surtace of the tonguc 
a there distribution ts irregular 
The tip of the tor most sensrt weet tastes 
of th to sour tastes, and tl ick 
for e to bitter taste t tast over » FE. Aldara, Arcs tal. Anat. Embriol., 42, 
San Francisco 
: () \ ( | 
8 By for 
aa \ Heur Sehr 
es the \ | Va 
1 a ! 
‘ ‘ fir () wil ive 
\ t t vas by t ca In TWO ¢ 
sed Va t eel! Bros, Coffee, through N 
: erie e ti sf ur tight! \\ Ver & S | will use more 
eelnt Va vel ifne! t > newspaypr 832 markets tor thei 
expect er pt en, alternate sta adver campaigt wall 
t grades of both teas and n end and falling on their backs. In 0, 40 and 60 inches. As has been true 
ee \\ | bla pper f st it in the past, virtually the entire appropt 
et ( vas st Var er for 95 cents tot to newspapers 
1 { 
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dent while 


his ome 


Wile « 


ning to atl 


The Green 


conventior 

Se Willa 
resentative 
Was 


september 


nor \Warrer 
in reser 
Cates cre 
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The coffee 
in San Fra 


OCTOBE 


nade a trip t 


tron f Tea 


Distributi 


Portland, met with an autot 
returning from 


in Portland 
and he is now 


naritan Hospital 
ind two daughters, 
n the car suffered 


Riddle, of 11 
| 


territory last 


his sales force 


} 


West Virginia 


Holmes, of Balmer, Lawrie 
San F 


Calcutta, was 
September, 
G. S. Haly ¢ 


m Pennington, Guatem 
of the Joseph (; 


visitor in th 


at the Califor: 
ed with Cent 
the Tones-7 

& 


market 
ncisco 


rmation valuable 


R, 1950 


ce 


attend the Tea 


obile 


bac k 


nfined 


Ww 


Mas 
month 


d Mrs. Jo Bransten are 
tend the fifth annual 
i Association of 
brier, White Sulphur Springs, 


Visiting 
In 


be studied. It is claimed to be 


three per cent of accuracy 


Coffee trends since the inception 


the study in August, 1947, are 
All figures and percentages apply 


bag and vacuum packs ot cotfee 

Some coffees have lost, some have 
held their own, while others have 
shown progress. In the latter group 
are the vacuum pack and highly adver 
tised) coffees Phere ts a brand with 
per cent distribution and one 
with as low as 35 per cent The rat 
between the pound and the two pounce 
pack runs) two-and-a-half! to) one in 
some cases, up to. twels one 
others 

Brand preferences 
Figures on movement of coffee dur 


for hoarding, followed by 
frop in purchases after the turn of the 
vear. Figures for Mareh and April 


sudden rise prices 


within 


shown 


indicate 


should confirm reports of lessened con 


sumer buying 
Or added interest ts the 


extent 


which the survey shows) brand 


erence, per cent of distribution 


stocks on hand, and aspects of 
tional trends. Stocks on hand ot 


most popular brands ar 


at about the same level as the 


sutflow of units, or close 


smaller amounts, the ra 


monthly 
This 


brings the average in this classifica 


turn 


pret 
and 


me cases 


O 


FACTORY 


Clifton 


Calif 


BRANCH OFFICES and 
Cleveland. O 


Pa. San Francisco 


imsuring 


RITZSCHE 
Ine. 


PORT AUTHORITY BUILDING, 


Dalila 


and movements are also related to the 
extent of advertising behind eacl 
brand 

‘he survey shows that in November 
1947, out of 819 units of coffee sold 
per store, only 5.2 units were bag cot 
fee. This small amount was consid 
ered negligible, so the distinction be 
tween bay and vacuum pack was not 


tak 


ords Therefore, in considering the 


into account im subsequent rec 


losses of about 18 per cent for the 
months of March and April of this 
aist the same months m 


year as 
1949, increases in consumption of bag 
coffee must be takentinto account 


lowing for the increases in bag coffee, 
the percentage of loss in vacuum pack 
would be greater than the figure given 

As tar as indications of hoarding are 
concerned, the only month which 
seems conclusive in this respect is 
November, 1949, which saw a move 
ment of 1252.4 units, an increase of 
about 277.2 units over the same month 
ot the previous veat After Novem 
ber, 1949, buying seemed to be normal 
until February, Mareh and April, 1950, 
when losses were 110, 150 and 140 units 
respectively his could indicate that 
the drops represent real losses and not 
drawing on hoarded stocks. The survey 
has great interest for the coffee trade in 


the area. Future returns should be 


real trends in 


What seems evident 


at consumers have resisted higher 


are TASTIER 
when Flavored 


by FRIITZSCHE 


lars 


76 NINTH AVENUE, NEW YORK 11,N.Y 


STOCKS Atlanta, Ga Ma Chicago, Cm 
Tex, Detrout, Mub Angeles. Calif. Philadel phta 
hou Me Torente, Canada and Meso DF 


ac 
he beach 1 
| 
Good Sa that city ee 
His mho were 
with hin slight in 
juries 
ton, Inc. 1 nd othet 
It 
cisco dur his ms 
with Ed Spillane flew 1 Phe 
ala rey 
new. 
ia State Far the 14 
al Certifi 
ard of Harbor Commissios “off 
to nearly per cent coffee consumption 
ers the Port San Frances a q 
fi monthly For coffee brands moving 
that mcomme tor thre 
in stocks prices and that highly advertised quality 
mont \ueust was 18.126 tons: for the 
m hand to outHow is im some cases coffees are the best ones able to witl 
sal nt 940 4.890 tons hor t } 
194 as much as two to on These ratios tand adverse imfluence 
eight mor this vear throus \ugust 
the 83,055 tons, and for lik Pe 
pet 140, 107,776 tons 
|} \huja, sul General 
\. at the | lardin restaurat 
Va er entertain an ! 
@eithe San Francisco Examiner's v “4 
Bay area counties, is designed 
‘ loped 1 1] New Yorl SS t ind sale of fruit cakes. mince meat and m pud a 
\\ dit it mited almost ¢ vely to the seasons of 
\ ielegra 10 Vas 
4 Ip i ew SP asty in May. June or July. Many of these same 
the Bay area, but now ts conducted manufacture mum tor the pecia 
sole by the Examiner he naking them extra palatable with FRITZSCHE , 
Invests ( SS 4 Rum. Brandy and Mince Meat Flavoring For 
f wrocery stores, determines in 
cot f customers as indicated 
rentime district, tvpe servic and 
whether supermarket iin r inde 
‘ Kellogg & Assoctates, whose field 
mien have access he shelves ar 
ed from month to month, and the re 4 Ree 
suits of special merchandising efforts ed | 
t merchandising problems an thus 6 
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ow rleans 


By WwW. McKENNON Co., Inc., 1s back 


three weeks’ vacation 


at 


the office after a 


Krnends and acquaintances in the 

@ @ leo Zander, Sr, of Zander and 
trade here are happy to learn that . , | 1 
Co., Ine., and his family, have returned 
Ralph B. Schwartz is back in New Or : 
to New Orleans after spending the 
leans. Mr. Schwartz has opened ot 

summer on the Gulf Coast 


hiees tor 
Inc., of 


leans address is Room 303, Board of 
Annex, New Orleans 12. In 
Novernmber, 1949, Mr. Schwartz retired 


Prac 
\ 


itter 15 


mann s 


some time in Shreveport, but the scent 


tthe 


trom his 


yreetng 


tomers 


working 


@e WwW. B. Burkenroad, Jr, of J. Aron on 
and Co, Ine, accompanied by Mrs sek M. Nash, 
Burkenroad and daughters, Jane FE and MeMahon, 


and Peeuy, have just returned trom an 
extended trip to the West 


8 8 Erywaldo Krausche, until recently 


acquired during vears 
thee trade nessee, visited briefly 


the Schaeter Klaussmann 


New York, whose New Or 


president of the 


vears with Schaefer Klauss 
New York office spent 


offee bean never quite taded 
his 
memory. He is now happily this territory 


friends associates and cus 


in the ce 


Coast New York office 


appomted by Mayor 
ian defense deputy 
of administration, 


public information 


ot wood Coffee Co., 


ws recent return 


@eHarry X Kelly, 
Mississippi Shipping 
Company and president of the New 
Orleans Board of Trade, has just been 


executive vice 


Morrison as civil 
director m= charge 


planning, training, 


and 


8 (Cverton Dickinson 
Chattanooga, Ten 
in New Orleans 


education for 


of the Fleet 


from Brazil 


ot 


New 
New York conducting 


@@ David A. Kattan 


Nash, O’Brien 


Orleans, is) im 
business at the 


and his brother 


with Almeida Prado, Santos, has Henry A. Kattan, of Antonio Kattan 
jomed = Pinho Guimaraes Com. e Exp and Cia, San Pedro Sula, Honduras, 
SA, one of the oldest and largest together with their families are spend 
houses in Brazil, with an exceptionally ing some time in New York on busi 
large capitalization. Ciaimaraes have ness and pleasure 
just announced that they have ap eet. P. Bartlett of the American 
pomted C. H. D’Antomo and Co. as Coffee Co., with Mrs. Bartlett) and 
their representatives in the greater their family, have returned to New 
Mississippi Valley Orleans atter a summer at Pass Chris 
@ @ Frank Johnston, of the Otis Me tlan 
Allister Lid, enjoved a late vaca ee \MeVev Ward, assistant secre 
tion, in September tary-treasurer of the New Orleans Board 
@ @ Sam Israel, of Leon Israel and of Trade, and Mrs. Ward are spending a 
Bros, New Orleans, and his tam vacation in Menxice 
ily returned recently trom a summer ee Meyer, of the Continental Cof 
in Furope fee Co.,, Chicago, with Mrs. Meyer visited 
@ @ Albert Hanemann, of the Brazil in’ New Orleans heir return from an 
an Warrant Co Ine , attended the di extended visit t Brazil 
ector’s meeting f the National Cot ss for demohshing the present 
fee Associations Chicas nm Se] New Orleans Board of Trade Building 
ember were received September 19th and 

new building on 


same site were received on September 
26th. The present building also houses 
the Green Coffee Association and the lo- 
cation of temporary quarters for the two 
organizations has not yet been definitely 
decided 

ee W. I. Roussel, of W. 1). Roussel 
and Co, Inc., spent several days in Chi- 
cago recently where he attended the board 
of directors’ meeting of the National 
Coffee Association 

ees Farl P. Bartlett, of the American 
Coffee Co., has returned from Chicage 
he, too, attended the National Cof 


where 
fee Association's board of directors’ meet- 
Inge 


@ @ Morris Legendre has joined 

brother Armant in the New Orleans cot 

fee importing firm of A. Legendre & ( 

Inc. and the name has been changed t& 

Legendre Bros. Inc. The remainder ot 


the company’s personnel is unchanged 


Denver 

By F. TUPPER SMITH 

ee W. W. Snvder, Manager or Leon 
Israel & Bros., Inc.'s, Chicago office, 
paid an unexpected visit to Denver and 
enjoyed calling on the coffee trade 

@ @ James Williams, representative 
of Jabez Burns & Sons, Inc., was 1 
Denver for several days during Sep 
tember. This attable young man was 
well greeted by the trade om his initial 
trip to this area 

ee Mr. and Mrs. Floyd R Pool lett 
Denver and are attending the Tea As 
sociation convention at the Greenbriar, 
White Sulphur Springs, West Virginia 
They visited several large cities en- 
route including Philadelphia and New 
York City 

ee Mr. and Mrs. Charles S. Martin, 
of Henry P. Thomson, Inc., San Fran 
cisco, spent an enjoyable vacation im 
and around Denver, having motored 
from California. Mr. Martin called on 
the trade a dav before they continued 


1 


m to Estes Park and Grand Lake, 


All report a most enjovable tin was 


C. H. D'ANTONIO & CO. 
Coffee 


BROKERS AGENTS 
304 Board of Trade Annex, New Orleans, La. 


WILMER T. von GOHREN 


COFFEE BROKER 


306-307 Natchez Building, New Orleans 12, Louisiana 


Telephone: TUlane 


1768 Cable Address: WIVGO 


Member: Green Coffee Association of New Orleans 


New Orleans 


Board of Trade, Ltd; International Ho.s? 


422 


W. 


D. ROUSSEL & C€0., INC. 


GREEN COFFEE 


Agents for 
HARD & RAND, INC. 


Gravier Street, New Orleans, Louisiana 


FELIX J. VACCARO 


Now in Larger Quarters 
New Address: 
305 Magazine St., New Orleans 12, La. 


Cable Address: 


FELVAC Phone: MAgnolia 3688 


Special attention to the requirements of roasters’ selections 


quotations 


and samples submitted on request 


REPRESENTING EXPORTERS IN: 
Santos, Rio de Janeiro and Victoria, Brazil; Guayaquil and 
Manta, Ecuador; Managua, Nicaragua: Havana, Cuba; San 


Jose, Costa Rica 
Dominican Republi 


ROASTERS 


San Pedro Sula, Honduras: Ciudad Trujillo 


ub-Agent in Princ Morkets 


REPRESENTATION SOLICITED 


COFFEE AND TEA INDUSTRIES 
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Chicago 
By JOE ESLER 


8 @ IGA jobbers and manutacturers 
held a three day meeting and display 
at the Morrison Hotel last 
Among the firms displaying their | 
were Donnemiller Cottee ( 

Spice o., Tea Table Mills, Holsum 


1 
Products, and Blue Star Foods 


J. Frank Grimes, managing direct 


} 


of the IGA organization, told members 
that the tea sales of the jobber mem 


nad 


bers throughout the « 
creased more than 45% over the same 
period last year and coffee spice 
sales were holding in good volume 

@ @ The trade is sorry to hear of the 
death ot M. H. Bentzen founder 
win City Tea Co. ot Minneapolis 


@ The semi-annual report of the 
Jewel Tea Co. shows the company had 
one of the best six mor hi 
tory 

aa} \. Christenson, Hills” Bros 
r, and wife have 


central division manage 
returned from their Hawaiian vacation 
trip and report a fine voyage 

\Vill Meyer of tl 
Coffee Co. and his wit 
from their extended South Americar 


=Continental 


lave returned 


trip 
ee, trade 1s sor to learn of the 


death of Lucien King, veteran 


apolis coffee man 


8 @ James Byrne, vice president and 


mai r of the Chicago office of Otis 

Mi er ands famul 1AVE « 

turned trom a wester Vacation. trip 

@ @ Will Snvder of the Chicag fhees 
| Israel was a sIness visit 

in De er 


business visitor last 1 


ees \. Lafave visite the Chicas 


offices of his company nterrimg wit 
the Chicago manager, John Monahan 


Dave Courteny Ruffner, Me 
Dowell & Burch, Ince. and Walte: 
Bown were in St. Louis for the St 
Louis Gilt Club tournament 

eel. B. Johnson, Jr t Otis McAl 
lister Co. and his wite were ( 
visitors last month 

@ ee The NCA held a meeting at the 
Palmer House last 1 I 


THOS. M. HAWKEN COMPANY 
BROKERS 


Coffee Tea 


707 Ciark Avenue St. Louis 2, Mo. 
Cable Address: MILCO. ST. LOUIS 


CATALOGS FREE 


1Cup to 150 Gals. 
TRICOLATOR CO., inc. NEW YORK I. NY. 


OCTOBER, 1950 


of W. R. Grace Co. flew in from San 


Francisco for the meeting Roy 
Farmer, Los Angeles coffee broker 
came on also Phil Nelson of the 


New York office of Ruffner, McDowell 
Burch, Inc. was on hand and _ visited 
with his many friends Both green 
coffee men and = roasters were well 
represented at the cocktail party given 


by the Chicago coffee trace 


Southern California 
By ANDREW S. MOSELEY 


8 ® Vacuum-packed coffee prices ad 
vanced another three cents to an all-time 
ast of August 


Bag prices advanced two to three cents 


high of 84 cents list the k 
per pound and prices to the restaurant 
and institutional field are expected te 
advance four to six cents per pound 
betore September is over. Shelf prices 
on vacuum still remain 85 cents, bag 
prices trom 74 to 77 cents 

@ 8 John Roddy, of E. A. Johnson & 
Co., San Francisco, spent a few days 
in Southern California visiting — the 
trade 

@ se Bill Kunz, of W. H. Kunz & Co., 
Los Anveles, is back home again Bill 
reports a very interesting European 
tour with Mrs. Kunz, and spoke of a 
meeting with Johnny Mack and fam 
ily. We hear that John is now in New 
York and expects to motor home with 
in the next several weeks 

@euH. B. “Jock” Webster, and family, 
stopped Los Angeles for a short 
visit before contmuing to San Francis 
co. Mr, Webster is in chi of Cen 
tral American operations for the Otis 
McAllister Co., Ltd 

Charles and Frances Mack en 
tertained a group of coffee men and 


their wives recently at their home in 
South Pasadena. A delightful buffet 
dinner, Guatemalan style, was enjoyed 
by all and as the evening progressed 
there was a lot of fun with the guests 
talking imto Charlie's plav-back ma 
chine., Probably some of the tun was 


WERE’ 


Headquarters for 


COFFEE MEN 
AL LEE, | 
357-359 NORTH W LS ST 
ACROSS FROM THE MART 
CHICAGO 10, ILL 


BETTER COFFEE 


can be made in 
Clean Equipment 


Write for a sample 
package of 


COFFEE URN 
CLEANER 


WALTER R. HANSEN 
P.O. Box 91, Elgin, Illinois 


enjoyed by Charlie in playing the rec 
ords back the following day The 
Macks’ party was given in honor of 
Mr. and Mrs. Charles Joscte of Mex 
ico City, who were expected to arrive 
that evening on a combined business 
and pleasure trip. Mr. Josefe was un 
fortunately delayed with — passport 
troubles and didn't arrive until several 
days later Those present included 
Mrs. Josefe, the Ted Lingles, Bill Alli 
sons, Charles Nonemachers, Andrew 
Moselevs, Roy Farmers, Walter Em 
merlings and Ray Bradts 
@e8 The regular monthly meeting ! 
the Southern California Coffee Roast 
ers Ass’n. was held at. the Jonathan 
Club. Vice President Walter Emmet 
ling presided since Bill White was 
away on one of his hunting trips 
@ 8 Thoughts of the month \ lunch 
eon engagement with Bill Wald 
schmidt, of Otis, MeAlhister—and Bill 
m the telephone most of the time—sell 
ing coffec Lunch at Paul's Duck 
with two Charles, Josefe and Mack 
Little Joe’s and Morton, Cain Close 
Gleanings from here and 


and Kunz 
there that while the events of the past 
vear and a halt were no doubt of con 
siderable benefit to the entire coffee 
industry, and far-reaching, thoughts 
still persist that we cannot be unmind 


ful of the ultimate action of the 
housewife to these high prices and the 
evils that persist m= some parts of the 
trade im their attempt to “stretel’ 


cottes 

Dutt, of Leon Israel & 
Bros., Inc., was in Brazil looking over 
the situation, and as he is the son ot 
manager J. Ek. Duff and one of the 
younger men im the business, the trip 


is probably partly educational 


St. Louis 
By LEE NOLTE 


J. Frimel, Jr won the 
Class A event in golf, Women’s Divi 
sion, at the Sunset Country Club, St 
Louis County She defeated het p 
ponent, 3 and 2 

Mrs Frimel is the wite of Joe 
Frimel, president of the Commercial 
Coffee Co They have been members 
of the Sunset Club for a number 


SIELING NO-BURN 
URN RINGS 


All You Want. Write— 


SIELING URN BAG COMPANY 


927-937 West Huron St., Chicago 


WET STRENGTH 
for EVERY SIZE 


vAcUUM-DRIP- PERCOLATOR 
TRICOLATOR CO. inc. NEW YORK ILNY. 
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1, Ed Johnson and Bill Lyneh 
years 
; 


Cc 


Rates Single Column $3.50 od 
2” $11.00; 3° $15.00; 4” $18.00 
Situations Wanted: Se per word. $1 


LASSIFIED 


ADVERTISEMENTS 


$6.00 


minimum 


Established 1912) 


SPECIAL OFFERINGS 


For Immediate Delivery 


At Great Reductions 


Knapp E adj. to | gal. Wraparound and 


Spot Labeler, (jars with ears). 


Burt Automatic Wraparound Labeler. 


Pony M, ML and MX Labelers. 


Triangle U Auger, 


G2C, 


A2C, 


N2CA, & A6CA Electri-Pak Fillers. 
World and Ermold Rotary and Straight- 


away Automatic Labelers. 


Stokes & Smith GI & G4 Auger Fillers. 
Filler 1, 2, 4 and 8 Head Stainless Steel 


Piston Fillers. 


Pneumatic Fully Auto. Cartoner & Filler. 

Package Machy. FA, FAQ, FA2Q, Scan- 
dia SSUI & SFC Auto. Wrappers. 

Triangle SHA Auto. Net Weigher with 


adj Semi-Auto. Carton Sealer. 


Day & Robinson Dry Powder Mixers and 
Sifters, from 100 up to 3500 Ibs. caps. 


Robinson Two-High Roller Mills. 
Burns No. 12 Coffee Grinder. 


Jabez Burns No. 25 Granulator, 4000 Ibs. 


per hourly capacity. 


Jabez Burns coal or oil-fired Roaster. 
Jabez Burns No, 35 Coffee Roaster. 
Ertel, Sparkler, Sweetland, Vallez, Sperry 


and Shriver Filters. 


Huhn Steam and Gas Fired Dryers. 
This Is Only A Partial List 
ACT NOW FOR CHOICEST BUYS 


Tell Us Your Requirements 


Union 


318-322 LAFAYETTE ST 


STANDARD EQUIPMENT CO. 
NY. 


EQUIPMENT FOR SALE 


M 
M t 


On SALE 


i 


SALT 


\ 


American Can Co 5 
American Coffee Corp 26 
American Export Lines 39 
Aron & Co.. Inc., J Cover 
Atlantic Coffee Bag Co., Inc 56 
Balzac Bros. & Co., Inc 66 
Bayer & Co., O. F 67 
Bennett & Son, Wm. Hosmer 66 
Bickford & Co., € : Cover 
Bott, George P. & Co 67 
Boukouris & Co., Ltd 54 
Brazilian Warrant Co., Ltd 42 
Brookhattan Trucking Co., Inc il 
Burns & Sons, Inc., Jabez 3 
Byrne, Delay & Co 18 
Cambron Werotte & Co., Inc 6 
Carret & Co., Inc., J. F 67 
Cholwell & Co., Inc., George € 51 
Classitied Advertisements 72 
Coftce Board of Kenya 56 
Companhia Brasileira de Cafe 21 
Consolidated Packaging 

Machinery Corp 56 
Cortizas & Co., M 60 
Cosmopolitan Shipping Co., Inc 31 
Dammann & Smeltzer, Inc 60 
D'Antonio & Co., S. H 70 
Dodge & Olcott, Inc 61, 62 
Donohue & Co., W. J 66 
East Asiatic Trading Co., The i2 
Edwards & Sons, Frederick 52 
Emigh Co., Inc., Weldon H 65 
Eppens Smith Co., Inc 53 
Fairchild & Bolte 40 
Florasynth Laboratories, Inc 58 
Fritzsche Brothers, Inc 69 
Gabriel de Paula & Cia, Ltda 29 
Gair Co., Inc., Robert 6 7 
Gaylord Container Corp 2 
Geck Trading Corp 66 
General Foods Corp 30 
Grace Line 42 
Grace & W. R 10 
Gulf & South American SS. Co 48 
Gump Co. B. F 25 
Haitian Coftec 
Haly Co., The, G. § 5 
Hansen, Walter R 1 
Hard & Rand Inc 
Hawken Co., Thomas M 71 
Hill-Shaw 
Internation Freighting Corp 
Ireland, In Bh. ¢ 
Irwin Harnsons-W hitney, is 
Isracl & Br In Leon 
& 65 
| t I 


Larrowe Mills, 
Lawrence & Co., Inc., 
Lee Company, W. H 

Lipton, Inc., Thomas J 
Lloyd Brasileiro 
Lueders & Co., 


George 


George 


Mackey & Co., C. A 

Medina Co . J A. 
Mississippi Shipping Co., Inc 
Modern Coffees, Inc 

Mooncy & Son, H 

Moore Dry Dock Company 
Moore-McCormack Lines, Inc 
Muller & Co., E. B 


National Federation Coffee 
Growers of Colombia 

Nopal Line 

Norda Essential Oil and 
Chemical Co 


Old Slip Warehouse, Inc 
Ortega & Emigh, Inc 
Otis McAllister Co., Ltd 


Pan American Coffee Bureau 
Pope & Talbot Lines 


Ransohoft Co. Inc A L 
Reamer, Turner & Co 

Roussel & Co., Inc., W. D 
Ruffner, McDowell & Burch, In 


San Francisco, Port of 
Schaefer Klaussmann Co., Inc 
Schonbrunn & Co., Inc., 8. A 
Sicling Urn Bag Co 

Silver & Java Pacific Lines 
Slover Co., Chas. F 

Snell, Inc., Foster D 
Standard Brands, Inc 

Sterwin Chemicals, Inc 
Stewart Carnal & Co., Ltd 
Swedish American Line 


Counal 


Te a 


Thompson Corp., The George > 


Thomson Inc., Henry P 
Thurston & Braidich 
Fransportadora Gran 
Colombiana, Ltda 
Treolator Co., Inc 


Union Special Machine ¢ 
United Fruit Company 


Vaccaro, Felix | 

von Gohren, Wilmer 7 
Well, The 

Wessel, Duval & 
West Coast Line, Inc 
Wilhelm & R. ¢ 


W 


( 


WANE: 


Wane 


i 


EQUIPMENT WANTED 


COFFEE AND 


EQUIPMENT WANTED 


WANTED 


WANTED 


Box AA 
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OTIS 
QUROPRATA 
VINTAGE 


VINTAGE BRAZILS 


VINTAGE QUALITY promises to be BETTER than AVERAGE. Meticulous 
SELECTIONS and careful PREPARATION at the FAZENDA, followed by 
OTIS SUPERVISION from grower to roaster guarantee complete SATIS- 
FACTION from VINTAGE brands. 


Besides the VINTAGE BRAZILS we handle a complete line of Brazil 
Coffees. 


also 
OTIS MEXICANS 


OTIS COLOMBIANS 
and 
CENTRAL AMERICANS 


OTIS MceALLISTER 


COMPANIES 


310 Sansome St 837 Traction Ave 510 N. Dearborn St 78 Front St 32! International Trade Mart 
SAN FRANCISCO LOS ANGELES CHICAGO NEW YORK NEW ORLEANS 
4 13 10 5 12 
ESTABLISHED 1892 
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On the coffee gridiron 
TEAMWORK SCORES! 


Roast It, We Supply The Green 
J. ARON & COMPANY, INC. 


J. ARON & COMPANY. INC. 


Coffee Importers 


GREEN COFFEES FROM ALL OVER THE WORLD 


NEW ORLEANS NEW YORK SAN FRANCISCO 


re) 


NEW YORK Direct Representation NEW ORLEANS 

SAN FRANCISCO Rio de JANEIRO CHICAGO 

12 California Street PARANAGUA 104 No. Wells St 


Offices of Representatives in Coffee Producing Countries all over the World. 
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